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1,200  attend 
f  NPA/RI  show 
in  Houston 


Facing  ourselves. 


Every  day,  it  becomes  more  urgent  that  newspapers  stress  the 
why  of  the  news  equally  with  the  what,  where,  and  when.  As  the  world 
grows  more  complex,  journalists  must  report  not  only  events  as  they 
appear  on  the  surface,  but  their  causes  and  significance. 

I'he  ability  to  provide  this  perspective  requires  not  only  talent 
and  training,  but  a  broader  background  and  ever  higher  competence 
on  the  part  of  those  who  write,  interpret,  and  broadcast  the  news. 

In  the  fall  of  1972,  the  National  Endowment  for  the  Humanities 
announced  the  funding  of  a  new  program  which  offered  professional 
journalists  an  opportunity  for  an  academic  year  of  study  at  either 
Stanford  University  or  the  University  of  Michigan.  The  idea  was  to 
provide  24  fellowships,  12  at  each  university. 

The  program  is  designed  to  reemphasize  the  roots  from  which 
all  knowledge  comes:  the  study  of  man’s  relationship  with  the  world. 
Through  its  setting  in  two  major  universities  with  traditionally  strong 
research  and  teaching  in  humanistic  studies,  the  program  provides 
an  opportunity  for  a  perspective  that  is  bound  neither  by  deadlines  nor 
the  demand  for  immediate  relevance.  It  provides  great  new  sources  of 
knowledge  for  journalists  who  have  come  far  enough  in  their  careers 
to  feel  a  deep  need  to  know  more;  to  learn  to  look  back  for  perspective 
and  to  look  ahead  five  to  ten  years  instead  of  thinking  only  of  today. 

The  National  Endowment  for  the  Humanities  Fellowships  for 
Journalists . . .  helping  all  of  us  put  out  better  newspapers. 


The  Boston  Globe 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


In  Texas’ 3rd  largest  market 

The  UGHT  is  No.  1 


THE  LIGHT  LEADS 
THE  EXPRESS  BY  47,419 

THE  LIGHT  LEADS 
THE  NEWS  BY  55,646 


San 

Antonio 

Light 

128,258 


San 

Antonio 

Express 

80,839 


San 

Antonio 

News 

72,612 


Daily  Totals,  based  on  ABC  Publishers'  Statements  dated  March  31,  1975. 
Circulation  difference  calculated  by  research  department  of  the  San  Antonio  Light. 


FIRST  IN  TEXAS  COMMUNITY  SERVICE 


SAN  ANTONIO'S  LEADING  NEWSPAPER  DAILY 
AND  SUNDAY  FOR  22  CONSECUTIVE  YEARS 


^^Set  your  goals,  work  hard.  .  . 
with  Donrey  it  pays  off.'' 


If  you’ve  got  your  mind  made  up 
that  you’re  going  to  succeed  in  the 
newspaper  business  and  go  all  the 
way  up  to  top-line  management,  then 
you’re  not  so  different  from  Jim 
Dimmitt. 

Jim’s  a  regular  kind  of  a  guy.  He’s 
bright,  and  he’s  nobody’s  fool,  and 
he  started  at  the  ground  floor  and 
worked  his  way  up.  He’s  worked 
hard  to  get  where  he  is;  but  because 
he  started  with  a  company  that 
gives  every  one  of  its  employees  the 
opportunity  for  advancement,  his 
hard  work  paid  off  in  the  form  of 
more  responsibility  and  the 
promotions  that  go  with  it. 

Jim  started  out  as  a  pressman  for 
the  Ontario  (California)  Daily  Report 
In  1 960.  He  worked  his  way  up  at  a 
steady  rate,  filling  the  gaps  at  other 
Donrey  Media  Group  companies 
where  his  talents  were 
needed.  .  .first  as  production 
manager  at  Donrey’s  Bonita 
Publishing  Company  in  Montclair, 
California,  in  mid-’68.  Then  assistant 
to  the  general  manager  at  Bonita  in 
the  fall  of  that  year.  Then  to 
Donrey’s  award-winning  Las  Vegas 
(Nevada)  Review- Journal  as 
pressroom  superintendent  in  1971 
and  back  to  Bonita  Publishing 
Company  in  1 973  as  general 
manager.  In  January  of  last  year,  he 
was  named  general  manager  of 
Donrey’s  Red  Bluff  (California)  Daily 
News. 

The  final  step?  Maybe.  But  Jim’s 
not  worried  because  he  always 
welcomes  a  new  challenge  and  a 
new  responsibility  as  long  as  it’s 
with  Donrey. 

Jim  puts  it  this  way:  “I’m  proud  of 
working  my  way  up.  Every  step  of 
the  way  was  a  new  challenge  giving 
me  limitless  opportunities  to  learn 
every  facet  of  the  business.  I  set  my 
goals,  I  worked  hard,  and  it  paid  off. 
To  put  it  simply,  the  Donrey  Media 
Group  is  one  company  where,  if  the 
employee  works  for  the  company, 
the  company  works  for  him.  It’s  a 
perpetual,  reciprocating  type  of 
relationship.’’ 

There  are  dozens  of  others  like  Jim 
in  the  Donrey  Media  Group  with 
similar  stories  to  tell.  And  it’s  all 
because  the  Donrey  Media  Group 
emphasizes  individual  initiative. 
Promotion  from  within  the  company 
to  one  who  has  demonstrated  the 
talent  and  initiative  to  do  his  job  well 
is  a  common  occurrence  at  Donrey. 


James  L.  Dimmitt 
General  Manager 
Red  Bluff  Daily  News 
Red  Bluff,  California 


DONREY  MEDIA  GROUP 
920  Rogers  Avenue 
Fort  Smith,  Arkansas  72901 
An  Equal  Opportunity  Employer  M/F 
Arkansas  •  California  •  Hawaii  •  Indiana  •  Kansas 
Missouri  •  Nevada  •Oklahoma  •Texas  •Washington 


In  these  times  of  high  costs  it's  good  to  know ... 

ACB's  Checking 
Proof  Service 
still  costs  less- 

cgsts  less  than 
doing  it  pirselt! 

ACB’s  Checking  Proof  Service  is  stiii  a  SAViNGS 
TO  PUBLiSHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  “tear  sheets.”  No  wonder  virtually 
all  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete' service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It’s  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office — 353  Park  Avenue  South.  New  York,  New  York 
10010,  Phone  212/685-7300  •  434  South  Wabash  Avenue.  Chicago,  Illinois 
60605,  Phone  312/922-2841  •  941  North  High  Street.  Columbus.  Ohio  43201, 
Phone  614/294-4761  •  52  South  Second  Street,  Memphis,  Tennessee  38103, 
Phone  901/526-3281  •  20  Jones  Street.  San  Francisco,  California  94102, 
Phone  415/626-6546 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JUNE 

15-27 — American  Press  Institute  Telegraph  Editors  and  Copy  Desk  Chiefs 
Seminar,  Reston,  Va. 

19- 21 — Arizona  Newspapers  Assn.  Annual  Summer  Workshop,  Little 

America,  Flagstaff  Ariz. 

20 —  Canadian  Press  Regional  Meeting  of  French-language  news  editors, 
Chicoutimi.  Oue. 

20-21 — South  Carolina  Press  Assn.  Summer  Convention,  Myrtle  Beach 
Hilton,  Myrtle  Beach. 

20-22 — Utah  Press  Assn.  Summer  Convention,  Sweetwater  Park,  Bear 
Lake.  Utah. 

22-25 — ANPA  Foundation  Seminar,  "The  Economy  and  Business  Report¬ 
ing."  U.  of  Wisconsin,  Madison.  Wise. 

22-26 — International  Circulation  Managers  Assn,  Annual  Sales  Confer¬ 
ence,  Philadelphia  Marriott,  Philadelphia,  Pa. 

24-27 — U.S.  Suburban  Press  National  Advertising  Sales  Convention, 
Drake  Hotel.  Chicago,  III. 

24- 28— National  Press  Photographers  Assn.  Business  and  Education 

Seminar,  Jackson  Lake  Lodge.  Jackson  Lake.  Wyo. 

25- 26— Ohio  Retail  Advertising  Workshop.  Salt  Fork  Lodge.  Cambridge. 

Ohio. 

25- 28 — Georgia  Press  Assn.  Annual  Convention,  Buccaneer  Motor  Lodge, 

Jekyll  Island,  Ga. 

26- 28 — Texas  Press  Assn.  Summer  Convention,  Holiday  Inn  Downtown.  El 

Paso,  Tex. 

26- 28 — Virginia  Press  Assn.  Annual  Meeting,  Virginia  Beaach  Hilton,  Vir¬ 

ginia  Beach,  Va. 

27- 29 — New  Jersey  Press  Assn.  Summer  Conference,  Essex  and  Sussex 

Hotel,  Spring  Lake,  N.J. 

26-29 — Colorado  Press  Summer  Convention,  Tamarron  Inn,  Durango, 
Colo. 


JULY 

3-5— Tennessee  Press  Assn.  Summer  Convention,  Mountain  View  Hotel, 
Gatlinburg,  Tenn. 

13-16— International  Newspaper  Advertising  Executives  Summer  Meet¬ 
ing,  Brown  Palace,  Denver,  Colo. 

13-18 — ANPA/INPA/ASNE  Newspaper  Research  Workshop,  Sheraton  Inn, 
Reston.  Va. 

17-19 — Alabama  Press  Assn.  Summer  Convention,  Point  Aquarius,  Al¬ 
pine.  Ala. 

20- 23 — SNPA  Foundation  Seminar,  Agri-Business,  Louisiana  State  Uni¬ 

versity. 

21- 24 — International  Newspaper  Promotion  Assn.  Promotion  Seminar, 

O'Hare  Airport,  Chicago,  III. 

24-26 — International  Newspaper  Promotion  Assn.  Promotion  Seminar  for 
Weekly  and  Small  Daily  Newspapers,  O'Hare  Airport,  Chicago.  III. 
24-26 — Mississippi  Press  Assn.  Annual  Convention,  Broadwater  Beach 
Hotel,  Miloxi,  Miss. 

24-26 — North  Carolina  Press  Assn.  Annual  Convention,  Pinehurst  Hotel, 
Pinehurst,  N.C. 

24-27 — National  Newspaper  Assn.  Annual  Convention,  in  conjunction 
with  Canadian  Community  Newspapers  Assn.,  Four  Seasons- 
Sheraton  Hotel,  Toronto,  Ontario. 

28- August  1 — Electronic  Editing  for  the  Newsroom,  ANPA  Research  Insti¬ 

tute  Training  Seminar,  Easton,  Pa. 

29- August  1 — Newspaper  Advertising  Cooperative  Network  Seminar, 

Pfister  Hotel  and  Tower,  Milwaukee.  Wise. 


AUGUST 

10-12 — SNPA  Eastern  Division  Production  Conference,  Hyatt  Regency, 
Atlanta.  Ga. 

10- 13 — SNPA  Foundation  Workshop:  The  City  Editor's  Job,  Georgia  State 

U.,  Atlanta.  Ga. 

11- 16— ANPA  Research  Institute  Training  Seminar,  Direct  Plate  Quality 

Control,  Easton,  Pa. 

13- 16 — Canadian  Community  Newspapers  Assn.  Convention, 

Bessborough  Hotel,  Saskatoon,  Sask. 

14- 16 — West  Virginia  Press  Assn.  Annual  Meeting.  Lakeview  Country 

Club,  Morgantown.  W.  Va. 

17-20 — New  England  Association  of  Circulation  Executives.  Wentworth 
by  the  Sea,  Portsmouth,  N.H. 

27-29 — International  Circulation  Managers  Association,  Legal  Sym¬ 
posium,  Marriott  Hotel,  O'Hare  Airport,  Chicago. 
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THE  FRANKLIN  LIBRARY 
ANNOUNCES  PUBLICATION  OF 
A  LIMITED  EDITION  OF 
PULITZER  PRIZE  FICTION 

rhc  edition  is  jullv  subscribed. 


In  aK)|x*rali()n  willi  the  c)ri<i;inal  ])ublisht‘rs  of  those  works, 
and  witli  theii  authors  or  estates,  fhe  Franklin  Lihrarv  will 
puhlish  exclusively  for  snhscrihers  a  limited  edition  col¬ 
lection  of  all  fortv-nine  works  of  fiction  which  have  won  the 
Pulitzer  Prize  since  thisdistini;iiished  award  was  estahlished. 

This  i^roD'ram  is  hein^  undertaken  solelv  hy  the  Franklin 
Library  and  in  no  wav  involves  Columbia  Ihiiversitv,  which 
administers  the  Piditzer  Prizes,  or  the  Advisorv  Board  on 
the  Pulitzer  Prizes. 


THE  FRANKLIN  LIBRARY 

FRANKLIN  CFNTFR,  PKNNSYIA’ANIA 


The  Franklin  Lihrarv  is  the  fiuhlishing  division  of  The  Franklin  Mint. 


lour  Basic  Ibols 
ForlMtiiig  About 
Insurance 


When  you  write  about  the  personal  insurance  field 
[auto,  homeowners,  life,  small  boats,  recreational 
vehicles,  health,  etc.),  our  Insurance  News  Service 
can  help 

Our  No-Fault  Press  Reference  Manual,  a 

300  page  loose-leaf  encyclopedia,  covers  the 
complex,  fast-moving  field  of  no-fault  reform.  New 
pages  are  mailed  to  you  when  conditions  warrant. 

Advisory,  a  one-page  newsletter  for  newsmen, 
keeps  you  up  to  date  on  newsworthy  events 
affecting  insurance 

Our  Insurance  Backgrounders,  a  new  service, 
give  you  thorough  background  briefings  on  topics 
related  to  insurance 

The  fourth  unit  of  our  Insurance  News  Service 
IS  your  phone.  With  it,  you  can  call  us  collect  when 
you  need  fact  or  opinion  about  some  aspect  of 
insurance  Dial  [309)  662-2521  or  662-2714. 

To  receive  the  no-fault  manual.  Advisory,  or 
the  Backgrounders,  write  to; 

Robert  Sasser 

Public  Relations  Department 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 


CATCH-lines _ 

By  Lenora  Williamson 

CUTLERY  COUNT — It  has  been  forecast  by  Elysee  Palace 
officials  that  French  President  Valery  Giscard  D’Estaing 
may  invite  fewer  newsmen — and  hire  more  waiters — for 
his  next  press  luncheon. 

At  his  recent  240-person  press  luncheon  there  was  a 
ratio  of  three  to  four  waiters,  plus  a  headwaiter,  for  each 
table.  Despite  the  palace  guard,  13  pieces  of  heavy  gold 
cutlery  have  not  been  accounted  for  since  the  press  corps 
departed. 

*  *  * 

RECYCLED  NEWS — Bruce  Cossaboom,  religious  news 
editor  of  the  New  Britain  (Conn.)  Herald,  finds  his  stories 
turning  up  on  place  mats  these  days.  The  Rev.  Mark 
Rohrbaugh,  executive  director  of  the  New  Britain  Area 
Conference  of  Churches,  got  the  idea  of  having  a  21  x  8Vi 
montage  of  Herald  news  stories  about  Conference  ac¬ 
tivities  used  on  one  side  of  the  regular  news  letter.  He  sent 
the  resulting  “place  mats”  to  area  churches  for  use  at 
luncheons  and  suppers. 

*  «  * 

“IT’S  D-DAY”  proclaimed  the  head  in  the  Detroit  Free 
Press  “tipoff’  column,  revealing  that  “The  Vetroit  Free 
Press,  yes  the  Vetroit  Free  Press,  repledges  its  allegiance 
to  Detroit  in  Tuesday’s  editions.”  Turns  out  that  the  news¬ 
paper  for  the  past  10  years  has  been  using  a  variation  of 
“V”  instead  of  a  “D”  in  the  word  “Detroit”  in  the  mast¬ 
head’s  Old  English  type.  Typography  expert  Frederick  Otto, 
who  publishes  church  music  in  Ohio,  was  back  in  his  home 
town  for  a  visit  and  pointed  out  the  error  to  the  newspaper. 
The  column,  which  gives  readers  behind  the  scenes  glimpses 
of  the  news  world,  carried  the  two  stylized  type  letters 
side  by  side  showing  the  notched  top,  typical  of  the  Old 
English  “V”  and  the  new  “D”  in  the  masthead  with  a  slight 
curve  to  its  solid  top. 

*  •  * 

THE  HOLE  IN  THE  PAGE — Several  of  those  full  page  orig¬ 
inals  of  the  “Prince  Valiant”  Sunday  strip  on  exhibition  in 
the  summer  show  at  the  Museum  of  Cartoon  Art  in  Green¬ 
wich  have  a  single  panel  cut  out  here  and  there.  Seems 
cartoonist  Hal  Foster  used  to  answer  a  particularly  in¬ 
teresting  fan  letter  by  cutting  out  a  panel  from  a  Sunday 
strip  and  sending  it  along  to  the  lucky  reader. 

*  •  * 

“THIS  WILL  GIVE  YOU  AN  IDEA  of  what  syndicated  car¬ 
toonists  do  between  deadlines,”  writes  Bil  Keane,  creator 
of  “Family  Circus,”  from  Paradise  Valley,  Arizona.  Bil 
sends  along  a  copy  of  his  new  book,  “Deuce  and  Don’ts  of 
Tennis,”  which  includes  a  self-portrait  of  the  author  at 
work  with  the  preface  explaining  that  for  years  Bil  has 
been  sitting  at  the  drawing  board  doing  his  newspaper 
cartoons  dressed  in  tennis  clothes  with  his  racket  by  his 
side,  in  the  event  somebody  just  might  phone  and  say, 
“Let’s  play!”  He  has  his  own  court  in  the  Valley,  and, 
seriously  enough,  is  an  experienced  linesman  and  card¬ 
holding  USLTA  umpire. 

*  «  * 

GARAGE  SALE,  DELUXE — Expressing  sentiments  akin  to 
“one  man’s  junk  is  another  man’s  object  d’art”  and/or 
“some  people  will  buy  anything,”  Harold  E.  Clancy,  former 
president  and  publisher  of  the  defunct  Boston  Herald- 
Traveler  Corporation,  announced  a  massive  garage  sale  at 
his  Weston  estate  in  mid-June. 

Clancy,  who  plans  to  sell  his  15-room  house,  refused  to 
divulge  where  he  will  settle  and  insisted  he  is  no  longer 
“good  news  copy.”  But  Herald  American  writer  Bob  Kelley 
quotes  Clancy  as  saying  that  “after  20  years  of  never 
throwing  anything  out,  we  just  decided  to  dispose  of  a 
great  deal  of  junk  that  has  accumulated.  It’s  really  only 
odds  and  ends. . . Now,  those  odds  and  ends  listed  in  the 
auction  notice  in  the  Herald  Advertiser  included  framed 
pages  of  Civil  and  Revolutionary  War  newspapers,  a  rare 
antique  Siamese  chess  set,  custom  furnishings,  Steuben 
glass,  and  assorted  garden  tools. 
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Shocking  and  dehumanizing  care  and  treat¬ 
ment  given  12,000  patients  in  New  Jersey’s 
mental  institutions,  as  documented  in  an 
ongoing  series  of  articles  in  The  Star-Ledger 
since  April  28, 1974,  has  left  an  indelible 
mark  on  an  outraged  public. 

These  articles  stirred  the  Legislature  from 
years  of  lethargy,  and  the  broadest  bill  of 
rights  in  the  nation  was  recently  enacted  to 
protect  New  Jersey’s  mental  patients.  More¬ 
over,  State  Chief  Justice  Richard  J.  Hughes 
ordered  an  unprecedented  judicial  review  of 
the  status  of  every  patient  in  the  institutions. 

Gov.  Brendan  T.  Byrne  said  that  the  day  of 
the  big  institution  which  provides  custodial 
care  for  sick  people— most  of  whom  live 
behind  locked  doors  and  barred  windows— 
is  over  in  New  Jersey. 

But  the  most  compelling  force  for  reform 
was  a  grand  jury  presentment  issued  May 
29, 1975,  dealing  with  Greystone,  the  largest 
of  the  state  mental  institutions.  After  .seven 
months  of  investigation— which  the  grand 
jury  acknowledged  was  a  direct  result  of 
conditions  outlined  in  The  Star-Ledger’s  on¬ 
going  series-the  presentment  corroborated 
everything  written  in  The  Star-Ledger. 

In  the  first  five  months  of  1975,  The  Star- 
Ledger  received  lO  special  awards  for  its 
mental  health  coverage,  including  the 
Scripps- Howard  Foundation  distinguished 
journalism  citation  "for  outstanding  public 
service  reporting.” 


The  Star-Ledger 

A  NEWHOUSE  NEWSPAPER 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U  Brown  James  Wr»ght  Brown 

Publisher  and  Editor  Publisher.  Chairman  of  the  Board,  1912-1959 


Secret  juries 

The  names  of  the  jurors  who  sat  in  judj^ement  several  weeks  ajro 
on  the  bribery  eharjres  ajjainst  John  Connally,  and  acquitted  him, 
were  kept  secret  durinjr  the  trial  and  have  not  been  released  to  this 
day. 

Chief  Judjre  George  L.  Hart,  Jr.,  of  the  U.S.  District  Court,  who 
ordered  the  names  sealed,  says  he  sees  no  valid  reason  to  release 
them.  His  motive,  he  says,  is  to  prevent  harassment  of  jurors  who 
had  performed  a  valuable  public  service. 

The  Reporters  Committee  for  Freedom  of  the  Press  has  been 
trying;  unsuccessfully  to  reverse  the  ruling.  Every  editor  in  the 
country  should  join  in  the  protest  and  the  legal  action,  if  such 
becomes  necessary. 

Ordering  the  media  to  refrain  from  identifying  jurors  during  a 
trial,  as  in  the  case  of  the  Austin,  Tex.,  murder  trial  (E&P  June  7, 
page  IJ)  is  prior  restraint  and  illegal,  in  our  opinion,  even  though 
the  Supreme  Court  seems  not  to  agree. 

Hut  the  ruling,  and  continued  enforcement  of  that  ruling  long 
after  the  trial  has  ended,  goes  far  beyond  the  Texas  case  and  is  a 
much  more  dangerous  precedent.  The  injection  of  secrecy  has  no 
part  in  our  jury  trial  system.  .4  trial  in  open  court  is  a  guarantee 
not  only  to  the  defendant  that  he  will  be  tried  fairly  but  to  the 
general  public  that  justice  is  being  administered  fairly.  Can  the 
public  be  sure  that  is  being  accomplished  when  it  is  kept  from 
knowing  who  is  responsible  for  administering  the  justice? 

Thousands  of  citizens  serve  as  jurors  without  being  asked  one 
question  by  a  reporter  after  the  trial  and  we  have  never  heard  any 
juror  complain  of  being  “harassed”  by  reporters,  although  Judge 
Hart  contends  it  is  the  rule  rather  than  the  exception. 

This  protectiveness  for  citizens  who  are  called  as  jurors,  most  of 
whom  are  prei)ared  to  perform  their  service  to  the  public  welfare  in 
such  a  role,  goes  beyond  reason.  It  also  encompasses  the  extraordi¬ 
nary  efforts  made  at  times  to  prevent  prospective  jurors  from 
hearing  anything  about  the  case  and  finding  jurors  who  say  they 
know  nothing  about  it.  It  attributes  a  naivete  and  a  lack  of  judge¬ 
ment  to  the  average  citizen  that  is  insulting  to  their  level  of  intelli¬ 
gence. 

We  recall  these  words  of  Justice  Tom  C.  Clark  writing  for  a 
unanimous  Supreme  Court  in  1961;  “It  is  not  required  that  .  .  . 
jurors  he  totally  ignorant  of  the  facts  and  issues  involved.  In  these 
days  of  swift,  wide-spread  and  diverse  methods  of  communication, 
an  important  case  can  be  expected  to  arouse  the  interest  of  the 
public  in  the  vicinity,  and  scarcely  any  of  those  best  qualified  to 
serve  as  jurors  will  not  have  formed  some  impression  ...  It  is 
sufficient  if  the  juror  can  lay  aside  his  impression  or  opinion  and 
render  a  verdict  based  on  the  evidence  presented  in  court.” 

Impounding  the  names  of  jurors  long  after  a  trial  has  been  con¬ 
cluded  has  absolutely  nothing  to  do  with  fair  trial.  It  has  every¬ 
thing  to  do  with  secrecy,  and  all  it  implies,  and  depriving  the 
American  public  of  information  it  deserves  and  should  have  if  it  is 
to  continue  to  have  trust  in  its  jury  system. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member,  American 
Business  Press.  Inc 


A 


6  mo  average  net  paid  Dec  31  1974—25  517 
Renewal  rate — 77  49®o 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  m  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884:  Newspaperdom  established 
March,  1892:  the  Fourth  Estate  March  1, 1894:  Editor  & 
Publisher,  June  29.  1901:  Advertising.  January  22. 
1925. 


I  Managing  Editor:  Jerome  H.  Walker.  Jr 


Associate  Editors:  Darrell  Leo.  Carla  Rupp. 
Lenora  Williamson,  Earl  W  Wilken.  Edito¬ 
rial  Assistant:  Jane  Levere. 


Midwest  Editor:  Gerald  B  Healey 
Washington  Correspondent:  I  William  Hill. 


Advertising  Manager:  Ferdinand  C.  Teubner. 


Sales  Representatives:  Richard  J.  Flynn. 
Michael  R  Harvey.  Donald  L.  Parvin. 
Richard  E.  Schultz. 


Advertising  Production  Manager:  Bernadette 
Borries 

Assistant  to  the  Publisher  and  Promotion 
Manager:  George  Wilt 

I  Circulation  Director:  George  S  McBride 

j  Classified  Advertising  Manager:  Virginia  Ann 
Stephenson 


Marketing  and  Research  Manager:  Albert  E. 
Weis 


Librarian:  Adelaide  Santonastaso. 


OFFICES 

General:  850  Third  Avenue  New  York  N  Y  10022 
Phone  212-752-7050  TELEX  12  5102 

Chicago:  111  East  Wacker  Drive  60601  Phone  312- 
565  0123  Gerald  B  Healey  Editor  Richard  E 
Schultz,  Advertising  Representative 

Los  Angeles:  1830  West  8th  Street  90057  Phone 
213-382-6346  Scott  Marshall  Sands  &  Latia  Inc 
Advertising  Representatives 

San  Francisco:  433  Calitornia  St  Suite  505  94104 
Phone  415-421-7950  Scott  Marshall  Sands  &  Lat- 
la  Inc  Advertising  Representatives 

Washington:  1295  National  Press  Building 
Washington  DC  20045  Phone  202-628-8365  I 
William  Hill.  Correspondent 

London:  23  Ethelbert  Road.  Birchington  Kent  England 
Alan  Delafons  Manager 


INDEX  TO  THIS  ISSUE 


Calendar  .  2 

Catchlines  .  ^ 

Feedback  .  7 

Letters  .  7 

News  people  in  the  news  .  20 

Stock  prices  .  11 

Syndicate  page  .  37 


6 


EDITOR  ac  PUBLISHER  for  June  21,  1975 


FINDS  AD  SUPPS  ANNOYING 

As  one  citizen  who  reads  both  Hart¬ 
ford  newspapers  and  tlie  A'eit-'  York  Times 
every  Sunday,  I  would  like  to  say  that 
if  all  the  weekend  advertising  supple¬ 
ments  were  stuffed  under  our  bed,  that 
would  be  the  second  best  place  for  them. 
They  are  a  bloody  nuisance.  They  do  not 
get  read  in  my  household,  anyway.  They 
make  me  wonder  whether  anybody  is 
seriously  interested  in  wood  pulp  con¬ 
servation. 

Rouert  B.  Keane 
(Keane  is  director  of  public  relations 
for  The  Hartford  group  of  Insurance 
Companies.) 


FOR  THE  RECORD 

Some  of  your  readers  (and  our  na¬ 
tional  advertisers)  may  be  misled  by  the 
“before  and  after”  pictures  of  the  front 
pages  of  the  Providence  Journal  and  the 
Providence  JournaTBulIetin,  in  Darrell 
Leo’s  interesting  story  about  Peter  Pa- 
lazzo’s  work.  It  would  appear  that  we 
have  combined  the  Providence  Journal 
and  the  Evening  Bulletin  into  one  pa¬ 
per,  which  most  emphatically  is  not  the 
case. 

The  Providence  Journal-Bulletin  is  a 
Saturday-only,  morning  combination, 
which  we  began  pid)lishing  in  Decem¬ 
ber,  1972.  Otherwise  everything  is  the 
same  in  Providence:  the  Providence  Jour¬ 
nal  is  published  five  mornings  a  week, 
the  Sunday  Journal  as  usual,  and  the 
Evening  Bulletin  five  afternoons  a  week. 
On  Saturday  mornings  we  provide  our 
readers  with  a  newspaper  that  combines 
the  best  features  of  both  dailies,  and 
their  response  has  been  excellent. 

\^'e  are  very  happy  with  Mr.  Palazzo’s 
work  for  us.  In  all  fairness,  however,  if 
he  had  asked  us  “what  else  the  paper 
could  attribute  its  gains  to”,  we  would 
have  told  him  of  the  remarkable  per¬ 
formance  by  our  advertising  and  circula¬ 
tion  departments  in  the  face  of  a  de¬ 
clining  economy. 

John  C.  Watkins 
(Watkins  is  eliairnian  and  publisher.) 


PRICE  FIXING 

In  your  May  31,  1975  editorial  endors¬ 
ing  special  legislation  to  allow  publishers 
to  fix  maximum  prices  for  “their  cus¬ 
tomers”  you  ask  what’s  wrong  with  that. 

1.  Consumers  serviced  through  the  in¬ 
dependent  carrier  system  may  be  the  pub¬ 
lishers’  readers  hut  not  “their  custom¬ 
ers”. 

2.  The  implied  contention  that  inde¬ 
pendent  dealers  are  |)rice  gougers  is  not 
supported  by  any  evidence. 

3.  Conversely,  publishers  have  had 
and  exercised  the  right  to  “skyrocket” 
their  own  cover  prices  and  advertising 
rates  without  being  regarded  as  price 
gougers  themselves. 

4.  Fixing  prices  means  fixing  profits 
for  independent  business  people  and  that 
is  against  the  basic  concept  of  .American 
free  enterprise  system. 

5.  Under  price  (and  profit)  fixed  sys¬ 
tems  dealers  and  carriers  often  found  it 
unprofitable  to  handle  sparse  areas.  This 
has  resulted  in  the  denial  of  service  to 
many  consumers. 

6.  The  independent  dealer  has  pro¬ 
vided  publishers  with  a  union  free,  in¬ 
expensive,  and  investment  conscious 
group  of  small  business  people.  In  re¬ 
turn  these  people  deserve  the  same  free¬ 
doms  enjoyed  hy  the  rest  of  the  business 
eommunity  including  the  publisbers 
themselves. 

If  the  luihlishers  are  truly  interested 
in  keeping  prices  down  they  can  follow 
the  example  of  the  rest  of  American  in¬ 
dustry.  Reduce  prices  to  the  dealer  and 
encourage  competition. 

Michael  R.  Lepore 
(Lepore  is  a  iiieiiiber  of  the  Northeast 
Independent  Newspaper  Distributors 
.Association  Ine.) 


pendent  dealers  who  may  set  their  own 
retail  prices  for  the  sale  of  newspapers 
and  that  the  only  relief  available  is  an 
exemption  from  antitrust  laws  to  permit 
tbc  companies  to  control  retail  prices. 
.\  Publishers’  Committee  ajipeared  be¬ 
fore  the  (i.S.  Senate  Subcommittee  On 
.Antitrust  and  Monopoly  presenting  a 
similar  argument. 

The  truth  is  that  newspapers  may  con¬ 
trol  not  only  the  retail  prices  of  their 
publications  but  all  facets  of  sales  and 
deliveries  as  well  under  current  laws. 
.All  they  need  do  is  to  convert  their  cir¬ 
culation  organizations  from  independent 
contractors  to  employees  (the  Miami 
Herald  case  not  withstanding).  Although 
some  |)ublishers  have  done  this,  most 
Publishers  do  not  want  that.  They  seek 
the  advantages  of  complete  control  of 
carriers  combined  with  the  low  cost  op¬ 
eration  of  independent  contractors. 

So,  to  answer  your  last  paragraph 
cpiery  “.All  the  newspapers  want  is  the 
right  to  prevent  their  customers  from 
being  charged  too  much  for  their  daily 
paper.  What’s  wrong  with  that?”.  That’s 
what's  wrong  with  that. 

I  am  not  opposed  to  the  sought-after 
exemption.  I  just  believe  that  all  the  facts 
should  be  made  known. 

Ernest  Karam 

(Karam,  retired  eirciilation  manager, 
Cincinnati  Post,  is  an  attorney  and 
counselor  at  law.) 


REPRODUCED  ‘ATT.\CK’ 

It  seems  that  every  time  the  national 
press  writes  about  Senator  Edmund  Mus- 
kie’s  .Academy  Award  winning  tear  scene 
outside  the  Manchester  (N.H.)  Union 
Leader  building  during  the  1972  cam¬ 
paign,  the  same  mistake  is  made.  I  refer 
to  the  review  of  Professor  Eric  Veblen’s 
book.  The  Manchester  Union  Leader,  in 
Editor  &  Publisher,  May  31,  1975.  The 
last  graph  speaks  about  “slurs  on  his 
wife”  hy  the  Loeb  newspapers.  For  the 
record,  at  no  time  did  the  Manchester 
Union  Leader  attack  Mrs.  Muskie.  W^e 
did  publish  a  Neivsieeek  condensation  of 
an  article  which  originally  appeared  in 
IT'omen’s  If  ear  Daily. 

Paul  H.  Tracy  A^our  editorial  in  the  E&P  issue  of 
(Tracy  is  managing  editor  of  the  L'nioii  May  31  conveys  the  impression  that 
Leader.)  newspapers  are  at  the  mercy  of  inde- 
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Short  Takes 


She  got  in  an  Omaha-licensed  car 
and  went  up  the  street  without  stitch 
one  on. — Des  Moines  Register. 


Leading  the  OTC  actives,  Penn  Life 
was  unchanted  at  11-16. — Neiv  Haven 
Register. 


Classified  ad:  Two  good  bath  rubs 
with  faucets. — Xatchez  (Miss.)  Demo¬ 
crat. 


/ 
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Ki»ll>  Moit.rs  liM  .idvfitiMiig  agency  McCaffirv  MiCall.  Ini  idSf^Vak 


“We  ifenerally  ask  for  some  soil  of  direct 
resi)onse  from  readem  of  the  maj^azines  in  which 
we  advertise.  We  may  ( iffer  jx'rsi  inalizt'd  R( ills- 
Koyce  ^ift  certificates  duiinj^  the  h<  iliday  seas<  hi, 
or  simply  offer  bn  Kiuires  to  those  sendin.ii  in  a 

COUIXHI. 

“'Die  Nt“w  York 'Hines  Maj^azine  consistently 
blinds  in  more  resix  »nse  —  whetlier  U'tter  ( ir  couix  in 
—than  iiny  other  maJ^azine  and  dot's  so  at  the 
lowest  cost  |)er  res|X)nse. 

“One  remarkable  instance  stands  out  in  mind. 
Several  years  ago  we  ran  a  two -page  cxilor  spread 
which  included  a  o  mix  hi  offering  a  lx  Kiklet  at  $2, 
a  poster  at  $5  and  two  owners  manuals  at  $15  and 
$25.  Something  like  1,2(K)  reademof 'I'he  New  York 
Times  MagJizine  ordered  $25,()()()  worth  of  this 
material  alxmt  Rolls-Royce  from  this  single  adver¬ 
tisement. 


Sl)c  Work  Suncs 
Ila0a3inc 

So  special  it  leads  a  life  of  its  own... all  week  long. 


“1  pemonally  love'l'he  New  York 'Hines 
Magazine.  1  get  many  magiizinesat  home.'l'hey 
l)ile  up  on  the  coffee  table,  then  out  they  go.  But  1 
read  eveiy  word  of 'I'he 'Hines  Magazine.  It  s  a 
wondeiful  place  to  advertise  1  xra use  ot  the 
manelous  editorial  content. 

“If  1  could  advertise  in  only  one  i)lace,'rhe 
New  York'Hines  Magazine  would  lx*  it." 
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First  woman  elected 
president  of  ANCAM 


By  Daniel  L.  Lionel 

Eleanore  (Cal)  Tremblay,  publisher 
of  Harte-Hanks  Newspapers’  750,000 
circulation  penny  saver  paper  in 
Orange  County,  Calif.,  became  this 
week  the  first  woman  president  of  the 
Association  of  Newspaper  Classified 
Advertising  Managers  (ANCAM),  and 
possibly  the  first  woman  ever  to  head 
a  national  newspaper  trade  association. 

Tremblay,  who  was  an  ANCAM 
director,  was  elected  this  week  at  the 
55th  annual  conference  (.June  15-19)  in 
Quebec  City.  She  succeeds  Fred  B.  Ga¬ 
briel,  classified  advertising  manager, 
Milwaukee  Journal  and  Sentinel. 

Tremblay  was  classified  advertising 
manager  for  the  South  Ray  Daily 
Freeze,  a  Copley  newspaper  in  Itedondo 
Beach,  Calif.,  before  joining  Harte- 
Hanks  in  April,  1972  as  publisher  of 
the  Van-De  Publishing  Co.,  publisher 
of  “The  Penny  Saver”,  which  is  her 
primary  job,  and  corporate  director  of 
classified  for  the  group’s  23  newspa¬ 
pers. 

She  is  a  graduate  of  the  University 
of  Illinois  School  of  Journali.sm.  She 
spent  most  of  her  career  in  the  classi¬ 
fied  area  at  the  South  Bay  Daily  Breeze, 
the  smallest  newspaper  in  circulation  to 
publish  one  million  classified  ads  in 
1971. 

Paul  Audet,  president  of  Le  Soleil, 
who  welcomed  the  200  CAMS  to 
ANCAM’s  2nd  conference  in  Canada, 
reminded  them  that  of  all  the  daily 
newspapers  that  have  disappeared 
since  World  War  II  none  had  classified 
leadership  in  its  city. 

He  shrugged  off  today’s  temporary 
setback  and  expressed  confidence  in  the 
CAM’s  ability  to  search  for  new  linage 
opportunities. 

Addressing  himself  to  the  problem 
newspapers  are  facing  with  volume 
down  and  costs,  spearheaded  by  news¬ 
print,  going  up,  Ken  Carlson,  Detroit 
Neti's  advertising  director  and  presi¬ 
dent-elect  of  INAE,  asked  for  a  show 
of  hands  by  papers  planning  changes 
in  column  formats. 

Almost  75%  indicated  that  changes 
were  in  the  works.  Carlson,  acknowledg¬ 
ing  the  need  for  more  revenue  per  page, 
urged  caution  in  making  it  too  diffi¬ 
cult  for  multi-newspaper  advertisers  to 
meet  the  challenge  of  lack  of  uniformity 
without  going  to  great  production  ex¬ 
pense.  He  cited  the  need  for  associa¬ 
tions  like  ANCAM  and  INAE  to  work 
together  to  solve  such  problems. 

For  many  CAMS,  both  novices  and 
veterans  alike,  one  of  the  chief  attrac¬ 
tions  of  the  meeting  was  the  exhibits 


room  where  the  CAMS  displayed  linage 
building  promotions.  Here,  Gary  Cart- 
nell,  CAM  of  the  Owen  Sound  (Canada) 
Sun  Times,  exhibits  chairman,  had 
mounted  dozens  of  promotions  which 
vied  for  various  awards  including  the 
annual  E&P  plaques. 

The  Philadelphia  (Pa.)  Inquirer  won 
the  E&P  nod  in  the  100,000  circulation 
and  over  class  with  a  truck  poster  and 
tv  campaign  based  on  the  theme  “Most 
Ads — Most  .\ction”. 

The  Sai'annah  Morniny  News  and 
Evening  Press  scored  in  the  50,000  to 
99,000  class  by  urging  readers  to  “Be 
A  VIP-Very  Informed  Person.  Read 
the  Savannah  News  Classified”. 

The  \\  inner  in  the  25,000  to  49,999 
category  was  the  San  Rafael  Independ¬ 
ent  Journal. 

The  Evening  Star  of  Wolverhamp¬ 
ton,  England  caused  a  small  sensation 
with  its  entry  which  walked  off  with  the 
E&P  award  for  newspapers  under  25,- 
000  circulation.  The  Star  promotion 
featured  a  mounted  knight,  in  full  ar¬ 
mor  whose  shield  was  emblazoned  with 
the  legend  “Classified  Value  Crusade”. 
Readers  were  invited  to  participate  in 
the  crusade  with  an  incentive  to  win 
1  to  3  weekly  prizes  of  two  pounds  each. 
To  enter  the  contest  the  reader  w'as 
asked  to  drop  into  the  Star  office  and 
pick  up  a  gummed  sticker  w’hich  car¬ 
ried  the  likeness  of  Sir  Value  and  the 
text,  “Join  The  Evening  Star  Classi¬ 
fied  Value  Crusade  Every  Night — ”  The 
sticker  was  to  be  placed  on  the  rear 
w’indow  of  one’s  car  where  a  spotter 
from  the  Star  w’ould  tour  the  city  and 
note  the  registration  of  cars  bearing 
the  sticker.  These  numbers  wmuld  be 
put  in  a  barrel  and  the  three  winners 
would  be  drawm  once  a  week.  Every 
Wednesday  the  winning  registration 
numbers  were  published  and  the  win¬ 
ners  could  come  to  the  office  and  pick 
up  “two  crisp  one  pound  notes”. 

Thus  for  6  pounds  per  week,  the  Star 
could  be  assured  readership  of  their 
classified  bv  all  the  contest  participants 
plus  free  advertising  of  their  Sir  Value 
promotion  w’ith  their  car  stickers. 

Despite  the  newsprint  squeeze  many 
publishers  continue  to  be  generous  wMth 
classified  promotion  space  as  evidenced 
by  the  newspapers  sporting  full  page 
promotions,  many  in  color.  Many  made 
up  in  cleverness  what  they  lacked  in 
size.  The  Toronto  Star’s  theme,  “To 
Find  The  Right  Face  in  the  Crowd — 
You  Must  First  Find  the  Right  Crow'd” 
was  a  telling  one  particularly  when 
backed  up  with  color  ads  show  a  match¬ 
book  with  a  face  on  one  of  the  match 


E&P 


Every  Saturday  since  1 884 


Cal  Tremblay 


heads;  a  sweet  pea,  partly  opened, 
with  a  face  on  one  of  the  peas  and  a 
basket  of  tomatoes  with  a  face  on  one 
of  the  tomatoes.  The  Toronto  Globe  and 
.Mail  promoted  the  theme  “Globe  and 
Mail  want  ads  for  people  who  can’t 
wait.” 

Many  papers  featured  cut  rate  ads 
for  private  parties.  “Cheaper  By  the 
Dozen”  shouted  the  San  Jose  Mercury 
offering  12  insertions  for  the  price  of 
9.  The  Detroit  Xeu's  featured  “Thrifty 
Want  Ads  3  kinds  2  days  $8  (S9,  if 
one  day  is  Sunday”  and  the  Daily 
Oklahoman’s  promotion  noted  that  “S2 
won’t  buy  you  a  couch  but  it  can  sell 
one”.  It  offers  private  parties  with 
items  to  sell  for  under  .$3,  2  lines  3  davs 
.S2. 

Robert  W.  Southam,  publisher  of 
the  Ottawa  Citizen  was  named  the 
first  Canadian  publisher  to  receive  the 
James  McGovern  Award  for  his  out¬ 
standing  contribution  to  classified. 
Southam  said  that  the  responsibility 
for  the  award  was  really  his  CAM’s, 
Reg  Hobson,  program  chairman  of  the 
conference  who  had  moved  Citizen  clas¬ 
sified  from  ,3.9  million  lines  to  15  mil¬ 
lion  last  year.  The  publisher  praised 
ANCAM  as  being  an  organization  with 
“direction  and  purpose”. 

Most  CAMS  were  generous  in  their 
appraisal  of  the  effects  of  the  $2000 
tax  deduction  new  home  buyers  could 
obtain.  “It’s  helped  a  lot,”  said  Vince 
Coronna,  CAM  the  \eic  Orleans  Times 
Picayune  and  Item. 

A  recent  “Buy  Your  New  Home 
Now”  promotion  sponsored  by  the  local 
home  builders  association  resulted  in 
4  double  trucks,  and,  on  the  first  Sun¬ 
day  accounted  for  the  sale  of  17  homes, 
the  lowest  price  tag  of  which  was  $50,- 
000.  George  Spaulding,  CAM,  .Austin 
(Tex.)  American  Statesman  said  his 
paper  showed  gains  in  real  estate  in 
(Continued  on  page  35) 
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Quality  controls  needed 
to  cash  in  on  automation 


All  the  new  technology  available  to 
newspaper  producers  and  the  many  in¬ 
stallations  deriving  from  more  than  5 
years  of  testing  and  running  have 
brought  the  industry  only  halfway  in 
changeover  operations. 

In  the  next  decade  it  will  be  the  fore¬ 
most  job  of  all  newspaper  departments, 
particularly  circulation  and  production, 
to  achieve  high  quality  and  on-time 
home  delivery  to  approach  the  zenith 
in  complete  newspaper  application. 

That  was  the  challenge  to  the  Ameri¬ 
can  Newspaper  Publishers  Association/ 
Research  Institute  Production  Manage¬ 
ment  conference  during  its  first  day  by 
John  S.  Prescott,  Jr.,  president  of  the 
Washingion  Post.  That  challenge  will 
not  be  an  easy  one,  Prescott  said,  in  the 
face  of  the  present  recession,  likelihood 
of  higher  newsprint  prices,  shortages 
of  energy  and  fuel  and  further  moves 
toward  narrowing  printing  press  webs. 
More  changes  in  format,  necessitating 
shorter  web  widths  will  result  if  news¬ 
print  costs  continue  to  soar,  he  noted 
in  Houston. 

More  zoned  editions 

Over  the  next  10  years  advertisers 
will  demand  better  print  quality  and  in¬ 
creased  scope  of  information  concerning 
states  and  regions  in  which  they  want 
to  run  advertising.  In  this  connection, 
they  will  need  to  know  more  about  zon¬ 
ing  than  is  available  to  them  at  present. 

In  turn,  the  advertisers  will  be  seek¬ 
ing  more  knowledge  of  their  customers 
needs  so  far  as  zoned  editions  are  con¬ 
cerned. 

Merely  buying  new  technology  hard¬ 
ware  and  software  and  putting  it  to  use 
is  not  going  to  be  enough,  Prescott 
pointed  out.  What  will  need  to  be  nailed 
dowm  is  how'  much  the  new  technology 
can  benefit  newspapers  by  expanding  to 
new  markets. 

All  branches  of  newspapering  should 
be  concerned  about  distribution  and 
market  coverage  in  view  of  the  con¬ 
tinued  erosion  of  household  readership 
of  the  newspaper,  while  circulation 
rates  continue  to  rise. 

Efforts  to  turn  production  cost  re¬ 
duction  into  cost  effectiveness  will  take 
all  the  know-how  the  various  depart¬ 
ments  can  come  up  with.  Thus,  these  ef¬ 
forts  will  become  a  vast  quality  control 
effort. 

L.  B.  Clay,  publisher  of  the  Charles¬ 
ton  (W.  Va.)  Mail,  listing  the  many 
services  provided  member  newspapers 
by  the  Research  Institute,  said  that 
new  ad-color  books  for  offset  and  letter- 
press  operation  are  being  prepared  at 
Easton,  Pa.  Publications  on  computer 
basics  and  environmental  controls  also 
are  in  the  works. 

Otto  A.  Silha,  president  of  the  Min¬ 
neapolis  Star  and  Tribune  Company  em¬ 
phasized  the  necessity  for  speedy  deal¬ 


ing  with  the  format  uniformity  prob¬ 
lem  and  the  resultant  heavy  loss  of  ad¬ 
vertising  revenue. 

Silha,  chairman  of  the  ANPA  News¬ 
paper  Format  Committee,  scolded  ex¬ 
ecutives  of  major  newspapers  who  came 
up  with  only  a  40%  response  to  a  News¬ 
paper  Advertising  Bureau  mailing  that 
requested  ad  specification  figures  after 
two  weeks. 

Obsolete  measures 

Another  important  item  is  the  need 
to  agree  on  nomenclature,  or  defini¬ 
tions,  with  the  essential  element  in  spec¬ 
ifications  being  makeup  measurement. 
Silha  warned  of  another  problem:  with 
pages  of  2,700  lines,  2,400  lines  and 
1,800  lines,  a  “line  is  no  longer  a  line.” 
He  predicted  that  a  new  measurement 
unit  is  coming. 

He  gave  a  couple  of  examples  of  lack 
of  specifics.  One  reason  that  Goodyear 
did  not  run  its  traditional  Indianapolis 
Auto  Race  full  page  ad  in  x  number  of 
daily  newspapers  in  May  was  that  the 
size  problems  would  have  delayed  the 
ad  2  or  3  days,  “and  if  they  couldn’t 
have  the  day-after  speed,  they  didn’t 
w'ant  to  try  to  cope.” 

One  Dallas  agency  studied  the  column 
change  affecting  one  client  and  found: 
dealing  with  312  major  newspapers, 
there  were  98  different  sizes  in  6  dif¬ 
ferent  formats.  “That  was  one  Texas  ad 
agency  and  one  client,”  Silha  remarked. 

He  believes  that  advertisers  are  pre¬ 
pared,  at  least  for  the  short  range  fu¬ 
ture,  to  live  with  6,  8  and  9  column  ad¬ 
vertising  formats.  What  they  don’t  un¬ 
derstand,  and  will  not  tolerate,  are  20 
or  30  column  and  space  variations 
within  each  of  those  general  formats. 

Format  standards 

The  committee  disclosed  Wednesday 
in  Houston  that  it  will  recommend  a 
“maximum”  of  six  standard  page  for¬ 
mats  to  fit  6,  8  and  9  column  makeups 
in  July  at  the  International  Newspaper 
Advertising  Executives  sales  meeting 
to  be  held  at  Denver. 

Harold  Andersen,  president  of 
ANPA  and  of  the  Omaha  (Neb.) 
World  Herald,  introduced  the  new  gen¬ 
eral  manager  and  chief  executive  officer 
of  the  ANPA  Jerry  Friedheim  w’hose 
appointment  was  announced  last  week. 

Glen  Elvidge,  director  of  engineering, 
Atlanta  (Ga.)  Newspapers,  urged 
newspaper  managements  to  be  wateh- 
ful  for  w'ays  to  conserve  energy  through 
constant  checking  of  forced  air,  com¬ 
pressed  air  and  lighting  facilities. 
Pressures  should  be  determined  at  nu¬ 
merous  intervals  and  reductions  ef¬ 
fected. 

Larry  Allison,  managing  editor  of  the 
Long  Beach  (Ca.)  Independent  and 
Press-Telegram,  said  there  needs  to  be 


more  planning  for  software  in  the 
newsroom,  with  an  emphasis  on  the 
room’s  system  and  not  the  equipment. 

His  newspaper  has  gone  to  VDTs, 
finding  the  scanner  editing  was  cumber¬ 
some.  The  editors  should  select  the  sys¬ 
tem,  which  should  be  satisfactory  with 
the  production  department.  He  urged 
resistance  to  the  abandonment  of  proof¬ 
reading  and  advised  that  staffs  have 
complete  knowledge  of  the  systems 
they’re  working  with  before  being  al¬ 
lowed  to  turn  in  their  typewriters. 

Bill  Jardine,  circulation  director  of 
the  Minneapolis  Star  and  Tribune 
speculated  that  it  was  possible  the  new 
technology  in  the  composing  room  has 
“gone  too  fast”  for  other  departments, 
although  his  circulation  department  has 
integrated,  being  able  to  keep  track  of 
carriers  and  other  circulation  matters 
through  a  CRT  system.  He  said  there  is 
a  daily  updating  of  correct  addresses, 
stops,  starts  wdth  an  accuracy  of  85  to 
90%. 


Daily  Union  adopts 
7  on  7  format 

Adding  to  the  confusing  stew  that 
newspapers  have  been  cooking  over  for¬ 
mat  changes,  the  Junction  City  (Kan.) 
Daily  Union  has  throwm  yet  another 
onion  into  the  pot:  The  seven  column 
format. 

Starting  August  4,  the  Daily  Union 
plans  to  convert  its  paper  from  8  on  8 
standard  to  a  wider  7  on  7  column  for¬ 
mat.  .According  to  the  newspaper,  the 
new  format  will  have  7  columns  of 
21  Va  inches  each  or  a  total  of  150 
column  inches.  Prior  to  the  conversion, 
the  Union  has  been  running  8  columns 
of  21V2  inches  each  or  a  total  of  172 
inches. 

Editorial  columns  \vill  be  13  picas 
wide,  the  paper  said,  because  typo¬ 
graphical  experts  lielieve  this  width  is 
ideal  for  easy  readability.  Old  column 
width  was  10.3  picas.  The  paper  cited 
early  studies  as  well  as  a  recent  survey 
taken  by  Tinker  and  Patterson  at  the 
University  of  Minnesota  and  Luckiesh 
and  Moss  at  General  Electric. 

The  Union’s  circulation  of  8,347  rep- 
re.sents  a  50%  increase.  While  no  rate 
increase  is  announced,  an  ad  for  com¬ 
parable  space  will  cost  more  in  certain 
sizes.  For  example,  an  8  column  by 
10%  inches  cost  $159.10  under  the  old 
format.  Now  it  costs  $161.28  for  a  com¬ 
parable  6  column  by  10%  inches. 

Meanwhile,  the  Union  claims  its  rates 
have  increased  “only  20%  since  1967.” 


Electric  truck 

An  unusually  small  newspaper  de¬ 
livery  truck  purchased  by  the  Louisville 
(Ky.)  Courier-Journal  and  Times  runs 
on  electricity  instead  of  gasoline.  The 
truck,  currently  being  used  to  deliver 
newspapers  for  downtown  street  sales, 
was  bought  in  December  from  the  Spe¬ 
cial  Vehicle  Division  of  the  Otis  Ele¬ 
vator  Co.  at  a  cost  of  about  $8,500. 
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Supreme  Court  rules: 


Commercial  ads  protected 
by  First  Amendment 


By  I.  William  Hill 

The  Supreme  Court  this  week  (June 
16)  struck  down  a  Virginia  state  law 
prohibiting  a  newspaper  from  publish¬ 
ing  an  advertisement  for  legal  out-of- 
state  abortion  services. 

The  majority  opinion  in  the  7-2  de¬ 
cision,  written  by  Justice  Harry  A. 
Blackmun,  held  that  the  ad  was  pro¬ 
tected  by  the  press  freedom  guarantee 
of  the  First  Amendment. 

Jeffrey  C.  Bigelow,  editor  of  the  now 
defunct  Virginia  Weekly,  a  weekly  un¬ 
derground  newspaper  in  Charlottesville, 
Va.,  had  been  convicted  of  a  misde¬ 
meanor  for  printing  an  advertisement 
for  a  New  York  City  abortion  clinic  in 
1971,  when  the  practice  was  legal  in 
New  York.  The  Virginia  law,  adopted 
in  1878,  has  since  ^een  changed. 

Blarkmum  writes  majority 

Justice  BlackmUn  appeared  to  go 
farther  than  the  i Supreme  Court  had 
gone  in  the  past  in  rejecting  the  theory 
that  commercial  advertisements  were 
not  entitled  to  the  same  constitutional 
privilege  as  news  articles  and  edi¬ 
torials. 

Traditionally,  purely  commercial  ad¬ 
vertising  has  been  exempted  from  the 
freedom  of  the  press  guarantees,  al¬ 
though  religious,  political  and  informa¬ 
tional  ads  have  not.  In  its  most  recent 
ruling,  before  this  week,  the  high  court 
in  1973  upheld  by  a  5-4  vote  a  Pitts¬ 
burgh  ordinance  prohibiting  male  and 
female  columns  for  help  wanted  ads. 

Last  Monday’s  opinion  said  there 
were  important  differences  between  the 
help  wanted  case  and  the  abortion  ques¬ 
tion,  particularly  since  abortions  were 
legal  in  New  York  in  1971. 

“The  central  assumption  made  by 
the  Supreme  Court  of  Virginia  (in 
upholding  Bigelow’s  conviction)  was 
that  First  Amendment  guarantees  of 
speech  and  press  are  inapplicable 
to  paid  commercial  advertisements,” 
Blackmun  said.  “Our  cases,  however, 
clearly  establish  that  speech  is  not 
stripped  of  First  Amendment  protec¬ 
tion  merely  because  it  appears  in  that 
form. 

“The  fact  that  the  particular  adver¬ 
tisement  .  .  .  had  commercial  aspects  or 
reflected  the  advertiser’s  commercial  in¬ 
terests  did  not  negate  all  First  Amend¬ 
ment  guarantees.” 

The  majority  opinion  also  pointed 
out  the  ad’s  potential  interest  and  value 
to  a  diverse  audience — not  only  to 
readers  possibly  in  need  of  the  services 
offered,  but  also  to  those  with  a  gen¬ 
eral  curiosity  about,  or  genuine  interest 
in,  the  subject  matter  or  the  laws  of 


another  state,  and  its  development,  and 
to  readers  seeking  reform  in  Virginia. 

In  a  dissent.  Justice  William  H. 
Rehnquist,  speaking  for  himself  and 
Justice  Byron  R.  White,  called  the  ad¬ 
vertisement  “a  classic  commercial 
proposition  directed  towards  the  ex¬ 
change  of  services  rather  than  the  ex¬ 
change  of  ideas.” 

In  a  brief  filed  with  the  Court,  the 
anti-abortion  group  known  as  Right  to 
Life  said  laws  similar  to  Virginia’s  ban 
against  abortion  ads  were  in  effect  in 
18  states:  Arizona,  Arkansas,  Colo¬ 
rado,  Hawaii,  Illinois,  Iowa,  Louisiana, 
Maryland,  Minnesota,  Mississippi,  Mis¬ 
souri,  New  Jersey,  Nevada,  Kentucky, 
Ohio,  Pennsylvania,  Vermont  and  Wis¬ 
consin. 

The  high  court  will  hear  arguments 
in  the  fall  on  the  right  of  Virginia  to 
prohibit  advertising  of  prescription 
drug  prices. 

Fame  no  bar 

In  another  decision  this  week,  the 
Court  held  that  a  defendant  can  re¬ 
ceive  a  fair  trial  even  if  members  of 
the  jury  have  become  familiar  with  his 
criminal  background  through  stories  in 
the  press,  even  stories  about  the  case 
before  the  court. 

By  an  8-1  vote,  with  only  Justice 
William  J.  Brennan,  Jr.  dissenting,  the 
Court  sustained  the  1970  robbery  con¬ 
viction  of  Jack  Roland  Murphy,  inter¬ 
nationally  known  as  the  jewel  thief 
called  “Murph  the  Surf”.  Murphy,  serv¬ 
ing  two  life  terms  in  Florida  for  two 
1967  slayings,  had  appealed  his  con¬ 
viction  for  a  1968  burglary.  He  also 
had  been  convicted  of  the  1964  theft  of 
the  Star  of  India  sapphire  from  the 
Museum  of  Natural  History  in  New 
York. 

Justice  Thurgood  Marshall,  writing 
the  majority  opinion,  said  a  criminal 
defendant  did  not  enjoy  a  constitu¬ 
tional  right  to  a  jury  that  had  never 
read  any  articles  about  his  previous 
record  or  about  his  arrest  on  the  cur¬ 
rent  charge. 

In  his  dissent,  Brennan  contended 
Murphy  had  been  denied  a  fair  trial 
in  Dade  County  Court  because  the  taint 
of  widespread  publicity  had,  according 
to  the  record  of  the  trial,  “infected  the 
jury’s  deliberations”. 

Chief  Justice  Warren  E.  Burger 
agreed  with  Brennan  to  the  extent  that 
the  Miami  trial  judge  was  remiss  “in 
failing  to  insulate  prospective  jurors 
from  the  bizarre  media  coverage  of  the 
case.”  He  said  he  would  have  voted  to 
reverse  in  a  federal  case  where  the 


House  votes  lottery 
exemption  for  papers 

The  House  of  Representatives  voted 
this  week  (June  16)  to  give  newspapers 
in  affected  states  the  same  exemption 
from  federal  anti-gambling  laws 
granted  last  year  to  broadcasters  to 
publish  state-operated  lottery  informa¬ 
tion. 

The  legislation,  approved  250  to  125 
and  forwarded  to  the  Senate,  would 
permit  a  newspaper  in  a  state  with  a 
lottery  to  print  information  about  an 
adjacent  state’s  lottery. 

Commercial  radio  and  television  was 
given  the  same  exemption  by  Congress 
last  year  but  newspapers  were  inad¬ 
vertently  left  out  of  that  bill. 

Supreme  Court  has  set  higher  stand¬ 
ards  but  that  Murphy’s  conviction  did 
not  rise  to  the  level  of  a  constitutional 
violation. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

6/10 

Affiliated  Publications  (AMEX)  .  V/4 

American  Financial  Corp.  (OTC)  .  Il'/a 

Booth  Newspapers  (OTC)  .  241/4 

Capital  Cities  Comm.  (NYSE)  .  4l'/4 

Com.  Corp.  (OTC)  .  I'/j 

Cowles  Comm.  (NYSE)  .  7% 

Dow  Jones  (OTC)  .  27V4 

Downe  Comm.  (OTC)  .  3 

Gannett  (NYSE)  .  34i/j 

Gray  Comm.  (OTC)  .  T/a 

Harte  Hanks  (NYSE)  .  16 

Jefferson-Pilot  (NYSE)  .  341/2 

Knight-Ridder  (NYSE)  .  30 

Lee  Enterprise  (AMEX)  .  17% 

Media  General  (AMEX)  .  29% 

Multimedia  (OTC)  .  14% 

New  York  Times  (AMEX)  .  lOVi 

Panax  (OTC)  .  2 

Post  Corp.  (Wise.)  (OTC)  .  6^4 

Quebecor  (AMEX)  .  6 

Southam  Press  (CE)  .  — 

Speidel  (OTC)  .  I614 

Thomson  Newspapers  (CE)  .  13% 

Time  Inc.  (NYSE)  .  451/4 

Times  Mirror  (NYSE)  .  IB'A 

Toronto  Star  (CE)  .  12% 

Washington  Post  (AMEX)  .  28% 

SUPPLIERS 

Abitibi  (CE)  .  10% 

Addressograph  Multi.  (NYSE) .  8 

Ball  Corp.  (NYSE)  .  17% 

8.  C.  Forest  (CE)  .  15% 

Berkey  Photo  (NYSE)  .  3% 

Boise  Cascade  (NYSE)  .  19% 

Compugraphic  (AMEX)  .  16% 

Compuscan  (OTC)  .  10 

Crown  Zellerbach  (NYSE)  .  35% 

Cutler-Hammer  (NYSE)  .  30% 

Dayco  (NYSE)  .  10% 

Digital  Equipment  (NYSE)  . 102% 

Domtar  (AMEX)  .  22% 

Dymo  (NYSE)  .  III/4 

Ehrenreich  Photo  (AMEX)  .  6% 

Eltra  (NYSE)  .  32 

Georgia  Pacific  (NYSE)  .  43V4 

Grace.  W.  R.  (NYSE)  .  26% 

Great  Lakes  Paper  (CE)  .  23 

Great  No.  Nekoosa  (NYSE) .  35% 

Harris  Corporation  (NYSE)  .  22% 

Inmont  (NYSE)  .  8 

International  Paper  (NYSE)  . 44'% 

Itek  Corp.  (NYSE)  .  12% 

Kimberly  Clark  (NYSE)  .  26% 

Log  Etron'es  (OTC)  .  3% 

Logicon  (OTC)  .  4*% 

MacMillan,  Bloedel  (CE)  .  23 

Milgo  Electronics  (AMEX)  .  18% 

Millmaster  Onyx  (AMEX)  .  18% 

Minnesota  Min.  S  Mfg.  (NYSE)  .  623% 

Optronics  International  Inc.  (BSE)  _  73% 

Richardson  (NYSE)  .  10% 

Rockwell  Inti.  (NYSE)  .  23% 

Singer  (NYSE)  .  15% 

Southland  Paper  (OTC)  .  19% 

Southwest  Forest  Ind.  (NYSE)  .  7% 

Sun  Chemical  (NYSE)  .  12% 

Wood  Industries  (AMEX)  .  4 
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Cost-cutting  equipment  eyed  in  Houston 

Top  exhibits  win  E&P  awards 


Newspaper  technolopj’  and  its  grow¬ 
ing  importance  to  the  nation’s  10th 
largest  industry  was  on  exhibit  this 
week  at  the  Houston  Astrohall  where 
Editor  &  Publish™  presented  its  an¬ 
nual  awards  for  the  best  exhibits  at 
the  Wednesday  morning  session. 

Robert  U.  Browm,  editor  and  pub¬ 
lisher  of  E&P,  awarded  first  prize 
plaques  and  certificates  of  merit  to 
manufacturers  in  three  categories. 

The  winners  are  as  follows: 

— Island  exhibits  of  1,000  square  feet 
and  over — Autologic  and  MGD  Graph¬ 
ics  Systems  (co-winners) ; 

Certificate  of  merit  —  Composition 
Systems  and  Dymo  Graphics  Systems; 

— Island  exhibits  under  900  square 
feet — EGCOM  Corp. ; 

Certificate  of  merit — Rerkey  Tech¬ 
nical  and  Midwest  Publishers  Supply 
Co. 

— Non-island  Imoths — Image  Systems 
Corp. 

Certificate  of  merit — Azoplate  and 
Gra])hic  Arts  Manufacturing  Co. 

The  contest  judging  took  place  on 
.Sunday  at  the  ,\strohall  in  Houston. 
Serving  as  judges  were:  Eyell  R.  Clay, 
chairman  of  the  l>oard  and  publisher, 
('linrtestofi  (W.Va.)  Mail;  Wayne  Sell¬ 
ers,  president  and  publisher,  Pnirslivc 
(Tex.)  Herald  Presn;  and  Uzal  H. 
Martz  .Ir.,  publisher,  Potti^ville  (Pa.) 
Re]>ul>licav. 

Management  executives  flocked  into 
the  Astroarena  during  the  morning  con¬ 
ference  sessions  to  hear  about  how  the 
e(iuipment  they  have  iiurchased  over 
the  last  .'>-0  years  is  onerating  and 
what  it  is  accomplishing  in  the  race  to 
eventually  slice  the  cost  of  producing 
the  full  sheet  and  tabloid  newspapers 
they  are  jiublishing. 

.4rmed  with  this  information  they 
simply  had  to  walk  across  the  street  to 
the  i:!.“>,0()0  square  feet  .\strohall  where 
hardware  .and  software  exhibits  de¬ 
signed  to  completely  automate  the  out¬ 
put  of  ink  impressed  newsprint  papers 
were  on  display.  Once  there — and  there 
were  manv  who  kent  coming  back  dur¬ 
ing  the  .l-day  conference  and  display 
they  were  treated  to  what  in  the  last 
decade  has  become  the  miracle  of  photo- 
comiiosition,  an  estimated  $‘210,.')00,000 
equipment  market. 

Many  veterans  of  the  business  must 
have  thouglit  back  to  19G8  when  ex¬ 
hibits  needed  only  a  showplace  of  24,.')0fl 
s(|uare  feet.  Ry  1974  9r>,000  square  feet 
of  space  was  utilize<l  at  Atlantic  City. 
For  the  197r)  show  it  soon  was  deter¬ 
mined  that  almost  double  the  ,\tlantic 
City  space  would  be  needed. 

.4ccording  to  Peter  Romano,  director 
of  the  production  dcqiartment  of 
.4NP.A  RI,  total  attendance  at  the  con¬ 
ference  was  9,200,  including  representa¬ 
tives  of  equijnnent  and  supply  com- 
jianies  exhibiting  at  the  newspaper 
show. 


RIBBON-CUTTERS — Participating  at  rib¬ 
bon-cutting  ceremonies  at  the  ANPA/RI 
Production  Management  Conference  are 
Lyell  B.  Clay.  Charleston  (W.  Va.)  Mail, 
chairman  of  the  ANPA/RI  Executive  Com¬ 
mittee:  and  Wayne  Sellers.  Palestine  (Tex.) 
Herald-Press,  president  of  Texas  Daily  News¬ 
paper  Publishers  Association. 

Those  who  thought  they  had  bid  their 
plant  people  back  home  adieu  for  a 
week  got  the  startling  impression  that 
they  really  hadn’t  left  when  they  quick¬ 
ly  came  across  a  press  putting  out  a 
daily  tabloid  newspaper. 

What  was  happening  was  that  in  the 
Goss  exhibit  the  Goss  Daily  News  was 
being  run  olT  on  a  community  offset 
press  with  a  complete  on  line  coterie  of 
MGD  Graphic  Systems  products.  Fea¬ 
ture  of  the  daily  which  was  operated 
during  the  entire  exhibit  conference 
was  the  listing  of  prices  on  the  New 
York  Stock  Exchange  via  the  .\sso- 
ciated  Press  stock  wire.  Demonstrations 
of  how  paiier  waste  can  lie  controlled 
through  efficient  paper  handling  and 
press  operating  procedures  constituted 
another  feature  of  the  exhibit. 

Buyers,  browsers  and  “dreamers”, 
continuing  through  the  labyrinth  of 
machinery  and  supplies  saw  a  demon¬ 
stration  of  a  stand  alone  proofing/ 
(laper  tape  reader  system  (Versat  4C, 
Santa  Clara,  Ca.)  that  eliminates  one 
or  more  jihototypesetting  runs,  multiple 
VDTS,  and  need  for  slower,  less  re¬ 
liable  electro-mechanical  printers. 

The  V’ersatec  PTR  system  jiroduces 
proof  copy  in  seconds  from  pajtcr  tape, 
an  editor  corrects  the  copy,  a  VDT  op¬ 
erator  inputs  the  corrections,  and  the 
PTR  system  runs  a  second  proof.  No 
lihototypesetting  is  necessary,  neither 
is  costly  film.  The  company  said  the 
liiMxluction  of  jiroof  copy  lieforc  photo¬ 
typesetting  can  cut  direct  labor  cost  by 
one-half.  The  material  co.st  can  be  re¬ 
duced  by  a  factor  of  11,  the  company 
said.  Also  there  is  no  waiting  for  film 
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to  develop  and  dry.  Ready  to  edit  copy 
is  produced  immediately. 

Multiple  copies  allow  distribution  to 
many  proofreaders  and  editors  without 
requiring  multiple  VDTS,  improving 
work  flow. 

The  system  includes  off-line  proofer/ 
paper  tape  readers  for  stand  alone  op¬ 
eration,  and  on-line  proofer/controller 
packages  for  direct  link  with  computers 
used  in  phototypesetting. 

Important  developments  of  the  Re- 
mex  unit  of  Ex-Cell-0  Corp.,  Santa 
Ana,  Ca.  include  a  high  speed  tape 
perforator  with  “no-adjustment”  regis¬ 
tration;  small-size,  high  speed  reader 
with  high  reliability  fiber  optic  light 
source;  flexible  disk  system  —  a  mass 
storage  device  for  the  future  com¬ 
puterized  phototypesetting. 

How  to  eliminate  bottlenecks  in  pagi¬ 
nating  through  computer  intelligence 
was  demonstrated  by  professor  Hans 
Andersin  at  a  special  session  Tuesday. 

Termed  an  advanced  system  for  com¬ 
puter-assisted  page  design,  the  pro¬ 
gram  is  a  project  conducted  by  Brown 
University  under  the  sponsorship  of 
the  Detroit  .Veie.s,  Providence  (R.I.) 
Journal,  Xew  Y'ork  Times,  Chicago  Tri¬ 
bune  and  the  Stockholm,  Sweden  Dag- 
ens  Nyheter. 

It  was  explained  at  the  screened 
demonstration  that  the  approach  by 
system  manufacturers  in  developing 
computerized  pagination  has  almost  ex¬ 
clusively  been  a  transfer  of  the  manual 
paste-up  functions  from  the  paste-up 
board  to  the  electronic  screen.  Results 
so  far  do  not  indicate  any  substantial 
savings  in  labor  as  compared  to  manual 
paste-up,  according  to  Andersin. 

To  decrease  the  amount  of  manual 
labor  in  pagination  and  to  assess  the 
feasibility  of  using  the  computer  to 
initiate  and  help  design  pages,  the 
jiroject  was  started  at  Brown  in  Octo¬ 
ber  19715.  It  is  headed  by  Andersin  of 
Helsinki  University  of  Technologj’. 

The  approach  was  to  include  com¬ 
puterized  intelligence  in  the  pagination 
system  in  order  to  speed  up  man/ 
machine  functions,  and  to  make  the 
system  easy  to  use  by  editorial  per¬ 
sonnel  rather  than  by  production  per¬ 
sonnel  only. 

A  successful  prototype  model  called 
Bunpaps  is  ready  for  showing  to  per¬ 
sons  representing  ncwspajiers  and  sys¬ 
tem  manufacturers.  Screen  jiresenta- 
tions  are  available  at  the  offices  of  the 
sponsoring  jiapers.  Arrangements  have 
been  made  for  individual  demonstra¬ 
tions  of  the  pi'ototype  model  at  Brown 
University  in  Providence  through  July 
18.  Contact  is  John  Thompson,  Provi- 
doice  Journal,  Providence,  R.  I.  (401) 
277-71:50. 

Illumination  Industries.  Inc.  of  Los 
.\ltos,  Ca.  re-intro<luced  Portalitc  as  a 
(Continued  on  page  13) 
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completely  redesigned  product  and 
“significantly  improved.” 

Installations  have  shown  that  this 
exposure  for  offset  and  photopolymer 
platemaking  now  can  expose  more 
plates  faster  and  with  greater  uni¬ 
formity. 

The  system  was  described  as  com¬ 
pletely  self-contained. 

Automix  Keyboards,  Inc.  showed  Pro¬ 
file,  a  file  management  system  designed 
to  update,  edit  and  merge  classified 
ads,  radio  and  tv  listings,  legals,  local 
and  wire  service  news,  catalogs  and 
directories. 

By  eliminating  manual  updates,  the 
cut  and  paste  operation,  and  the  rekey¬ 
boarding  necessary  with  current  equip¬ 
ment,  AKI  says  Profile  will  save  time 
and  labor  costs.  It  also  breaks  the 
$15,000  barrier  for  a  system  that 
handles  such  complex  work.  AKI  per¬ 
sonnel  said. 

The  system  puts  classified  ads  “on 
file”.  Each  ad  is  given  a  date  code 
appropriate  to  its  scheduled  run  and 
profile  automatically  stops,  starts,  skips 
and  kills,  compiling  a  complete,  up¬ 
dated  classification  of  ads  in  a  matter 
of  minutes.  The  system  will  update  300 
classified  ads  in  25  minutes. 


EXHIBIT  JUDGES — Selecting  the  best  exhibits  at  the  ANPA/RI  P. eduction  Manage¬ 
ment  Conference  in  Houston's  Astrohall,  and  conferring  with  ANPA/RI  Director  (left) 
Peter  Romano,  are:  Lyell  B.  Clay,  chairman  of  the  board  and  publisher,  Charletfon 
(W.  Va.)  Mail;  Wayne  Sellers,  president  and  publisher,  Palestine  (Tex.)  Herald  Press: 
and  Uzal  H.  Marti  Jr.,  publisher,  Pottsville  (Pa.)  Republican. 
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daily  If 
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PRIZE-WINNER — Autologics,  Inc.'s  exhibit  tied  for  first  prize  for 
exhibits  of  1,000  square  feet  or  over  in  competition  at  ANPA/RI. 
The  Autologic  exhibit  featured  their  line  of  products  in  a  simulated 
newspaper  plant  and  office  that  featured  the  furniture  used  for  the 
sets  of  the  motion  picture  ''Front  Page." 


CO-WINNER — Tied  for  First  Prize  in  Editor  &  Publisher's  award 
competition  for  the  best  exhibit  at  the  ANPA/RI  Conference  in 
Houston  (over- 1, 000  square  feet)  was  the  MGD  Graphics  Systems 
booth. 


NON-ISLAND  WINNER — Selected  as  the  best  ANPA-RI  show 
exhibit  for  non-island  booths  was  the  exhibit  of  Image  Systems,  Inc. 
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AWARD-WINNER — Judged  as  the  "Best  Exhibit"  at  the  ANPA/RI 
Show,  for  island  exhibits  using  900-square  feet  or  less,  was  the 
EOCOM  exhibit. 


Veteran’s  thrift  store 
contracts  probed 

After  an  investigation  by  Xosltville 
Fianncr  reporter  Larry  Rrinton  into 
the  operations  of  the  Nashville  Dis¬ 
abled  American  Veterans  Outlet  Store, 
the  Disabled  Americans  Veterans  na¬ 
tional  executive  committee  on  May  .‘50, 
1975  terminated  all  thrift  store  con¬ 
tracts  in  the  United  States  between  lo¬ 
cal  DAV  organizations  and  private 
management  firms. 

The  unanimously-passed  resolution 
canceled  contracts  of  .‘if*  stores  in  21 
states  stretching  from  Florida  to  Cali¬ 
fornia.  Operations  under  the.se  con¬ 
tracts  involved  millions  of  dollars  an¬ 
nually  in  pross  sales. 

The  Rrinton  probe  di.sclosed  that  the 
Nashville  Disabled  American  Veterans 
Outlet  Store  owned  by  a  private  Cali¬ 
fornia  firm  had  pros.sed  more  than 
$785,000  since  1970;  however,  the 
DAV,  Department  of  Tennessee,  had 
been  paid  only  $15,000,  sliphtly  less 
than  two  percent  of  the  pro.ss,  for  the 
use  of  its  name. 

Followinp  the  Ranner’s  investipation 
and  just  prior  to  the  national  D.4V 
executive  committee  meetinp,  the  pri¬ 
vate  California  firm  that  owns  the 
Nashville  D.W  Outlet  Store  .sent  a 
check  in  excess  of  $17,000  to  the  D.W- 
Tennessee  represent  inp  an  oversipht  in 
payment. 

The  national  DAV  executive  com¬ 
mittee  meetinp  took  i>lace  in  Cincin¬ 
nati  followinp  a  request  from  the  Nash¬ 
ville  Ranner  to  obtain  a  list  of  all 
cities  havinp  a  DAV  outlet  store  op¬ 
erated  by  a  private  firm  and  beinp  al¬ 
lowed  to  view  the  contracts  of  the  vari¬ 
ous  DAV  chajiters  with  these  firms. 

The  Ranner  was  represented  at  the 
national  executive  committee  meetinp 
by  Rrinton  and  Ranner  editor  Ken 
Morrell  who  said,  “Nashvillians  were 
beinp  led  to  believe  they  were  contrib- 
utinp  their  used  household  poods  and 
clothinp  for  resale  for  the  benefit  of 
D.4V  when,  in  reality,  only  aiqiroxi- 
mately  two  percent  of  the  pross  reve¬ 
nue  of  the  Na.shville  outlet  store  actu¬ 
ally  went  to  DAV’-Tennessee.  This  is 
a  matter  the  puldic  has  a  ripht  to  know 
because  the  non-profit  DAV  orpaniza- 
tion  is  supported  at  least  in  part  by 
public  contributions.” 


One  association 

The  Wisconsin  Press  Association  and 
the  Wisconsin  Daily  Leapue  will  merpe 
to  form  the  Wisconsin  Newspaper  .\s- 
sociation.  The  WPA  has  been  comjiosed 
exclusively  of  weekly  and  semiweekly 
newspapers  for  over  75  years.  The 
WDL  had  87  daily  newspapers.  The' 
WN.4  with  its  2.‘?5  weekly  meml)ers 
alonp  with  the  new  daily  members  will 
continue  to  have  offices  in  Madison. 
Remain  C.  Rrandt,  manaper  of  the 
WPA,  will  continue  in  that  capacity 
for  the  WNA. 


Correction 

In  the  June  14  issue  of  Editor  & 
Piihlisher,  Ronald  Anderson,  circula¬ 
tion  director  of  Gannett  Newspapers 
was  incorrectly  quoted  in  a  story  on 
jiape  18.  Instead  of  tellinp  ad  salesmen 
to  “quit  fiphtinp  preprints,”  Anderson 
said  that  “circulation  managers  should 
([uit  fiphtinp  preiirints”. 

The  story  should  have  said  that  while 
lOOfc  in-plant  insertion  is  the  only  way 
to  go,  newspapers  should  not  give 
away  their  preprint  services.  Price 
fairly,  but  aggressively. 

Anderson  was  also  misquoted  as  say¬ 
ing,  “With  circulation  down,  we  should 
be  selling  quality  rather  than  quan¬ 
tity.”  What  he  said  was.  “Selling  qual¬ 
ity  of  circulation  in  today’s  situation, 
sure  makes  sense  to  me,  especially  since 
quantity  is  down.” 

While  Anderson  did  urge  the  serving 
of  the  7()''f  of  the  nation  which  spends 
90%  of  all  dollars,  he  added  that  news¬ 
papers  effectively  served  this  important 
readershij). 

• 

Newspaper  plant 
converted  to  classrooms 

The  former  home  of  the  Atliem^  (O.) 
Messenf/er  has  been  renovated  to  pro¬ 
vide  journalism  classrooms  and  has 
been  renamed  La.sher  Hall  in  honor 
of  the  George  Starr  Lasher,  founder 
and  long-time  director  of  Ohio  Univer¬ 
sity's  School  of  Journalism. 

Prof.  La.sher  founded  the  department 
.50  years  ago  in  1924  and  in  the  fol¬ 
lowing  year  joined  the  late  Fred  Rush, 
former  Messenger  publisher,  in  estab¬ 
lishing  a  student  practice  program  at 
the  newsjiaper. 

• 

Publisher  admits 
billing  error 

The  Beloit  (Wise.)  Daily  Xctvs  will 
rejiay  Rock  County  $10,742  in  over¬ 
charges.  The  newspaper  was  found 
guilty  in  overcharging  the  City  of 
Rcloit  and  other  governmental  agencies 
for  jiublication  of  legal  notices  since 
1970.  As  much  as  $18,800  is  owed  in 
liack  payments  to  Reloit.  The  over¬ 
charges  were  the  result  of  a  billing 
error  that  started  in  1970  when  the 
paper  began  printing  legals  in  larger 
tyiie,  but  charged  the  same  rates  as  for 
the  former  agate  type.  The  error  was 
detected  by  jiublisher  Pat  C.  King  after 
a  city  councilman  que.stioned  the  num¬ 
ber  of  lines  being  charged  the  city. 

• 

Papers  fight  liquor  law 

Six  Rhode  Island  newspapers  have 
filed  suit  in  Federal  District  court 
challenging  a  new  state  law  barring 
the  jiublishing  and  broadcasting  of 
li<|uor  prices.  The  suit  was  filed  by  the 
Woovsocket  Call.  Westerly  Sun,  Xeu- 
port  Daily  Xeies,  Pavtuxet  Valley 
Daily  Times,  Pawtucket  Times  and  the 
Phoenix  Times. 


Nieman  fellowships 
go  to  14  newspersons 

Harvard  University  announced  the 
awarding  of  14  Nieman  Fellowships  in 
Journalism  in  1975-1970. 

The  fellowships  provide  a  year  of 
study  at  Harvard  University  in  any 
field  the  recipients  choo.se.  They  were 
established  by  a  bequest  of  .\pnes  Wahl 
Nieman  in  memory  of  her  husband,  Lu¬ 
cius,  founder  of  the  Milwaukee  Journal. 

The  Nieman  fellows  are  as  follows: 

Peter  D.  Rehr,  :’,4  years  old.  White 
Hou.se  correspondent  and  bureau  chief, 
the  Gannett  Newspajiers. 

Dale  A.  Rurk,  :’.8,  associate  wire  edi¬ 
tor,  The  M issoulian,  Missoula,  Mont. 

Fupene  Carlson,  .85,  economics  re- 
l)ort'’r.  United  Press  International, 
Washington,  D.C. 

Cornelia  R.  Carrier,  .81,  environ¬ 
mental  writer,  Times-Picayune,  New 
Orleans. 

Foster  S.  Davis,  .85,  correspondent 
for  CRS  News,  Los  Angeles. 

Robert  E.  Gillette,  .81,  writer.  Science 
magazine. 

Jim  A.  Henderson,  .8.8,  reporter, 
Tulsa  Daily  World,  Tulsa,  Okla. 

Ronakl  A.  Javers,  29,  chief  editorial 
writer,  Philadelphia  Daily  Xetrs. 

-Vrnold  M,  Markowitz,  .‘’.8,  reporter, 
Miami  Herald. 

David  M.  McNeeley,  ;?5,  reporter, 
Dallas  Morniufj  Xeies. 

James  H.  Rubin,  .82,  chief  of  state 
house  bureau.  The  .\ssociated  Press, 
Trenton,  N.J. 

Margaret  Scarf,  4.8,  freelance  writer. 

Lester  Sloane,  38,  West  Coast  pho- 
tograiiher,  Newsweek  magazine. 

Raymond  J.  White,  39,  editorial  di¬ 
rector,  WTOP-TV  and  radio,  Washing¬ 
ton,  D,C. 


ITU  decertified 

The  I^elershury  (Va.)  Proyress-In- 
dex  newsroom  employes  voterl  out  the 
International  Typogratihical  Union  lo¬ 
cal  No,  2(5  on  May  20  by  a  fi  to  4  vote, 
it  was  rejiorted  by  Rufus  Josey,  pub¬ 
lisher.  The  decertification  vote  was  cer- 
tifieil  on  May  29  by  the  National  Labor 
Relations  Hoard.  The  Progress-Index 
was  the  first  Thomson  paper  where  the 
ITU  organized  newsroom  staffers 
(E&P,  Jan.  12,  1974). 


Name  change 

The  name  of  the  Findlay  (Ohio)  Re¬ 
publican-Courier  will  1)0  shortened  to 
The  ('ourier  in  January.  A  newly  de¬ 
signed  nameplate  will  bo  used.  The  Re¬ 
publican  Courier  has  been  the  name  of 
the  paper  since  January  1,  193.8,  when 
the  Morning  Republican  and  the 
Courier  merged.  Edwin  L.  Heminger, 
publisher,  said  the  change  is  being 
made  to  remove  a  political  label  and 
to  avoid  any  implication  that  the  paper 
represents  a  particular  view. 
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After  more  than  a  billion  miles  on  the  road,  GM’s 
catalytic  converter  has  become  a  world  standard  in 
fuel-saving  pollution  control  devices.  Auto-makers  in 
Europe,  Asia  and  North  America  have  contracted  to 
buy  converters  from  GM. 

In  operation  on  1975  cars,  the  converter 
^  \  has  proved  that  exhaust  emission  of  carbon 
0,--  \  monoxide  and  hydrocarbons  can  be  reduced 

njr  \  by  about  50%  from  the  already  lowered 
jBEJi  \  \  levels.  And  at  the  same  time  gas 
I  Hi  ‘  mileage  on  GM  cars  has  been  increased 
1  W  ^  in  city  driving  by  28%  on  a  sales- 
@  I  weighted  average,  according  to  EPA 

^  '  calculations. 

The  converter  is  the  kind  of 
P  startlingly  effective  advance  in  automo- 
bile  engineering  that,  challenges  other 
technology.  It  demands  lead-free,  low 
sulfur  fuel.  It  leaves  behind  a  lot  of  other 
pollution  control  concepts  that  don’t  have 
11  its  qualities  of  durability  and  its  fuel- 
/  saving  characteristics.  So  the  converter 
/  has  come  in  for  a  bit  of  what  we  call 
^  “wishful  criticism.” 

The  fuel-saving,  ecologically  sound 
catalytic  converter.  Standard  equipment  on 
1975  cars  from  General  Motors,  a  world  leader 
in  automotive  pollution  control  technology. 


General  Motors 


Catalytic  converter, 
standard  equipment  on 
1975  model  GM  cars, 


Chevrolet,  Pontiac,  Oldsmobile.  Buick,  Cadillac,  GMC  Truck 


Insuranceman  named 
to  ICMA  Hall  of  Fame 

W.  Clement  Stone,  Chicago  insurance 
leader  who  laid  the  cornerstone  of  his 
PMA  (Positive  Mental  Attitude)  phi¬ 
losophy  as  a  six-year-old  newsboy,  will 
he  inducted  into  the  Newspaper  Car¬ 
rier  Hall  of  Fame  on  June  23. 

At  that  time.  Stone  will  be  the  puest 
of  honor  at  a  session  of  the  annual  con¬ 
vention  of  the  International  Circula¬ 
tion  Managers  Association  at  the  Mar¬ 
riott  Motor  Hotel  in  the  Philadelphia 
suburb  of  Bala  Cynwyd.  The  ceremony 
will  take  place  at  10:15  A.M.  Monday, 
June  23. 


V.  T.  Curtis,  circulation  manager  of 
the  Washington  Post,  chairman  of  the 
Hall  of  Fame  Committee,  will  read  a 
citation  listing  Stone’s  accomplishments. 
Donald  Martz,  circulation  director  of 
the  Phoenix  (Ariz.)  Republic  and  Ga¬ 
zette,  president  of  the  association,  will 
present  Stone  with  a  medallion  and  of¬ 
ficially  induct  him  into  the  Hall  of 
Fame. 

Started  in  1959,  the  Newspaper  Car¬ 
rier  Hall  of  Fame  includes  among  its 
members  more  than  80  presidents,  en¬ 
tertainers,  religious  leaders,  industrial¬ 
ists,  educators,  scientists,  statesmen, 
military  leaders,  law  enforcement  of¬ 
ficers  and  journalists,  all  of  whom  sold 
newspapers  as  youngsters. 


Headquarters  of  the  Hall  of  Fame, 
where  drawings  of  the  winners  are  on 
display,  is  at  the  offices  of  the  Inter¬ 
national  Circulation  Managers  Associa¬ 
tion  in  the  American  Newspaper  Pub¬ 
lishers  Association  Building  in  Reston. 

Stone  tells  of  his  experience  as  a 
newsbov  in  his  autobiographical  moti¬ 
vational  book,  THE  SUCCESS  SYS¬ 
TEM  THAT  NEVER  FAILS,  which 
he  introduces  with  an  account  of  how 
he  was  repeatedly  ejected  from  a 
southside  Chicago  restaurant  where  he 
tried  to  sell  newspapers  to  patrons. 

So  persistent  was  the  six-year-old 
that  the  proprietor  of  the  restaurant 
finally  relented  and  let  him  sell  his 
newspapers  to  customers,  who  often 
gave  him  tips  amounting  to  more  than 
the  price  of  his  papers. 

Stone’s  success  in  business,  w’hich  be¬ 
gan  with  $100  and  what  he  calls  a  mil¬ 
lion  dollars  worth  of  motivation,  led 
him  to  create  and  build  the  Combined 
Insurance  Company  of  America,  of 
which  he  is  board  chairman.  He  is  also 
an  official  of  several  other  companies 
and  is  widely  known  for  his  philan¬ 
thropic  interests  in  youth,  education, 
the  arts  and  mental  health. 

• 

RI-LogE  announce 
laser  agreement 

The  American  Newspaper  Publishers 
Association  Research  Institute  at 
Easton,  Pa.,  and  LogEtronics  Inc.,  have 
announced  an  agreement  in  principle 
on  the  LogE  acquisition  of  development 
and  marketing  rights  to  a  Laser  Page- 
setter  technology"  package  developed  by 
the  ANPA/RI  in  its  research  labora¬ 
tory. 

'The  agreement  was  jointly  an¬ 
nounced  by  Erwin  Jaffe,  director  of  the 
ANPA/RI  Research  Center,  and  Rudy 
Kadlec,  vicepresident  of  operations  at 
LogEtronics. 

Kadlec  declared  that  the  pagination 
system  will  be  incorporated  with  the 
laser  platemaking  system  acquired  by 
LogE  from  the  Perkin  Elmer  corpora¬ 
tion  in  April  1974. 

The  Laser  Pagesetter  system  that 
was  developed  by  the  Research  Insti¬ 
tute  had  the  ability  to  combine  graph¬ 
ics  and  text  through  the  use  of  a  com¬ 
puter  software  design.  The  program 
language  was  written  in  Fortran  and 
done  on  a  PDP  11/40. 

LogEtronics  will  incorporate  the 
software  development  from  the  Re¬ 
search  Center  into  the  hardware  con¬ 
figuration  developed  out  of  the  rights 
and  patents  acquired  from  Perkin 
Elmer. 

• 

rrU  is  decertified 

In  a  decertification  election  in  Pa¬ 
ducah,  Ky.,  May  7,  employes  voted  24 
to  6  against  representation  by  the  typo¬ 
graphical  union.  The  ITU  was  recog¬ 
nized  in  1899  in  the  Paducah  Sun-Dem¬ 
ocrat.  After  76  years  of  representation, 
employes  have  voted  overwhelmingly 
against  the  union. 


most 
advanced 
web  offset 
press  available, 
in  our  opinion. 


The  Crabtree  Crusader  Mark  II  is  designed  for  perfect  register 
and  complete  control  at  60,000  cph,  to  produce  newspapers, 
magazines,  flyers,  etc.  of  top  printed  quality. 

Speed:  Maximum  recommended  speed  is  60,000  cph.  But  John 
Coleman,  Vice  President  -  Production  for  Inland  Publishing  Co.,  Mis¬ 
sissauga,  says  “We  have  run  our  5-unit  Crabtree  Crusader  at  67,000 
cph.”  Inland  uses  the  Crusader  to  print  its  10  weekly  newspapers, 
various  educational  and  ethnic  newspapers,  flyers  and  many  other 
publications. 

Versatility:  Press  layout  is  adaptable  to  specific  requirements.  Each 
Crusader  Standard  Perfecting  Unit  can  be  converted  to  a  3-colour 
unit  by  addition.  There  are  also  split  satellite  units  and  4-colour 
satellite  units  available. 

Ease  of  operation  and  maintenance:  •  Spacious  layout  for  unob¬ 
structed  access  to  all  controls  and  mechanisms.  •  Wash-up  devices 
are  built  in.  •  Fully  automatic  reel  stand  with  sensitive  tension  control 
and  infeed  rollers. 

FOR  MORE  INFORMATION  ON  THE  CRUSADER  CONTACT: 

CRABTREE-VICKERS 

120  Charlotte  Place,  Englewood  Cliffs,  N.J.  07632 
Telephone:  (201)  568-5980,  Telex:  135475 
123  Eglinton  Avenue  East,  Toronto,  Ontario  M4P  1J2 
Telephone:  (416)  483-1103,  Telex;  217696 
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layour 

mailrooin. 

And  they  can  do  a  whale  of  a  job  for  you.  From  the  STA-HI  counter  stacker  (the  in¬ 
dustry  standard  since  1964)  to  the  sophisticated  NEWS-TRAC®  mailroom  system, 
the  STA-HI  systems  guys  have  what  it  takes  to  meet  your  needs. 

Whether  you're  a  large  metropolitan  newspaper  or  a  medium  -size  daily  or  weekly,  the 
guys  from  STA-HI  want  to  hear  from  you  when  you  have  a  mailroom  problem.  They 
know  their  way  around  a  mailroom,  they  understand  the  problems  and  can  come  up 
with  the  correct  solution  to  improve  your  mailroom.  They  can  provide  you  with  an  ob¬ 
jective  analysis  that  can  result  in  higher  mailroom  efficiency  and  cost  savings. 

After  all,  STA-HI  has  been  part  of  the  newspaper  business  for  over  50  years  and  the 
company's  commitment  is  a  total  one. 

STA-HI  counter  stackers  are  in  mailrooms  all  over  the  country . . .  and  installations  of 
the  computerized  NEWS-TRAC'*  system  are  growing  fast. 

So  if  you  have  problems  in  your  mailroom,  give  the  guys  from  STA-HI  the  job  of  solv¬ 
ing  them.  The  tougher  the  better! 

It  costs  nothing  to  ask  for  nrofessional  heln.  ^ 

STA  HI  stackers  and  mailroom  systems. 

They  could  save  you  a  bundle.  SCapitol  street.  Nashua,  New  Hampshire  0306() 


Contact 

ilohn  [-'.Connors,  Jr., 
vice  president  marketing, 
or  the  sales  office 
nearest  vou. 


SALES  OFFICES 

JohnAtherlav 
National  Sales  Manager 
Nashua.N.H. 

(60,3)883  3.311 
Tom  Harrington 
1-orest  Hills.  N.Y. 
(212)544  0710 
Alan  Huffer 
Elgin.  Illinois 
(312)741  2682 
Bud  Carlin 
Jacksonville.  Florida 
(c)(Vl)  744  7122 
Chuck  Miller 
Dallas.  Texas 
(2 14)  .342  5803 
Doug  Matthews 
Irvine.Califomia 
(714)83.3  1000 
AmeTegebo 
E.xport  Sales 
Nashua.N.H. 

(603)883  3311 


OYMO 

GRAPHIC 

SYSTEMS 


...  a  new  name  for  the  leading 
'single  source' supplier  of  photocomposition 
equipment  and  systems  .  .  .  combining  two 
proven  names  in  the  industry: 

PHOTON,  Inc. 
and 

STAR  GRAPHIC  SYSTEMS,  Inc 


Dymo  .  .  .  now  with  the  broadest  and  strongest  line  in  the  industry  ...  is  committed  to  the 
development  of  better  composition  systems  ...  to  serve  the  needs  of  every  composing  room, 
whatever  its  size  and  budget ...  be  it  a  newspaper,  commercial  or  inplant  application,  with: 


Keyboards  .  .  .  basic  to  fully  expandable  and 
programmable  models 

Optical  Readers  .  .  .  both  OCR  and  OBR 

Editing  Terminals  .  .  .  basic,  expandable, 
programmable  and  tape  merging 

Phototypesetters  . . .  with  capabilities  from  4  to 
256  fonts  .  .  .  one  to  16  sizes,  on-line,  .  .  . 
speeds  to  200  Ipm. 

Copy  Processing  Systems  .  .  .  including  the 
Star/Xylogics  CPS/200,  CPS/500,  and 
CPS/700  series  .  .  .  with  capabilities  of  handl¬ 


ing  complex  commercial  and  newspaper  com¬ 
position,  including  publications,  directories, 
editorial,  classified,  wire  service  and  display. 

Type  Library  .  .  .  now  combining  the  Star  and 
Photon  libraries  .  .  .  over  1200  fonts 

Application  and  Service  . . .  one  of  the  largest 
and  the  most  competent  organizations 
available  .  .  .  providing  on-site  and  factory  ap¬ 
plications  training  .  .  .  on-site  service,  available 
regionally,  and  24-hour  telephone  technical  as¬ 
sistance  and  supply  of  parts  .  .  .  assuring 
prompt,  thorough  back-up. 


Dymo  Graphic  Systems  is  a  member  of  Dymo  Industries,  a  company 
committed  to  the  development,  manufacture  and  marketing  of  advanced, 
graphics  products  and  systems,  worldwide. 


355  Middlesex  Avenue 
Wilmington,  Massachusetts  01887 
Telephone:  (617)  933-7000 


Dymo  Graphic  Systems,  Inc. 


Typeset  in  Dymo  Chelmsford'  and  'Newton'  series. 


MOTHER  MAC — Clara  McCullough,  em¬ 
ployed  at  the  Gary  (Ind.)  Potf-Tribune  since 
it  was  founded  in  1921  and  before  that  at 
the  Gary  Rost  since  1919,  has  retired  as  a 
printer  after  67  years  and  two  days  short  of 
her  85th  birthday.  She  started  work  as  a 
printer  for  the  LaPoHe  Argus  ten  years  be¬ 
fore  joining  the  Gary  newspaper.  Besides 
being  probably  the  oldest  woman  printer  in 
the  United  States,  "Mac,"  "Mrs.  Mac,"  or 
"Mother  Mac," — as  she  is  known — is  also 
the  holder  of  one  of  the  oldest  active  cards 
from  the  International  Typographical  Union, 
which  she  joined  in  1918. 

Air  Force  honors 
Texas  publisher 

Rhea  Howard,  publisher  and  editor 
of  the  Wichita  Falls  (Tex.)  Times 
and  Record  Neivs,  recently  received  the 
Air  Force's  highest  civilian  honor,  the 
Exceptional  Service  Award,  at  cere¬ 
monies  at  Sheppard  Air  Force  Base. 
The  award  was  presented  to  Howard 
for  his  dynamic  action  and  unselfish 
dedication  of  personal  resources 
(which)  contributed  to  the  professional 
accreditation  of  the  technical  cour.ses 
taupht  by  the  Shepiiard  Technical 
Traininp  Center.  Howard  was  also  di¬ 
rectly  responsible  for  the  US  Ah'  Re- 
Rional  Hospital,  havinp:  appeared  with 
congressional  leaders  in  Washington  to 
secure  aiiproval  of  funds  for  the  hos¬ 
pital. 


news-people 


Editor  killed 

Bernard  Carbanes,  editor  of  Agence 
France-Pres.se,  died  in  the  explosion  of 
a  bomb  which  police  believe  was  intend¬ 
ed  for  another  man  with  the  same 
name.  Cahanes  has  the  same  name  as 
the  editor  of  Parisian  Libere,  a  daily 
paper  which  has  been  on  strike  for  five 
weeks. 

This  Carbanes  said  he  had  received 
no  death  thre^its  hut  had  been  subjected 
to  incessant  anonymous  telephone  calls. 

Parisien-Libere  printers  went  on  a 
sit-down  strike  May  5  when  manage¬ 
ment  announce<l  it  was  firing  2(10  of 
its  1,280  printers  because  it  was  losing 
money. 

Since  then  the  paper  has  been  put  out 
by  members  of  a  rival  union  in  a  plant 
under  heavy  guard  at  Chartre^s,  60 
miles  west  of  Paris. 

• 

Roukrt  C.\ktmku.,  cojiyreader  for 
the  Siirivff  field  (Ohio)  News  and 
Neii's-Suti  and  a  former  reporter — re¬ 
tired  after  40  years  with  the  paper. 

*  «  « 

Wli.iU’R  Hopi'K,  automotive  advertis¬ 
ing  manager  for  New  York  Times — 
named  southern  advertising  manager, 
based  in  Miami,  Fla. 

*  * 

Gknk  Gorpon,  chief  photographer  for 
the  Ft.  Worth  Press  which  ceased  pub¬ 
lication  May  .‘>0 — joined  the  staff  of  the 
Ft.  Worth  Star-Telegram. 

*  *  * 

Kknnktii  Gogrur.n,  from  part-time 
status  with  Dallas  .Morning  News 
si)orts  dei)artment — to  copydesk  of  Ft. 
Worth  Keening  Star-Telegram.  .John 
Gandy,  from  Abilene  Rei>orter-Neies, 
to  evening  copy  desk.  Tom  Shortkn, 
former  graduate  student  instructor  at 
the  Dailg  ('oinmbian,  Univ.  of  Mis¬ 
souri — to  the  Morning  Star-Telegram 
copydesk. 

*  *  * 

Bi'CKY  YardI'ME,  former  sports 
writer  and  makeup  editor  with  the 
Poston  Derald-Traveler — to  managing 
editor  of  the  new  weekly  Norwell  Mar¬ 
iner,  Marshfield,  Mass.  .IrniTH  En¬ 
right,  onetime  reporter  with  the  Loivell 
Sun  and  Patriot  Ledger,  Quincy — 
named  associate  editor. 


Don  Carter  named 
president-publisher 

Don  E.  Carter,  57,  executive  editor 
and  vicepresident  of  the  Macon  (Ga.) 
Telegraph  and  the  Macon  News,  will 
become  jiresident  and  publisher  of  the 
Lexington  (Ky.)  Herald  and  the  Lex¬ 
ington  Leader.  The  Macon  and  Lexing¬ 
ton  papers  are  members  of  the  Knight- 
Ridder  Newspaper  group. 

Carter  has  been  serving  in  an  ad¬ 
visory  capacity  to  the  Lexington  news- 
jiapers  since  Knight  Newspapers  Inc. 
purchased  the  papers  in  l'.)7:{.  Carter 
will  succeed  the  late  Fred  B.  Wachs  as 
president-publisher.  Thomas  M.  Buck¬ 
ner  continues  as  vicepresident  and  gen¬ 
eral  manager  in  charge  of  busine.ss  op¬ 
erations  of  the  company,  and  Thomas 
L.  Adams  continues  as  vicepresident 
and  business  manager. 

• 

.Arthur  Nougii,  65,  an  Iowa  daily 
and  weekly  newspaper  reporter,  editor 
and  photographer  for  42  years — retired 
as  photo  editor  of  the  Cedar  Kapias 
(iazette.  Dhane  Crock,  29,  who  joined 
the  Gazette  in  1968 — succeeds  Nough  as 
photo  editor. 

*  >!■  * 

Bob  Beckman,  business  and  real 
estate  editor.  Long  Peach  (Calif.)  In- 
dependent,  Press-Telegram — retired  af¬ 
ter  suffering  a  stroke.  William  Lanier, 
formerly  military  editor,  has  been 
named  to  the  position. 

*  *  * 

Linda  Sherman,  educational  consult¬ 
ant,  Hartford  (Conn.)  Courant,  for  the 
past  two  years — promoted  to  public  re¬ 
lations  director,  succeeding  Pacla 
Clark,  who  recently  married  and  is 
moving  to  Florida.  Miss  Clark  is  now 
Mrs.  J.  W.  Morrow. 

*  «  « 

Ron  Gollobin,  24,  reporter,  Tren¬ 
ton  (N.J.)  Times — resigned  to  join 
WeVB-tv,  Boston,  as  an  investigative 
rejiorter.  Previously,  Gollobin  was  with 
tho  Nete  Priinswick  (N.J.)  Home  News. 
♦  ♦  ♦ 

Loretta  McLaughlin,  medical  edi¬ 
tor,  Poston  Herald  .\merican  and  Snn- 
dag  Herald  .Advertiser — elected  to  the 
board  of  directors  of  the  Massachusetts 
Society  for  the  Prevention  of  Blindness. 


Gerald  Warren  to  become 


3*:  ♦  ♦ 

Mikk  Andkrson,  manaprinj?  editor  of 


editor  of  San 

Gerald  L.  Warren,  44,  deputy  press 
secretary  to  President  Ford,  will  leave 
to  l)ecome  editor  of  the  San  Diego 
(Calif.)  (Inion  on  Sejitemlier  1. 

Warren  was  assistant  managing  edi¬ 
tor  of  the  Union  when  he  left  in  1969 
to  join  the  White  House  staff  of  former 
President  Nixon.  He  presently  heads 
the  White  House  communications  of¬ 
fice. 

Warren  will  replace  Gene  Gregston, 


Diego  Union 

who  resigned  about  four  months  ago. 
Edward  Nichols  has  been  interim  edi¬ 
tor. 

President  Ford  is  expected  to  appoint 
Margita  White,  presently  Warren’s  as¬ 
sistant,  to  succeed  him  as  deputy  jiress 
secretary. 

• 

Robert  JIlliott,  data  processing 
dept.,  Scripps-Howard  Newspapers — to 
assistant  data  processing  director. 


the  Jasper  (Ala.)  Daily  Mountain 
Eagle — named  publisher  of  the  Snm- 
iton  (Ala.)  Community  News.  Skip 
Tucker,  city  editor,  promoted  to  man¬ 
aging  editor.  Mike  Kilgore,  news  edi¬ 
tor,  named  associate  managing  editor. 

*  *  * 

W.  Edward  Wimid,  a  Providence 
(R.I.)  Journal-PuUetin  reporter — ap¬ 
pointed  program  coordinator  of  the 
state  Division  of  Public  Utilities  at  an 
annual  salary  of  $17,550.  One  of  his 
responsibilities  will  l)e  regulation  of 
cable  television. 
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in  the  news 


Mahoney  to  Miami 

Daniel  J.  Mahoney  Jr.,  president  of 
Dayton  Newspapers  Inc.,  has  been 
named  publisher  of  the  Miami  News 
and  the  Palm  Beach  Post  and  Times. 
The  assignment  is  effective  October  1. 

The  47-year-old  Mahoney,  who  had 
been  associate  publisher  of  the  News, 
succeeds  the  late  James  M.  Cox  Jr.  in 
the  News  post  and  Robert  Sherman  at 
the  Palm  Beach  papers.  All  three  pa¬ 
pers  are  Cox  publications. 

Sherman  has  been  named  executive 
vicepresident  of  Cox  Enterprises. 

• 

Three  newsmen  are  joining  the  Dal¬ 
las  Times  Herald:  Laurence  Jolidon, 
former  city  editor  of  the  Detroit  Free 
Press  and  assistant  managing  editor  of 
the  St.  Petersburg  Times — named  news 
editor;  Hugh  Aynesworth,  former 
Houston  bureau  chief  for  Newsweek — 
named  an  investigative/general  assign¬ 
ment  reporter  on  the  city  desk;  and 
William  Chaze,  capitol  hill  reporter 
for  AP — joined  the  Washington  bureau. 

*  * 

Daniel  Schorr,  Washington  corre¬ 
spondent  for  CBS  News — chosen  by  the 
Aspen  Institute  to  receive  the  second 
annual  Arthur  D.  Morse  Fellowship  in 
Communications  and  Society. 

m  *  * 

Rosalyn  Abrevaya,  women’s  feature 
editor  for  Family  Weekly  for  12  years 
— promoted  to  senior  editor. 

*  *  s|< 

Peggy  Simpson  of  the  Associated 
Press  is  the  newly-elected  president  of 
the  Washington  Press  Club  (formerly 
the  Women’s  National  Press  Club.) 
Other  new  officers  include  William 
Eaton,  Chicago  Daily  News,  first  vice- 
president;  Ellen  Wadley,  CBS  News, 
second  vicepresident;  Helene  Melzer, 
Treasury  Department,  third  vicepresi¬ 
dent;  Fannie  Granton,  Johnson  Pub¬ 
lishing  Co.,  secretary;  and  Barbara 
Estadrook,  Commerce  Department, 
treasurer. 

*  *  * 

Carl  H.  Scrivener,  40  years  with 
the  Quincy  (Mass.)  Patriot-Ledger — 
retired. 

*  ♦  ♦ 

Cy  Liberman,  first  public  editor  of 
the  News-Journal  Papers,  Wilmington, 
Del. — retires  June  30,  after  34  years 
with  the  company. 

♦  *  « 

Richard  Tracy,  city  editor  of  the 
New  Rochelle  (N.Y.)  Standard-Star — 
appointed  managing  editor.  Eric  Wolf- 
ERMAN,  city  hall  reporter  for  the  Stand¬ 
ard-Star — named  city  editor. 

*  ♦  « 

Jim  Bishop,  columnist,  will  receive 
the  American  Legion’s  Fourth  Estate 
award  during  the  group’s  national  con¬ 
vention  in  Minneapolis,  August  21. 


Donald  Graham  named 
assistant  general  mgr. 

Donald  Graham,  assistant  managing 
editor  for  sports  at  the  Washington 
Post  will  become  assistant  general  man¬ 
ager  August  1. 

Graham,  30,  will  also  continue  his 
responsibilities  for  the  Post’s  affirma¬ 
tive  action  program.  He  will  initially 
undertake  a  study  of  the  newspaper’s 
prospective  growth  and  need  for  facili¬ 
ties  over  the  next  decade,  said  Mark 
Meagher,  executive  vicepresident  and 
general  manager. 

Graham,  a  member  of  the  board  of 
directors,  joined  the  staff  in  1971  after 
serving  in  the  Vietnam  war  and  as  an 
officer  in  the  Metropolitan  Police  De¬ 
partment  here.  He  is  being  succeeded 
as  sports  editor  by  assistant  sports  edi¬ 
tor  George  Solomon. 

• 

Hfxen  Steiner,  Lifestyles  editor  of 
the  Mount  Vernon  (N.Y.)  Daily  Argus 
— awarded  a  certificate  of  appreciation 
by  the  New  York  State  Congress  of 
Parents  and  Teachers.  Mrs.  Steiner  has 
for  the  past  year  conducted  a  creative 
writing  class  at  the  School  of  Continu¬ 
ing  Education  at  Mount  Vernon  High 
School. 

♦  *  * 

The  Binghamton  (N.Y.)  Sun-Bulle- 
tm  has  promoted  4  newsroom  staffers: 
William  M.  Caufield,  28,  city  editor — 
named  news  editor;  John  Simpson,  27, 
assistant  city  editor — to  city  editor; 
Carol  Flaker,  25,  reporter — to  assist¬ 
ant  city  editor;  and  Richard  F.  Berry, 
24,  copy  editor — named  weekend  news 
editor. 

+  *  ♦ 

Michael  Reiiberg,  29,  assistant  cir¬ 
culation  manager  for  Madison  (Wise.) 
Newspapers — named  classified  advertis¬ 
ing  manager.  Harry  LaMay,  city  cir¬ 
culation  manager — appointed  circula¬ 
tion  sales  manager.  Don  Mathison, 

retail  advertising  account  executive — 
pi'omoted  to  customer  relations  man¬ 
ager  for  the  circulation  department. 
*  *  . 

Michael  E.  Moore,  35,  assistant  fi¬ 
nancial  editor  for  the  Cleveland  Press 
— joined  Griswold-Eshleman  Co.  as 
manager  of  public  relations. 

«  *  « 

Edward  J.  Bennett,  retail  advertis¬ 
ing  manager.  Port  Huron  (Mich.) 

Times-Herald — retired  after  40  years. 
He  has  been  succeeded  by  Alex  F. 
Langolf,  formerly  sales  manager,  now 
retail  sales  manager. 

.  :tc  * 

Maxine  Cheshire,  reporter,  IFas/i- 
ington  Post,  and  Paul  A.  Schmick, 
photographer,  Washington  Star,  won 
the  top  prizes  in  the  29th  annual  Front 
Page  Awards  contest  of  the  Washing- 
ton-Baltimore  Newspaper  Guild.  Both 
will  receive  $100  Bill  Pryor  Memorial 
prizes. 
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Lawrence  V.  Hadley  Jr. 


N.Y.  ad  managers 
elect  officers 

Lawrence  V.  Hadley  Jr.,  advertising 
director  of  The  Leader-Herald,  Glovers- 
ville,  N.Y.  has  been  elected  president  of 
the  New  York  State  Dailies- .Advertis¬ 
ing  Managers  Bureau.  Hadley  succeeds 
Donald  J.  Barnett,  retail  advertising 
manager  of  the  Buffalo  Courier-Ex¬ 
press. 

Serving  as  first  vice  president  for  the 
1975-76  year  is  Frank  W.  Simkewicz, 
advertising  director  of  The  Palladium- 
Times,  Oswego.  Named  second  vice 
president  was  Carl  Sweeney,  retail  ad¬ 
vertising  manager  of  the  Syracuse 
H erald-J oumal  and  Post  Standard,  and 
Edward  J.  Rounds,  Advertising  Man¬ 
ager  of  the  Cortland  Standard  will 
serve  as  treasurer. 

Members  of  the  bureau’s  executive 
board  for  1975-76  are  immediate  past- 
president  Barnett,  Frederick  .Andrews, 
advertising  manager  of  the  Hudson 
Register-Star,  William  Eisler,  adver¬ 
tising  manager  of  the  Saratoga  Springs 
Saratoginn,  Judson  Creasy  advertising 
director  of  the  Schenectady  Gazette, 
Daniel  M.  Caswell,  advertising  man¬ 
ager  of  the  Lockport  Union-Sun  & 
Journal,  Robert  H.  Saehloff,  advertising 
director  of  the  Kingston  Freeman  and 
Thomas  R.  Miller,  general  manager  of 
the  Canandaigua  Messenger. 


Richard  Sandza,  who  joined  the 
White  Plains  Reporter  Dispatch  early 
last  year — won  the  New  York  Press 
Club’s  “Cub  Reporter  -  of  -  the  -  Year’’ 
award  for  his  1974  series  on  the  activi¬ 
ties  of  private  fund-raising  firms  work¬ 
ing  for  police  organizations  in  West¬ 
chester  County. 

(Continued  on  page  24) 
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The  Goss  Cosmo-Offset 


and '  f 
everything  i  F 
in  between 


WIDTH 
(broad  sheet 
pages) 


Maximum  capacity  may  require  optional  equipment  or  reduced  speed  operation  on  some  models. 


GOSS  PRESSES 

SPEED 

(papers  per  hour) 

CUT-OFF 

GOSS  COMMUNITY 

(web  offset) 

14,000 

22-3/4" 

GOSS  S/C  PRESS 

(web  offset) 

18,500 

22-3/4" 
or  63  cm 

GOSS  SUBURBAN 

(web  offset) 

25,000 

22-3/4" 

GOSS  URBANITE 

(web  offset) 

45,000  straight 
22,500  collect 

22-3/4" 

GOSS 

COSMO-OFFSET 
(web  offset) 

50,000  straight 
25,000  collect 

22-3/4" 

GOSS  METROLINER 

(web  offset) 

70,000  straight 
32,500  collect 

21-1/2", 
22",  22-3/4" 
or  23-9/16" 

GOSS  HEADLINER 
MARK  V 
(letterpress) 

70,000  straight 
32,500  collect 

22-3/4" 
or  23-9/16" 

GOSS  NEWSLINER 
MARK  VI 
(letterpress) 

60,000  straight 
30,000  collect 

21-1/2" 

CAPACITY 
(broad  sheet 
pages) 

TYPICAL  APPLICATIONS 

24 

Weeklies,  small  dailies 

32 

Weeklies,  small  dailies 

32 

Weeklies,  dailies 

40 

Large  weeklies,  dailies 

80 

72 

Medium-size  dailies 

112 

80 

From  medium-size  to 

144 

largest  dailies 

80 

Large  dailies 

144 

80 

Large  dailies 

144 

Goss  presses  are  built  by  a  company  H  helping  you  print  with  pride  and  profit, 

with  more  experience  in  building  anvthina  to  do  with  further  information  on  Goss 

newspaper  presses  and  web-  «  j  °  _ newspaper  products,  write  to 

offset  presses  of  all  kinds  than  Pfoduction  of  newspapers,  MGD  Graphic  Systems, 

anyone  else  in  the  industry.  And  everything  to  00  Rockwell  International,  3100  S. 

backed  by  a  90-year-old  tradition  of  with  Goss.  Central  Ave.,  Chicago,  Illinois  60650. 


Rockwell  International 


AP  produces  new 
reading  program 
for  grades  4-6 

A  new  roadinp  program,  designed  to 
utilize  the  newspaper  as  a  basic  “read¬ 
ing”  text  in  the  elementary  schools,  was 
announced  by  Associated  Press  News- 
features. 

Dan  Perkes,  general  executive  in 
charge  of  APN,  said  that  the  new  pro¬ 
gram,  called  “What’s  Happening,”  was 
developed  for  intermediate  students  in 
grades  l-fi  and  is  designed  to  encourage 
teachers  to  make  meaningful  use  of  the 
newspaper  in  the  classroom. 

The  program  was  produced  as  a  se¬ 
quel  to  the  AP  Newspaper  Reading 
Skills  Develojunent  Program  for  high 
school  students.  This  program,  intro¬ 
duced  last  year,  has  been  acclaimed  by 
both  editors  and  educators  alike. 

Perkes  said  the  goals  of  “What’s 
Happening”  are:  To  develop  the  daily 
newspaper  reading  habit  at  a  young 
age;  to  im))rove  reading  comprehension 
skills;  to  develop  critical  thinking 
skills;  and  to  help  young  students 
develop  personal  responsibility  for 
learing. 

The  kit  includes  a  series  of  project 
cards  that  contain  suggestions  for  top¬ 
ics  students  can  research  in  their  local 
newspaper. 

Also  included  are  100  feature  article 
cards  arranged  in  sequential  order  of 
difficulty  from  the  4th  through  6th 
grade  reading  level.  Reading  compre¬ 
hension  questions  accompany  each  ar¬ 
ticle,  with  a  vocabulary  section  and  an 
open-ended  (piestion  designed  to  pro¬ 
mote  critical  thinking. 

.\  96-))age  activity  hook  provides  a 
host  of  interesting,  humorous  and  in¬ 
novative  activities  designed  to  help  stu¬ 
dents  understand  their  newspaper,  to 
know  how  it  works  and  to  realize  what 
it  will  do  for  them. 

“Activities  were  developed  to  help 
students  sort  out  the  news  and  start 
making  sense  of  the  names,  places  and 
events  they  read  at)out,”  Perkes  said. 

The  kit  also  includes  student  log 
hooks  to  help  provide  the  basic  record¬ 
keeping  mechanism  for  the  program, 
teacher’s  guide,  a  large  wall  poster  that 
allows  students  to  keep  up  with  local, 
national  and  International  events,  and 
“Scoop,”  a  Ijoard  game  designed  for 
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1^  3'  X  5'  Double-Stitched  Flag  ^ 

W/6  Ft.  Jointed  Metal  Pole  &  Accessories  tU 
j  Made  in  U.S.A.  ^ 

^  H  Bicentennial  Promotion  ^ 

-  Write  or  Call  Tbday  ^ 

^  Cstslog  Sheet 

r  Bicentennial  Items  -u 

^  I  Immediate  Delivery  ^ 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado.  III.  62930  •  618/273-3376 


2-4  players. 

AP  is  making  the  kit  available  to  its 
member  newspapers  for  $75  each — a 
cost  that  the  paper  can  jiass  on  to  pro¬ 
spective  school  purchasers. 


News  people  in  news 

{Continued  from  jmge  21) 


Jack  Hol.m — named  group  manager 
for  select  speciality  shop  and  depart¬ 
ment  store  retail  advertising  sales  in 
the  Looj)  area  for  the  Chicago  Snn- 
Time/^  and  Chicago  Daily  Xews.  Ron 
Gottlikb — to  post  of  supplement  serv¬ 
ice  manager. 

♦  *  * 

Dr.  Idklla  Lohmann,  educational 
consultant,  Oklahoma  Daily  Oklahoman 
a7id  Times,  retired  from  Oklahoma 
State  University,  Stillwater  as  profes¬ 
sor  of  education. 

* 

Carolyn  Lkk — to  news  editor  of  the 
Louisi'illc  (Ky.)  Courier-Journal  from 
special  projects  editor.  She  succeeds 
Bor  Andkrson — to  editor  of  the  news¬ 
paper’s  pages  of  background,  inter¬ 
pretation  and  commentary.  Phil  Nor- 
.MAN — to  farm  editor  of  the  newspaper 
succeeding  Jamf:s  R.  Russkll — trans¬ 
ferred  to  the  general  news  operation  as 
a  member  of  the  Frankfort  bureau. 

*  « 

Stfa'K  Wilson — to  chief  of  Cincin¬ 
nati  (O.)  Enquirerer's  capital  bureau 
at  Columbus.  He  had  been  Cincinnati 
politics  reporter. 

♦  *  * 

Sandf;r  Vanocur — to  join  the  U’n.s/i- 
ington  Post  July  7  as  chief  television 
critic  and  editor  for  tv  news.  Since 
leaving  the  National  Public  Affairs 
Center  for  Television,  the  former  NBC 
newscaster  has  l>een  a  consultant  to  the 
Center  for  the  Study  of  Democratic  In¬ 
stitutions  in  Santa  Barbara,  Calif. 

*  *  * 

Arthur  Brown,  who  returned  to  the 
Florida  Publishing  Co.  as  in  1973  as  a 
amber  of  the  general  advertising  sales 
staff  with  primary  duties  as  regional 
sales  co-ordinator — promoted  to  general 
sales  manager. 

*  +  * 

Norman  Saukerson,  former  man¬ 
ager  of  advertising  sales  for  the  Mil- 
tcankee  (Wis.)  Journal  &  Seyitinel,  and 
recognized  expert  on  color  newspaper 
advertising  and  advertising  research 
studies,  joined  Dayton  Johnson  & 
Hacker  ad  agency,  Milwaukee  as  an 
advertising  analyst. 

*  ♦  ♦ 

Lawrence  C.  Falk — to  manager  of 
press  relations.  Northwestern  Univer¬ 
sity.  Falk  formerly  was  state  news 
manager  for  United  Press  Interna¬ 
tional  at  Birmingham,  Ala.  and  re¬ 
porter  for  the  Birmingham  Post-Her¬ 
ald. 

*  «  ♦ 

John  Harwood,  former  reporter-pho¬ 
tographer,  Franklin  (N.H.)  Journal 
Transcript — named  editor  of  the  Chroyi- 
icle,  a  weekly  serving  Dartmouth  and 
Westport,  Mass. 


Three  vicepresidents 
named  by  A.H.  Belo 

The  board  of  directors  of  the  A.  H. 
Belo  Corp.,  publishers  of  the  Dallas 
Morning  News,  has  elevated  three  vice- 
presidents  to  the  rank  of  senior  vice- 
president  and  promoted  four  depart¬ 
ment  managers  to  vicepresident. 

The  new  senior  vicepresidents  are 
William  Smellage,  who  will  supervise 
cooperate  planning  and  development; 
Sol  Katz,  who  will  continue  to  oversee 
sales  and  production;  and  Richard 
Blum,  administrator  of  services  and 
personnel. 

New  vicepresidents  include  Tom 
Simmons,  formerly  managing  editor 
and  new  executive  editor;  John  Rector, 
formerly  director  of  advertising  and 
now  vicepresident  of  sales  and  market¬ 
ing;  Robert  Richardson;  treasurer,  now 
financial  vicepresident  and  secretary; 
and  Grover  Livingston,  formerly  man¬ 
ager  of  the  data  processing  division. 

The  board  has  also  named  Robert 
Alberts,  president  of  Atlas  Match,  a 
Belo  subsidiary,  vicepresident  of  cor¬ 
porate  products. 

Other  promotions  at  the  Morning 
News  are  J.  William  Cox,  corporate 
auditor,  now  treasurer;  Terry  Walsh, 
assistant  managing  editor,  now  man¬ 
aging  editor;  Jim  Willmon,  assistant 
advertising  director,  now  director  of 
advertising. 

Larry  Kremer  has  been  appointed  as¬ 
sistant  advertising  director;  Jack  Freu- 
denfeld,  retail  advertising  manager; 
Jack  Miller,  assistant  retail  advertising 
manager;  Frank  White,  rotogravure 
advertising  manager;  and  Graham 
Merrick,  manager  of  data  processing. 
• 

Powers  is  re-elected 
president  of  Big  6 

Bertram  A.  Powers  was  re-elected  as 
president  of  the  New  York  Typograph¬ 
ical  Union  No.  6  on  May  21. 

Powers  polled  5,428  votes  to  1,809  for 
Nicholas  Vagenas. 

David  W.  Crocett  was  re-elected  vice- 
president  and  Thomas  W.  Kopeck  was 
re-elected  treasurer. 

Powers  said  the  union  is  presently 
negotiating  new  contract  agreements 
with  the  Long  Island  Press,  Jeivish 
Daily  Forward,  F&D  Printing,  Staats- 
Herold,  Bond  Buyer  and  Russky  Golos. 

He  said  there  has  been  almost  no 
progress  in  the  talks  at  the  Long  Is¬ 
land  Press,  a  Newhouse  paper.  “The 
management  claims  it  has  no  intention 
of  going  into  automation  and  will, 
therefore  not  consider  agreeing  to  the 
contract  now  in  force  at  the  News,  Post 
and  Times,”  Powers  informed  union 
members. 

The  Press  is  also  seeking  a  one  year 
contract  with  a  moratorium  on  wage 
increases  unless  the  union  is  able  to 
demonstrate  an  increase  in  productiv¬ 
ity,  Powers  said.  If  it  reaches  a  “dead¬ 
lock,”  Powers  said  the  union  will  notify 
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The  story  bleaks  and  the  deadine 
K 10  miniites  and  40  miles  awiayL 

Dial  ENTRY. 

ENTRY  is  the  link  that  you've 
been  missing.  It's  Digital's  new 
remote  entry  system  that  gives 
your  reporting  staff,  no  matter 
where  they  happen  to  be,  direct 
access  to  your  editorial  or  type¬ 
setting  computer.  And  that  makes 
ENTRY  a  remarkable  new  way  to 
make  your  newspaper  more  timely, 
profitable  and  efficient. 

Now  a  reporter  at  a  remote 
location  simply  picks  up  his  tele¬ 
phone  and  dials  the  ENTRY  unit. 

He  then  types  his  story  on  a  video 
terminal  or  hard-copy  device, 
directly  over  standard  telephone 
wires. 


It's  at  this  point  that  your  prof¬ 
its  and  your  performance  improve. 
There  are  no  messengers  required, 
no  missed  deadlines,  and  no  need 
to  rekeyboard  the  story  for  your 
computerized  system.  Instead  the 
ENTRY  system  sends  it  directly  to 
your  editorial  or  typesetting  com¬ 
puter.  Just  a  few  minutes  after  a 
story  leaves  a  reporter's  hands,  it's 
stored  in  your  system,  right  at  your 
editor's  fingertips. 

ENTRY  can  accommodate  a 
number  of  terminals  in  various 
locations,  for  hot  news  or  just  rou¬ 
tine  stories.  What's  more,  it  can  be 
used  with  almost  any  upper-lower 


case  terminal,  and  most  editorial 
and  typesetting  computers  — 
including  the  one  you're  using  now. 

For  more  information,  contact 
your  local  Digital  office,  or  write: 
Digital  Equipment  Corporation, 
Maynard,  Massachusetts  01754. 
(617)  897-5 1 1 1.  European  head¬ 
quarters:  81  route  de  I'Aire,  1211 
Geneva  26.  Tel:  42  79  50.  Digital 
Equipment  of  Canada,  Ltd. 


Electric  lift  truck  that 
converts  from  clamp  to 
forks  in  less  than  3 
minutes— at  about 
50%what  you'd  pay  for 
anything  else! 


Here  s  the  new  battery-powered  rubber-tired 
work  horse  that  will  clamp  up  to  50  inch  paper 
rolls  or  pick  up  skids  of  sheet  stock  weighing 
3000  pounds.  You  can  have  anything  from  an  83 
inch  nested  standard  model  up  to  a  223  inch 
custom  design.  Overnight  recharger.  Tight 
turning  radius.  Equipped  with  all  standard 
safety  equipment.  Every  unit  installed  by 
factory  personnel  and  people  trained. 

24  hour  national  service 
available.  Long-term 
^  leasing  program 

at  $66  a  week. 


Call  us  for 
information. 
(312)  586-9483 
Ask  for  Fred  Green 


Division  of  Green  and  Green  Ltd 


6210  South  New  England  Ave.  •  Chicago,  Illinois  60638  •  (312)  586-9483 


Mails  just  for  newspapers 


the  new 
3000 


1974 


1975 

April 

linage 

Tha  following  linage  tabulations  have 
been  compiled  by  Media  Records.  Inc., 
for  the  exclusive  publication  of  Editor 
i  Publisher.  They  may  not  be  reprinted 
or  published  in  any  form  without  the 
explicit  permission  from  Media  Rec¬ 
ords.  Inc.  NOTE;  Newspapers  marked 
with  coda  below  include  advertising  in 
Parade  or  Family  Weekly,  approximate 
linage  as  follows; 

’Parade— 51. &4& 
fFamily  Weekly — 50,240 

1975  1974 

AKRON.  OHIO 

Beacon  Journal-e  . .  2.817,412  3,011.123 
’Beacon  Journal-S  .  1,153,310  1,217,481 


Grand  Total  ...  3  970.922  4.228.404 
NOTE;  Part-run  advertising — Beacon 
Journal-e  this  year  2,817.412  includes 
150.044  lines;  last  year  3,011,123  in¬ 
cludes  52,494  lines. 

Beacon  Journal-S  this  year  1,153.310 
includes  72.424  lines;  last  year  1.217,- 
481  includes  35,328  lines. 

ATLANTA.  GA. 

Constitution-m  ....  3,040.303  3.995  701 

Journal-e .  3,489.138  4,348,740 

Journal  & 

Constitution-S  .  1,474,504  1,927,408 


1975 

BRADENTON,  FLA. 


Herald-e  .  959,201 

fHerald-S .  524,201 

Grand  Total  ...  1.483.402 


NOTE;  Not  measured  by  Media  Rec¬ 
ords,  Inc.  1974. 


BUFFALO,  N.Y. 

Courier  Express-m  834,454  1.008.920 
’Courier  Express-S  1,090,537  1,174,357 
News-e  .  3,158.789  3,399,524 


Grand  Total  ....  5.083.780  5.582.803 
NOTE;  Part-run  advertising — Courier 
Express-m  this  year  834,454  includes 
7,150  lines;  last  year  1,008,920  Includes 
I  300  lines. 

News-e  this  year  3,158.789  includes 
102.814  lines;  last  year  3,399.524  in¬ 
cludes  1 13,328  lines. 

Courier  Express-S  this  year  1,090,537 
includes  8.240  lines. 


CAMDEN.  N.J. 

Courier  Post-e  ....  2,524,293  2,785,941 
NOTE;  Part-run  advertising — Courier 
Post-e  this  year  2,524,293  includes  24,- 
880  lines. 


CHICAGO.  ILL. 

Tribune-m  .  5,447  548  5.707,351 

Tribune-S  .  2.585,218  2,529.174 

News-e  .  2,104,229  2,084.253 

Sun  Times-m  .  3,049,847  3. 124. 141 

’Sun  Times-S  .  1,449,070  1,393,200 

Today-e  .  —  1.025,232 

Grand  Total  14,457,932  15  847,353 

NOTE;  Part-run  advertising — Tribune-m 
this  year  5.447.548  includes  2.028,388 
lines;  last  year  5.707,351  includes  2,- 
144,080  lines. 

Tribune-S  this  year  2,585,218  includes 
734,224  lines;  last  year  2,529,174  in¬ 
cludes  552.487  lines. 

News-e  this  year  2,104,229  includes 
343,954  lines;  last  year  2,084.253  in¬ 
cludes  215,713  Fnes. 

Sun  Times-m  this  year  3,049  847  in¬ 
cludes  242.941  lines;  last  year  3,124,141 
includes  204.193  lines. 

Sun  Times-S  this  year  1,449,070  in¬ 
cludes  503,298  lines;  last  year  1,025,- 
232  includes  347.827  lines. 

Today-e  last  year  1,025,232  includes 
200  288  lines. 

Chicago  figures  taken  from  Neustadt 
Report,  1974;  Measured  by  Med'a 
Records  in  1975.  Today-e  ceased  pub¬ 
lication  Sept.  13.  1974. 


I97S  1974 
CINCINNATI.  OHIO 

Enquirer-m  .  2.732,424  3,039.24S 

Enquirer-S  .  1,402.307  1,538.213 

Post-e  .  2,271,494  2,504,354 


Grand  Total  .  .  .  4.404.427  7.081,834 

NOTE;  Part-run  advertising — Post-e  this 
year  2,271,494  includes  19,454  lines. 

CLEVELAND.  OHIO 

Plain  Dealer-m  ....  3,014.424  3,303.957 

Plain  Dealer-S  .  1.452.474  1. 702.101 

Press-e  .  2,487,489  2,900,007 


Grand  Total  .  7,154,789  8.904,045 
NOTE;  Part-run  advertising — Pla’n  Deal- 
er-m  this  year  3,014,424  includes  224,- 
052  lines;  last  year  3.303,957  includes 
191.374  lines. 

Plain  Dealer-S  this  year  1.452,474  in¬ 
cludes  52,351  lines;  last  year  1,702,101 
includes  42,195  lines. 

Press-e  this  year  2,487,489  includes 

343,195  lines;  last  year  2,900.007  in¬ 
cludes  493,071  lines. 

COLUMBUS.  GA. 

Enquirer-m  .  1.243,382  — 

Ledqer-e .  1,230,548  — 

’Ledger-Enquirer-S  417,792  — 


Grand  Total  ....  2,891,722  — 

NOTE;  Part-run  advertising — Enquirer- 
m  this  year  1,243,382  includes  51,050 
lines. 

Ledqer-e  this  year  1,230,548  inciudes 
51,050  lines. 

Ledger-Enquirer-S  this  year  417,792 
includes  10,710  lines. 

NOTE;  Not  measured  by  Media  Records 
in  1974. 

COLUMBUS,  OHIO 

Dispatch-e  .  2,900  704  3,174,270 

Dispatch-S  .  1,738,540  1,791,922 

Citizen  Journal-m  . .  1,021,329  1,248,449 


Grand  Total  .  .  5,440,573  4,214.441 

NOTE;  Part-run  advertisinq — Oispatch-e 
this  year  2,900.704  includes  118,145 
lines. 

DALLAS.  TEXAS 

News-m  .  3,573  709  4,139.280 

News-S  .  1,309,753  1,538,445 

Times  Herald-e  .3  350,419  3,445.91 1 

’Times  Herald-S  ..  1,424,120  1,501,475 


Grand  Total  ...  9,458,201  10  825,311 
NOTE;  Part-'un  advertising— News-m 
this  year  3,573,709  includes  132,132 
lines;  last  year  4,139,280  includes  87,- 
830  lines. 


1975  1974 

News-S  this  year  1,309,753  includes 
24,200  lines;  last  year  1,538,445  in¬ 
cludes  47,024  lines. 

Times  Herald-e  this  year  3,350,419  in¬ 
cludes  254,324  lines;  last  year  3,445,91 1 
includes  95,781  lines. 

Times  Herald-S  this  year  1,424,120  in¬ 
cludes  84  408  lines;  last  year  1,501,475 
includes  33,892  lines. 

DAYTON.  OHIO 

Journal-Herald-m  .  2,234,801  2,444.441 

News-e  .  2,427,144  2,441,470 

’News-S  .  908,354  912,779 


Grand  Total  .  ..  5,572  323  4,020,910 
NOTE;  Part-run  advertising — News-e 
this  year  2,427,144  includes  173,441 
lines;  last  year  2,441,470  includes  43,- 
444  lines. 

Journal-Herald-m  this  year  2,234,801 
includes  142,395  lines. 

DENVER,  COLO. 

Rocky  Mt.  News-m  .  3,220,392  3,388,553 

’Rocky  Mt.  News-S  458,049  754,118 

Post-e  .  3,375,447  3,810,797 

Post-S  .  1,550,875  1,754,405 


Grand  Total  .  8  804,803  9,707,873 

NOTE.s  Part-run  advertising — Post-e  this 
year  3,375,447  includes  189.355  lines; 
last  year  3,810.797  includes  133,072 
lines. 

DETROIT.  MICH. 

Free  Press-m  .  1,890,499  2,139,774 

’Free  Press-S  .  .  937,305  1032  888 

News-e  .  3,057,524  3,030,521 

News-S  .  1,544,822  1,518,752 


Grand  Total  ....  7,432,150  7,721,935 
NOTE;  Part-run  advertising — Free  Press- 
m  this  year  1,890,499  includes  187,244 
linesj  last  year  2,139,774  includes  223,- 
207  lines. 

Free  Press-S  this  year  937,305  includes 
241,944  lines;  last  year  1,032,888  in¬ 
cludes  247,553  lines. 

News-e  this  year  3,057,524  inciudes 
515,149  lines;  last  year  3,030,521  in¬ 
cludes  305,477  lines. 

News-S  this  year  1,544,822  includes 
201,330  lines;  last  year  1,518,752  in¬ 
cludes  134,211  lines. 

ERIE.  PA. 

Times  (see  note)  1,582,548  1,548  837 
’Times  News-S  .  .  .  717,778  834,331 


Grand  Total  ....  2,300.324  2,385,148 
NOTE;  News-m  and  Times-e  sold  in 
combination;  linage  of  one  edition 
Times-e  is  shown. 

FORT  LAUDERDALE.  FLA. 

News-e  .  3,787,424  4,289,593' 

’News-S  .  1,428,333  1,545,532 

News-sat .  908,457  1,228,244 


Grand  Total  ....  4,124.414  7,043,389 
NOTE;  News-e  published  5  days  a  week 
only. 

NOTE;  Part-run  advertising — News  e 
this  year  3,787,424  includes  181, 3z9 
lines;  last  year  4,289,593  includes  109,- 
412  lines. 

FORT  WAYNE.  IND. 

Journal  Gaiette-m  .  1,555,145  1,404,451 
’Journal  Gazette-S  402,244  475,484 

NewsSentinel-e  ....  2,047,304  2,202,124 


Grand  Total  ....  4,224,495  4,482,241 

FRESNO,  CALIF. 

Bee-e .  2,000,943  — 

’Bee-S  .  750,490  — 


Grand  Total  ....  2,751,453  — 

NOTE;  Figures  not  available  for  April 
1974. 

HARTFORD,  CONN. 

Courant-m  .  2,710,318  2,841,548 

’Courant-S  .  1,753,441  1,417,032 

Times-e .  1,044,434  1,408  900 

tTimes-S  .  328,514  422,884 


Grand  Total  .  5,838,929  4,310,384 

NOTE;  Part-run  advertising— Courant-S 
this  year  1,753,441  includes  344,884 
lines;  last  year  1,417,032  includes  257,- 
480  lines. 

Times-e  last  year  1,408,900  includes 
8,080  lines.  _ 

Times-S  this  year  328,514  includes 
80,040  lines;  last  year  422,884  includes 
55,200  lines. 

HONOLULU.  HAWAII 

Advertiser-m  .  2,448,244  2,593,288 

Star  Bulletin-e  ....  2,817,141  2,805,085 
’Star  Bulletin  S 

Advertiser-S .  1,005,445  1,053,494 


Grand  Total  ....  4,490,892  4,451,847 

{Continued  on  page  28) 
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Grand  Total  ...  8,223,945  10,292,049 
NOTE;  Part-run  advertising — lournal-e 
this  year  3,489,138  includes  194,249 
lines;  last  year  4,348,740  includes  221,- 
313  lines. 

BALTIMORE.  MD. 

’News  American-S  711,843  734,138 

News  American-e  . .  1,324,372  1,434,509 

Sun-m  .  1,435  112  1,755,097 

Sun-e  .  2,070,707  2,341,170 

Sun-S  .  1.884,573  1,724,198 


Grand  Total  ....  7.424,427  7,991.112 
NOTE;  Part-run  adve-tis’ng — News 
American-S  this  year  711,843  includes 
104,430  lines;  last  year  734,138  includes 
49,325  lines. 

News  American-e  this  year  1,324,372 
includes  32,032  lines;  last  year  1,434,- 
509  includes  9,408  lines. 

Sun-e  this  year  2,070,707  includes  34,- 
048  lines. 

Sun-S  this  year  1,884,573  includes  33,- 
280  lines. 

BATON  ROUGE,  LA. 
Advocate  (see  note)  2.550  147  2,495  243 
’Advocate-S  .  844.072  828,917 


Grand  Total  ....  3,414,239  3,324,180 
NOTE;  Advocate-m  and  State  Times-e 
sold  in  combination;  linage  of  one 
edition,  Advocate-m  is  shown. 

BERGEN  COUNTY,  N.J. 


Record-e  .  2,713,542  2,834,247 

tRecord-S  .  1,044.249  1,053,837 

Grand  Total  ....  3,757.811  3,890,104 


NOTE;  Record-e  published  5  days  a 
week  only. 

NOTE;  Part-run  advertising — Record-e 
this  year  2.713,542  includes  300,445 
lines;  last  year  2.834,247  includes  340,- 
455  lines. 

Record-S  this  year  1,044,249  includes 
213,443  lines;  last  year  1,053,837  in¬ 
cludes  171,920  lines. 

BINGHAMTON.  N.Y. 

Press-e  .  1,934821  1,784,102 

’Press-S  .  545,921  534,115 


Grand  Total  ....  2,480,742  2,321,217 

BOSTON.  MASS. 

Herald  American-d  1,127,939  1,091,404 
Herald 

Advertiser-S  ....  970,281  924,473 

Globe-e  .  1,722,705  1,881,742 

Globe-m  .  1,987,744  2,252,454 

’Globe-S  .  2,030,814  2,192,022 


Grand  Total  ....  7,839.485  8,342,297 

NOTE;  Globe-e  published  5  days  a 
week  only. 

NOTE;  Part-run  advertislng--Herald 
Advertiser-S  this  year  970,281  includes 
299.450  lines;  last  year  924.473  in¬ 
cludes  222,193  lines. 

Globe-S  this  year  2,030,814  includes 
341.884  lines;  last  year  2,192,022  in¬ 
cludes  117,200  lines. 

EDITOR  fit  PUBLISHER  for  June  2L 


Ad  Expenditure  Trends 
April  1975 

.\  summary  of  newspaper  advertisinR  compiled  by  EDITOR 
&  PUBLISHER  from  Media  Records — 64  Cities  Report 


1975 

(000) 

Omitted 


$  190,211 
719,351 


51,567 

186,896 

47,622 

181,586 


7,292 

First  F'our  Months  31,342 


12,483 

45,861 


79,720 

317,780 


337,328 

1,295,920 


Change 

1974  Dollar 

(000)  (000) 


Omitted 

Omitted 

9f 

$  167,219 
661,948 

+22,992 

+57,403 

+  13.7 
+  8.7 

44,529 

174,122 

+  7,038 
+  12,774 

+15.8 
+  7.3 

45,127 

172,801 

+  2,495 
+  8,785 

+  5.5 
+  5.1 

10,827 

39,144 

-  3,535 

-  7,802 

-32.6 

-19.9 

12,891 

46,707 

-  408 

-  846 

-  3.2 

-  1.8 

83,282 

328,012 

-  3,562 
-10,232 

-  4.3 

-  3.1 

319,346 

1,248,612 

+  17,982 
+47,308 

+  5.6 
+  3.8 

Classifications 

Retail 

April  . 

First  Four  Months 
Department  Stores 
(Included  in  Retail) 

April  . 

First  Four  Months 
General 

April  . 

h^irst  Four  Months 
Automotive 
April 


Financial 

April  . 

First  Four  Months 
Classified 

-Lpril  . 

First  Four  Months 
Total  Advertising 

April  . 

First  F^our  Months 

1975 


1975  1974 

Linnge — Cont'd.  from  jtg.  27 

HOUSTON.  TEXAS 

Chronicle-e  .  4,325,244  4,833,413 

Chronicle-S  .  1,926,281  2,149,306 

Posf-m  .  3,556,482  4,148,909 

•Post-S  .  1,366,254  1,500,378 

Grand  Total  .  ..11,174,261  12  632,006 
NOTE;  Part-run  advertising — Chronicle- 
e  this  year  4,325,244  includes  459.375 
lines;  last  year  4,833,413  includes  509,- 
996  lines. 

Chronicle-S  this  year  1,926,281  in¬ 
cludes  237,776  lines;  last  year  2,149,306 
includes  146,816  lines. 

Post-m  this  year  3,556.482  includes 
262,403  lines;  last  year  4,148,909  in¬ 
cludes  315,051  lines. 

Post-S  this  year  1,366.254  includes 
163,646  lines;  last  year  1,500,378  in¬ 
cludes  122,533  lines. 

JACKSONVILLE.  FLA. 

Times  Union-m  ....  2,682.480  3,141,385 
•Times  Union  s  ....  904.662  1,002,851 

Journal-e  .  1,604,504  1,940,251 

Grand  Total  ....  5,191,646  6,084,487 
NOTE:  Part-run  advertising — Times  Un¬ 
ion-m  this  year  2,682,480  includes 
382.797  lines. 

Times  Union-S  this  year  904,662  in¬ 
cludes  42,608  lines. 

Journal-e  this  year  1,604.504  includes 
59,840  lines. 

KANSAS  CITY.  MO. 

Times-m  .  2,423,837  2,523.261 

Star-e  .  1,445,627  1,619,811 

Star-S  .  1,203,158  1,344,458 

Grand  Total  .  .  5  072,622  5,487,530 

NOTE:  Part-run  advertising — Star-e  this 
year  1,445,627  includes  157.915  lines; 
fast  year  1,619,811  includes  142,030 
lines. 

LEXINGTON.  KY. 

Herald-m  .  1,632,510  — 

Leader-e  .  1,539,446  — 

•Herald  Leader-S  .  742,468  — 

Grand  Total  .  ..  3  914,424  — 

NOTE;  Not  measured  by  Media  Rec¬ 
ords  in  1974. 

LITTLE  ROCK.  ARK. 

Arkansas 

Gaiette-m  .  1,433,285  1,649,059 

•Arkansas 

Gaiette-S  .  513,349  579,361 

Arkansas 

Democrat-e  . .  750,345  869,518 

f  Arkansas 

Democrat  s  .  308,279  348,317 


1975  1974 

NOTE:  Telegraph-m  &  News-e  has  e 
combined  Saturday  edition;  the  lin¬ 
age  is  only  shown  in  the  News. 

MANCHESTER.  N.H. 

Union  Leader-d  ..  1,475,304  1,440,803 
tNew  Hampshire 

News-S  .  496.058  513,900 


Grand  Total  .  .  3,005,258  3,446,255 

LONG  ISLAND.  N  Y. 

Newsday-e  .  3,319  688  3.171,962 

Newsday-S  .  998,363  696.268 

Grand  Total  .  4,318  051  3  868  230 

NOTE;  Part-run  advertising— Newsday- 
e  this  year  3,319  688  includes  768  559 
lines;  last  year  3,171,962  Includes  643,- 
381  lines. 

Newsday-S  this  year  998.363  includes 
455.295  lines;  last  year  696,268  in¬ 
cludes  124.398  lines. 

LOS  ANGELES.  CALIF. 

Times-m  .  5,961,365  6,611,261 

Tlmes-S  .  3,041,359  3,606,838 

Herald 

E*amlner-e  .  764,009  907,015 

Herald 

Examiner-S  .  217,448  282,115 

Grand  Total  ....  9,984,181  11,407,229 
NOTE:  Part-run  advertising — Times-m 
this  year  5,961,365  includes  1,650.459 
lines;  last  year  6,611,261  includes 
1,657.034  lines. 

Times-S  this  year  3,041,359  includes 
1,002,021  lines;  last  year  3,606,838  in¬ 
cludes  1,267,281  lines. 

MACON.  GA. 

Telegraph-m  _  1,007  646  1088  348 

News-e  .  1.112,284  1,156,654 

•Telegraph  & 

News-S  .  440,608  515,875 

Grand  Total  .  ..  2.560,538  2,760,877 
NOTE:  Part-run  advertising — Telegraph- 
m  this  year  1,007,646  includes  7,251 
lines;  last  year  1,088,348  includes  8,- 
746  lines. 

News-e  this  year  1,112,284  includes 
7.251  lines;  last  year  1,156,654  includes 
8,760  lines. 

Telegraph  &  News-S  this  year  440  608 
includes  6,495  lines;  last  year  515,875 
includes  14,333  lines. 


Grand  Total  ....  1,971,362  1,954,703 

MIAMI.  FLA. 

Herald-m  .  4,233,915  5,427,809 

Herald-S  .  2,064,907  2,802,487 

News-e  .  1,871,735  2,599,037 

Grand  Total  ....  8,170,557  10.829.333 
NOTE:  Part-run  advertising — Herald-m 
this  year  4.233,915  includes  174,972 
lines;  last  year  427,809  includes  209,- 
847  lines. 

Herald-S  this  year  2,064,907  includes 
85,765  lines;  last  year  2,802,487  in¬ 
cludes  127,386  lines. 

News-e  this  year  1,871,735  includes 
55,418  lines;  last  year  2,599,037  in¬ 
cludes  55.440  lines. 

NOTE:  Herald-miS  and  News-e  change 
from  eight  columns  (2,520  lines  per 
page)  to  six  columns  (1,890  lines  per 
page)  effective  Mar.  3.  i975. 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,481,551  1,907,403 

Journal-e .  3,463,513  4,062,420 

Journal-S  .  2,027,531  2,335,751 

Grand  Total  ...  6,972.595  8.305,574 
NOTE;  Part-run  advertising— Sentinel- 
m  this  year  1,481,551  includes  10.795 
lines;  last  year  1,907,403  includes  13,- 
1 17  lines. 

Journal-e  this  year  3,463,513  includes 
234,899  lines;  last  year  4,062,420  in¬ 
cludes  394,300  lines. 

Journal-S  this  year  2  027,531  includes 
193,069  lines;  last  year  2,335,751  in¬ 
cludes  239,077  lines. 

NASHVILLE.  TENN. 

Banner-e  .  2,265,685  2,452,113 

Tennessean-m  . 2,231211  2,458,569 

Tennessean-S  .  876,218  982,477 

Grand  Total  ..  5,373,114  5  893,159 

NOTE:  Part-run  advertising— Banner-e 
this  year  2,265,685  includes  60.176 
lines. 

Tennessean-m  this  year  2,231,211  in¬ 
cludes  57.848  lines. 

Tennessean-S  this  year  876,218  in¬ 
cludes  95,088  lines. 

NEW  HAVEN,  CONN. 

Journal  Courier-m  .  1,494  271  — 

Register-e  .  1,973  009  — 

•Register-S  .  1,345,610  — 

Grand  Total  . 4.812,890  — 

NOTE:  Part-run  advertising — Register-S 
this  year  1,345.610  includes  115  040 
lines.  Figures  not  available  for  1974. 

NEW  YORK.  N.Y. 

Tlmes-m  .  2.823  065  3  144,772 

Times-S  .  3,196,270  3  406,448 

News-m  . .  2,280,838  2,170,432 

News-S  .  1,915.042  I,6‘6,I64 

Post-e  .  1,091,317  1,237,129 

Grand  Total  .  .  .11,306,532  11,624,945 
NOTE:  Part-run  advertising — Times-S 
this  year  3,196  270  includes  487  835 
lines;  last  year  3,406,448  includes  409,- 
131  lines. 

News-m  this  year  2,260  838  includes 
931,395  lines;  last  year  2,170,432  in¬ 
cludes  778,052  lines. 

News-S  this  year  1.915,042  Includes 

1,086  867  lines;  last  year  1,666,164  in¬ 
cludes  920,395  lines. 

ORLANDO,  FLA. 

Sentinel  Star-d  ....  2,950  779  3,786,687 
•Sentinel  Star-S  ..  1,491,993  1,461,630 

Grand  Total  ....  4,442,772  5  218  317 
NOTE:  Part-run  advertising — Sentinel 
Star-d  this  year  2,950.779  includes 

458.383  lines:  last  year  3,786,687  in¬ 
cludes  559,606  lines. 

Sentinel  Star-S  this  year  1,491,993  in- 
I  eludes  128,231  lines;  last  year  1,461,- 
630  includes  221,982  lines. 

PHILADELPHIA.  PA. 

'  Bulletin-e .  2,772.031  2  939,249 

•Bulletin-S  .  1,183,228  1,160  638 

I  Inquirer-m  .  1,719  405  2,068,564 

-  Inqulrer-S  .  1,937,732  2  105  021 

News-e  .  960,815  1,125,983 

i  - - 

5  Grand  Total  8.573  211  9  399  455 

NOTE:  Part-run  advertising — Bulletin-e 
3  this  year  2.772,031  includes  767,696 
5  lines;  last  year  2,939,249  includes 

796,296  lines. 


1975  1974 

Bulletin-S  this  year  1,183,228  includes 
398,684  lines;  last  year  1,160,638  in¬ 
cludes  316,780  lines. 

Inquirer-m  this  year  1,719,405  includes 
136,038  lines;  last  year  2,068,564  in¬ 
cludes  234,884  lines. 

Inquirer-S  this  year  1,937,732  includes 
427,205  lines;  last  year  2,105,021  in¬ 
cludes  509,644  lines. 

News-e  this  year  960,815  includes  17,- 
920  lines;  last  year  1,125,983  includes 
19,008  lines. 

PITTSBURGH,  PA. 

Post  Gaiette  8  Sun 

Telegraph-m  _  855,217  — 

Press-e  .  2,091,618  — 

•Press-S  .  1,632,268  — 

Grand  Total  ....  4,579,103  — 

NOTE;  Part-run  advertising — Press-e 
this  year  2,091,618  includes  89,972 
lines. 

Post  Gazette-Sun  Teleqraph-m  this 
year  855,217  includes  10,710  lines. 
NOTE:  Pittsburgh  newspapers  did  not 
publish  April  I  through  April  30. 
1974.  due  to  strike  conditions. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,952,421  2,195,840 

Journal-m  .  I  401,901  1,706,626 

Journal-S  .  1,308,522  1,403,361 

Grand  Total  ....  4,662,844  5.305,827 
NOTE:  Part-run  advertising — Bulletin-e 
this  year  1,952,421  includes  138,960 
lines;  last  year  2,195,840  includes 

160  892  lines. 

Journal-S  this  year  1,308,522  includes 
21.360  lines. 

NOTE:  Bulletin-e  8  Journal-m  has  e 
combined  Sat.  edition.  The  linage 
is  only  shown  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  8 

Chronicle-m  ....  1,782,337  1.825.452 
Democrat  8 

Chronicle-S  .  990,571  1,047  821 

Times  Union-e  _  2,086,759  2,110,626 

Grand  Total  ....  4,859,667  4,983,899 

NOTE:  Part-run  advertising — Democrat 
8  Chronicle-m  this  year  1,782,337  in¬ 
cludes  58,468  lines. 

Democrat  8  Chron'cle-S  this  year 
990,571  includes  10,710  lines;  last  year 
1,047,821  includes  21,503  lines. 

Times  Union-e  this  year  2,086,759  in¬ 
cludes  115,384  lines. 

SACRAMENTO,  CALIF. 

Bee-e .  .3,006,281  3,218  926 

•Bee-S  .  854,876  863  624 

Union-m  .  1,786,727  1,828,943 

fUnion-S  .  283,444  327,738 

Grand  Total  .  ..  5,931,328  6,239,231 

NOTE:  Part-run  advertising — Bee-e  this 
year  3,006,281  includes  339,322  lines; 
fast  year  3,218,926  includes  13,113 
lines. 

Bee-S  this  year  854,876  includes  8,544 
lines. 

Union-m  this  year  1,786,727  includes 
106.368  lines. 

Union-S  this  year  283,444  includes 
2,672  lines. 

ST.  PETERSBURG.  FLA. 

Independent-e  .  .  2.467,918  2,912  563 

Times-m  .  3  740,457  4,804  771 

•Times-S  .  1,464,889  1,681,576 

Grand  Total  7  723,264  9.398,910 

NOTE:  Part-run  advertising— Times  m 
this  year  3.790.457  includes  711,730 
lines'  last  year  4,804,771  includes  I.- 
092,368  lines. 

Times-S  this  year  1,464,889  includes 
297  916  lines'  last  year  1,681,576  in¬ 
cludes  294  204  lines. 

Indeoendent-e  this  vear  2.467.918  in¬ 
cludes  47,040  lines;  last  year  2.912,563 
includes  1 1 .400  lines. 

SAN  ANTONIO  TEXAS 


1975  1974 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,886,116  2,034,830 

Examiner-e  .  1,913,895  2,080,858 

Examiner  & 

Chronicle-S  .  1,005,697  1,039,961 

Grand  Total  ....  4,805,708  5,155,649 

SAN  JOSE.  CALIF. 

Mercury-m  .  4.091,075  4,314,851 

News-e .  3,943,590  4,456,811 

•Mercury-News-S  ..  1,290,023  1,354,815 

Grand  Total  ....  9,324,688  10,126,477 
NOTE:  Part-run  advertising — Mercury- 
m  this  year  4,091,075  includes  200,735 
lines;  last  year  4,314.851  includes  231,- 
241  lines. 

News-e  this  year  3,943,590  includes 
200,806  lines;  last  year  4,456,811  in¬ 
cludes  231,241  lines. 

SHREVEPORT,  LA. 

Journal-e  .  1,500,913  1,410,224 

Times-m  .  2,112,352  1,942,927 

Tlmes-S  .  766.965  745,885 


Express-m 
*  Express  News-S 
Exoress-News-Sat. 

News-e  . 

Light-e 

•Light-5 


1,917,639  2  248,613 
922  943  962.471 

451,483  419,578 

1942  205  1  951.149 
2  335  &57  2  488.571 
964  828  1.111  798 


Light-Sat .  304  498  286  862 

Grand  Total  8  839  253  9  469  042 

NOTE'  Express  m  News-e  and  Light-e 
— all  putsilshed  5  days  a  week  only. 

SAN  DIEGO.  CALIF. 

Union-m .  2,540  430  2,831,689 

•Union-S . 1203  239  1,284  803 

Tribune-e .  3,120.195  3  375,476 

Grand  Total  ....  6,863,864  7,491,968 


Grand  Total  ....  4,380,230  4,099,036 

SYRACUSE.  N.Y. 

Herald  Journal-e  ..  2,019,953  2,035,448 
•Herald 

American-S  .  838,885  800,920 

Post  Standard-m  ..  1,144,451  1,157,492 

Grand  Total  ....  4,003,289  3,993,860 
NOTE:  Part-run  advertising — Herald 
Journal-e  this  year  2,019  953  includes 
4,593  lines;  last  year  2,035,448  includes 
4,774  lines. 

Herald  American-S  this  year  838,885 
includes  8,161  lines;  last  year  800,920 
includes  14,660  lines. 

Post  Standard-m  this  year  1,144  451 
includes  9.435  lines;  last  year  1,157,492 
includes  1 1 .953  lines. 

TALLAHASSEE.  FLA. 

Democrat-e  .  1,362  897  1,535,642 

•Democrat-S  .  451,890  578,646 

Grand  Total  .  1,814,787  2,114,288 
NOTE:  Part-run  advertising— Democrat- 
e  this  year  1,362,897  includes  11,390 
lines;  last  year  1,535,642  includes  6,- 
035  lines. 

TAMPA.  FLA. 

Tribune-m  .  3,120,748  3,671,906 

Tribune-S .  1,154,661  1,148,136 

Times-e  .  1,992,217  2,477,355 

Grand  Total  .  ,.  6.267,626  7,297,397 
NOTE:  Part-run  advertising — Tribune-m 
this  year  3,120  748  includes  292.587 
lines;  last  year  3,671,906  includes  172,- 
854  lines. 

TRENTON.  N.J. 

Tlmes-e  .  1,485,473  1,352,348 

(Times  Advertiser-S  913,198  839,931 

Trentonian-m  .  1,156,435  1,350,581 

Grand  Total  ....  3.555,106  3,542,860 
NOTE;  Times-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising — Times  Ad- 
vertiser-S  this  year  913,198  includes 
10,710  lines;  last  year  839,931  includes 
13  115  lines. 

NOTE:  Tlmes-e  &  Times  Advertiser-S 
changed  from  nine  column  (2.772 
lines  per  page)  to  six  column  (1,848 
lines  per  page)  effective  Sept.  lO, 
1974. 

WASHINGTON,  D.C. 

Post-m  .  4,565,482  4,741,811 

•Post  s .  2,073  657  2,021,298 

Star-News-e .  2,188  308  2  581360 

fStar-News-S  .  674,044  1,058  227 

Grand  Total  9  501,491  10.402,696 
NOTE:  Part-run  advertising — Star-News- 
S  this  year  674  044  includes  97,886 
lines;  last  year  1,058,227  includes  13,- 
905  lines. 

Post-m  this  year  4.565,482  includes 
85,848  lines. 

Post-S  this  year  2,073,657  includes 
736,144  lines. 

Star-News-e  this  year  2,188,308  in¬ 
cludes  157  504  lines. 

WEST  PALM  BEACH.  FLA. 

Post-m  . 2  368  999  2  878  271 

Times-e .  2.025  796  2  423  659 

•Post  Times-S  .  994  655  1,183  148 

G'and  Total  5  389  450  6,435,078 
NOTE:  Post-m  S  Tlmes-e  has  a  com¬ 
bined  Sat  edition.  The  linage  is  only 
shown  in  the  Post. 

NOTE:  Part-run  advertising— Post-m  this 
year  2  368,999  Includes  63  925  lines; 
last  year  2.828,271  includes  41,315 
lines. 
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News  librarians  rustle 
up  electronic  action 


By  Gerald  B.  Healey 

The  people  directing  the  operations 
of  newspaper  libraries  are  rustling  no¬ 
ticeably  as  their  publications  move 
steadily  into  automation  and  the  new 
technologies. 

And  those  rustlings  which  are  grow¬ 
ing  rapidly  into  staff  conferences  and 
moving  toward  more  regional  and  na¬ 
tionwide  seminars  have  one  thing  in 
common — the  chief  librarians  and  their 
colleagues  want  in  on  the  action. 

Through  some  type  of  a  key  stroke 
and  image  system  technologj* — and 
there  is  so  much  as  to  appear  con¬ 
fusing — library  personnel  are  eagerly 
seeking  more  of  a  share  in  the  research¬ 
ing  of  news  stories  and  features  of  all 
types.  They  want  to  be  of  more  help  to 
reporters  in  finding  what  they  need  to 
piece  together  a  top  story. 

And  reporters  are  beginning  to  show 
a  great  deal  of  concern  for  those  who 
help  immeasureably  in  attaining  those 
goals,  with  the  emphasis  on  both  fac¬ 
tions  discerning  the  myriad  ramifica¬ 
tions  through  the  use  of  electronic  sys¬ 
tems,  those  in  use  in  the  newsrooms  or 
being  a  part  in  themselves  of  the  li¬ 
brary. 

Many  attending  the  Newspaper  Di¬ 
vision  meetings  of  the  Special  Libraries 
Association  Conference  (.June  8-12) 
hastened  to  point  out  that  they  were 
not  considered  “left-outs”  in  the  gen¬ 
eral  scheme  of  faster  operations  in  the 
newsroom  as  a  premium  of  electronic 
devices.  But  most  agreed  that  they  don’t 
want  to  be  treated  as  “country  cousins” 
when  decisions  are  being  made. 


William  D.  Chase,  Flint  (Mich.) 
Journal  in  effect  forecast  this  when  he 
was  preparing  to  take  the  platform  and 
say  that  the  100,000  and  under  cir¬ 
culation  newspapers  will  not  make  ma¬ 
jor  operational  changes  in  the  library 
before  the  next  5  to  10  years. 

A  previous  speaker  John  Jansson, 
head  of  newsroom  systems  research  for 
the  Chicago  Tribune,  had  given  the 
representatives  of  about  2.5  newspapers 
an  overview  of  electronic  newsroom  op¬ 
eration.  When  Chase  was  introduced  as 
a  member  of  the  following  panel  he 
said:  “I’ve  changed  my  mind.” 

Gadget  warning 

But  he  did  warn  that  the  “gadgetry” 
automation  must  be  watched  closely  for 
inferior  storage  and  retrieval  hard¬ 
ware.  He  described  the  Journal’s  li¬ 
brary  as  a  leader  in  the  use  of  elec¬ 
tronic  equipment. 

“Now  we  have  to  start  looking  more 
at  the  newsroom.  Let’s  put  our  noses 
under  the  tent  and  find  out  how  the  new 
systems  work.  There  is  plenty  of 
sophisticated  hardware  there  now, 
some  of  it  sitting  idle,  that  could  be 
utilized  for  reporter-editor  and  li¬ 
brarian  communication.” 

Kenneth  Hayes,  Los  Angeles  Times, 
said  there  is  “plenty  of  room  for  ex¬ 
pansion  of  research  within  the  librarj*, 
especially  with  the  electronic  systems 
in  use  and  that  actually  such  expan¬ 
sion  would  mean  reductions  in  the  li¬ 
brary  workload. 

He  described  how  the  entire  librarj’ 


facilities  are  available  through  a  net¬ 
work  system  to  the  branch  bureaus  and 
offices  of  the  Times  in  California  as  well 
as  the  Washington  bureau  and  the  Los 
Angeles  Times  Syndicate  offices. 

The  Times  has  a  computer  logic  sys¬ 
tem  that  includes  biographical  and  geo¬ 
graphical  text  callup  on  VDT,  lists  of 
key  words  and  even  shorthand  or  ab¬ 
breviated  terms  for  much-used  ver¬ 
biage.  There  is  also  a  sub-category  of 
information  in  the  geographic  file,  plus 
an  alphal>etized  list  of  logic  material. 

The  sum  of  the  system  is  that  much 
clerical  work  can  be  reduced  when 
employees  learn — and  they  do  quickly — 
how  to  work  with  automated  materials. 
Such  savings  in  person-hours  and  the 
number  of  staffers  needed  will  justify 
the  cost  of  technology  in  2%  years, 
Casey  figures. 

Andrew  V.  Ippolito,  Neivsdag,  en¬ 
visioned  the  use  soon  of  photo  digitiz¬ 
ing  and  full-screen  display  and  neai-- 
ness  of  the  day  when  reporters  tele¬ 
phoned  notes  will  be  taken  on  a  VDT. 

With  library  computer  installations 
close  to  fruition,  Ippolito  suggested 
drawing  up  guidelines  for  interaction 
with  the  newsroom.  He  also  suggested, 
in  the  case  of  smaller  newspapers,  a 
network  of  5-6  papers  hooking  into  the 
same  computer  for  library  reference 
and  text  material  and  a  resultant  sav¬ 
ings  in  cash  outlay. 

Chase,  the  Flint  librarian,  favored 
vendor  awareness  of  what  a  library’s 
needs  are  in  this  area,  then  telling  the 
publisher  or  business  manager  what 
the  recommendations  are. 

Ippolito  advised  the  group  that  li¬ 
brary  personnel  should  be  thinking: 
How  can  expansion  be  accomplished 
that  will  render  quality  service  to  the 
newspaper?  Not  the  thought:  Are  these 
new  systems  going  to  wipe  us  out? 

And,  he  said,  the  key  thought  should 
be:  What  can  we  do  better  than  what’s 
being  done  now? 


Recommendations  advised 

Suggestions  were  injected  that  in¬ 
stead  of  waiting  for  management  to 
ask  or  tell  librarians  what  the  necessi¬ 
ties  of  the  electronic  workday  are  that 
the  top  library  personnel  make  recom¬ 
mendations  to  management  as  to  what 
will  perform  the  most  efficiently  for  all 
purposes. 

There  were  numerous  marketing  men 
for  various  companies  ready  to  tell  li¬ 
brarians  about  their  products  and  the 
reference  and  research  people  gave 
them  plenty  of  explanation  time. 

There  are  so  many  data  processing 
and  storage  retrieval  systems  just 
reaching  the  market — many  others  have 
been  in  library  use  by  newspapers  for 
the  past  several  years — that  the  period 
of  mystery  about  how  they  operate  and 
whether  they  really  do  the  job  needed 
is  still  on  the  horizon,  librarians 
thought. 

There  is  little  likelihood  that  the  ze¬ 
nith  will  be  long  awaited,  for  those 
that  haven’t  moved  toward  new  library 
methods  will  probably  have  some  sem¬ 
blance  of  an  electronic  library  in  the 
next  18  months  or  2  years. 
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Time$-e  this  year  2,025,796  includes 
63,866  lines;  last  year  2,423,65?  in¬ 
cludes  42,831  lines. 

WHITE  PLAINS.  N.Y. 

Reporter 

Dispatch-e  .  1,794,418  1,765,185 

NOTE:  Part-run  advertising — Reporter 
Dispatch-e  this  year  1,794,418  includes 
185,245  lines. 

APRIL  1975 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 
ABERDEEN.  S.D. 

American  News-eS  1,041,000  986,000 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

Part-run  advertising  included  64,000 
lines  in  1975;  52,000  lines  in  1974. 

ALBANY,  N.Y. 

Times-Union-m  ....  1,738,894  1,930,518 
Knickerbocker 

News-e  .  1,580,912  1,649,321 

Times- Union-S  .  824,256  988,103 

Grand  Total  ....  4,144,062  4,567,942 

BANGOR.  MAINE 

News-m  .  1,159,069  1,179,251 

BOULDER.  COLO. 

Camera-eS  .  1,989,000  2,097,000 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

BURLINGTON.  VT. 

Free  Press-m  .  1,808,618  1,934,604 

CHILLICOTHE,  OHIO 

Gaiette-e  .  1,127,014  1,151,654 

NOTE:  Includes  inserts  250.432  lines  in 
1975;  279,328  lines  in  1974. 
DAVENPORT,  IOWA 
Quad-City 

Times-e«m  ....  2,857,820  2,739.520 

Quad-City  Times-S  742,616  658,084 

Grand  Total  ....  3,600,436  3,397,604 
DES  MOINES.  IOWA 

Register-m  .  715,435  908,798 

Tribune-e  .  1,370,107  1,357,532 

Register-S  .  873,432  856,051 

Grand  Total  ....  2,958,974  3,122,381 
NOTE:  Pa't-run  advertising — Register-S 
includes  this  year  111,593  lines;  last 
year  132,348  lines. 

DULUTH,  MINN. 

News-Tribune-mS  ..  1,578,000  1,631,000 
Herald-e  .  917,000  1,004,000 

Grand  Total  .  .  2,595,000  2,635,000 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

EDMONTON.  ALTA. 

Journal-e .  4.120,569  3.745,528 

FORT  COLLINS.  COLO. 
Coloradoan-eS  ..  1,373.989  1,380,204 

NOTE:  Includes  inserts — 125,216  lines  in 
1975;  78,848  lines  in  1974. 

FREMONT,  NEB. 

Tribune-e  .  831,068  784,714 

NOTE:  Includes  inserts — 175.784  lines  in 
1975  ;  91,504  lines  in  1974. 

GARY.  IND. 

Tribune-eS  .  2,749,000  2,620,000 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

Part-run  advertising  included:  185.000 
lines  in  1975;  166,000  lines  in  1974. 
GRAND  FORKS,  N.D. 

Herald-eS  .  1.266,000  1,134,000 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

Part-run  advertising  included:  31,000 
lines  in  1975;  6,000  lines  in  1974. 
GREENVILLE.  S.C. 

News-mS  .  2,140,376  2,344,762 

Piedmont-e .  1,612.352  1,671,278 

Grand  Total  .  ..  3,752,728  4,016,040 
INDIANAPOLIS.  IND. 

Star-m  .  2,622,513  2  731  348 

News-e  .  2,287,206  2.542,922 

Star-S  .  1,469,450  1,573,973 

Grand  Total  ....  6,379,169  6,848,243 

IOWA  CITY.  IOWA 

Press-Citiien-e  ...  1,005,760  1,174,838 
NOTE:  Includes  inserts — 183.260  lines  in 
1975;  180.880  lines  in  1974. 

LETHBRIDGE.  ALTA. 

Herald-e  .  1,170,300  986,244 

LINCOLN,  NEB. 

Journal-Star-d*S  1,900  920  2  022,370 
NOTE:  Includes  inserts — 238,910  lines  in 
1975;  182,462  lines  in  1974. 

LONG  BEACH,  CALIF. 

Independent-m 

Ind.  Press  Tel.-S  .  3,280,000  3,297,000 
Press-Telegram-e  ..  2,321,000  2,288,000 

Grand  Total  ....  5,601,000  5,585,000 
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NOTE:  Part-run  advertising:  included 
Independent-m/Ind.-Press-Tel.-S — 652,- 
000  lines  in  1975;  392,000  lines  in 
1974, 

Press-Telegram-e:  557,000  lines  in  1975; 
356,000  lines  in  1974. 

LOUISVILLE.  KY. 

Courier- 

Journal-m  .  2,242,972  2,511,849 

Times-e  .  2,764,523  2,853,761 

Courier  Journal 

&  Times-S  .  1,232,035  1,465,465 

Grand  Total  .  .  .  6,239,530  6.831,075 
NOTE:  ROP  Display  Linage  published 
on  6-column  basis,  but  converted  to 
8-column  basis  above.  Classified 
published  and  reported  above  on  10- 
column  basis. 

MADISON.  Wise. 

Capital  Times-e  .  2.268,210  2,246,517 
State  Journal-m  ..  2,254,665  2,266,047 
State  Journal-S  ...  736,435  754,418 

Grand  Total  ....  5,259,310  5,266,982 

MEMPHIS,  TENN. 

Commercial 

Appeal-m  .  2,211,300  2,791,768 

Press-Sclmitar-e  ...  1,691,046  2,033.346 
Commercial 

Appeals .  1,014,426  1,146,096 

Grand  Total  ....  4,916  772  5,971,210 
NOTE:  Part-run  advertising— Press- 

Scimitar-e  this  year  includes  74,718 
lines;  last  year  includes  95,802  lines. 

MERIDEN,  CONN. 

Record-m  .  1,002,106  1,017.618 

Journal-e .  968,380  993,454 

Grand  Total  ....  1,970,486  2,011,072 

MONROE,  LA. 

World-m  .  1,251,742  1.387,812 

News-Star-e  .  1,181,586  1,309,287 

World-S  .  476,294  374,103 

Grand  Total  .  ..  2,909.622  3,071,202 

MONTREAL,  QUE. 

Gaiette-m  .  1,603,130  1,783  500 

Star  e  .  3,284,137  3,273  615 

Le  Devoir-m  .  436,052  413,372 

Le  Dimanche- 

Matin-S  ...  ....  388,691  384,089 

NOTE:  Le  Dimanche-Matin  includes 
"Perspective"  ard  inserts.  83  194 
lines  in  1975;  103,362  lines  in  1974. 

NASHUA.  N.H. 

Telegraph-e  .  1,241,874  1,217,293 

NEWPORT  NEWS.  VA. 

Press-m  .  2  021,712  2,346,274 

Times-Herald-e  ...  1,859,340  2,130,646 
Press-S  .  850,332  873,950 

Grand  Total  .  ..  4,731,384  5,350,870 

NILES,  MICH. 

Star-e-sat.-m  .  632,000  511,000 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

NORFOLK.  VA. 

Virglnia-Pilot-m  .  .  .2,688,676  3,143,964 

Ledger-Star-e  .  2,379,240  2,981,613 

Virginla-Pilot-S  ...  1,139.664  1,424,932 

Grand  Total  .  ..  6,207,580  7,550,50? 
NORTH  PLATTE.  NEB. 
Telegram-e-sat-m  570,836  638,456 

NOTE:  Family  Weekly  includes  46.788 
lines  in  1975;  63,532  lines  in  1974. 
OAKLAND.  CALIF. 

Trlbune-e  .  2,118,925  2,018,524 

Tribune-S  .  932,237  872,377 

Grand  Total  ..  3,051,162  2  890,901 
NOTE:  Sunday  includes  Parade  and 
Comics:  57,397  lines  in  1975;  66,280 

OGDEN.  UTAH 

Standard- 

E«amlner-e  .  1,540,324  1,561,080 

Standard- 

Examiner-S  .  558,282  577,294 

G'and  Total  2,098,606  2,138,374 

NOTE:  Family  Weekly  included  Sunday 
50  932  lines  in  1975;  58,450  lines  in 
1974. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  ..  1,766  940  I  891.011 

Times-e  .  1,632,920  1,752,132 

Oklahoman-S  .  914.040  953,486 

Grand  Total  .  .  4,313,900  4,596,629 

NOTE:  Part-run  linage — Oklahomon-m 
includes  494,743  lines  in  1975  ;  548,967 
lines  in  1974. 

Times-e  this  year  372,368  lines;  last 
year  438.282  lines. 

OMAHA,  NEB. 

World- 

Herald-m.e,S  .  ..  3,242,092  3,489,038 
ORANGE  COUNTY,  CALIF. 
Santa  Ana 
Register-d,S 
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NOTE:  All  Day  Newspapers — sold  in 
combination  (m&e);  Parade  linage 
not  included  above. 

OTTAWA.  ONT. 

LeDroit-e .  2,173,992  2,085,304 

PASADENA,  CALIF. 

Star-News  meS  ..  1,570,000  1,375,000 

NOTE:  Does  not  include  Parade  and 
Family  Weekly  linage. 

Part-run  advertising  included:  342.000 
lines  in  1975;  157,000  lines  in  1974. 
PASSAIC,  N.J. 

Herald-News-e  ....  1,425,312  1,541,267 
Measured  by  George  Neustadt,  Inc. 

PATERSON,  N.J. 

Morning  News/ 

News-m. e  . .  1,237,175  1,238,302 

Measured  by  George  Neustadt,  Inc. 

PHOENIX.  ARIZ. 

Republic-m  .  3  642,940  4,644,939 

Gaiette-e  .  3,639,440  4,579,708 

Republic-S  .  1,451,044  1,619,413 

Grand  Total  ....  8,733.424  10  841,060 
NOTE:  1974  linage  measured  by  Media 
Records,  Inc. 

PORTLAND.  MAINE 

Press-Herald-m  ....  1,357,103  1,425,888 

Express-e  .  1,323,912  1,391  677 

Telegram-S  .  704,393  768,234 

Grand  Total  .  .  .  3,385,408  3,585,799 
NOTE:  Sunday  includes  Parade. 

PORTLAND,  ORE. 

Oregonian-m,S  ..  4,142,516  4,287,682 

Oregon  Journal-e  .  1,389,598  1,426,180 

Grand  Total  ....  5,532,114  5,713,862 

POUGHKEEPSIE.  N.Y. 

Journal-e, S  .  2  331,906  2. 1 1 1.816 

NOTE:  Includes  Inserts — 394,912  lines 
in  1975;  163,744  lines  in  1974. 

READING,  PA. 

Times-m/Eagle-e  ..  1,471,637  1,538,140 
Eagle-S  .  644,122  591,317 

Grand  Total  ....  2,115,759  2,129,457 

RENO.  NEV. 

Gazette  & 

Journal-m, e&S  3,635,898  3,658,116 
NOTE:  Includes  inserts— 623,672  lines 
in  1975;  404,544  lines  in  1974. 

RICHMOND.  VA. 

Tlmes-Dlspatch-m  .  1,731,700  I  941,914 
News-Leader-e  ....  1,764,935  1,979,323 
Times-Dispatch-S  ..  1,039,716  1,181,066 

Grand  Total  .  .  4,536,351  5,102,303 
NOTE:  Part-run  and  comics  not  in¬ 
cluded. 

ST.  CLOUD  &  LITTLE  FALLS.  MINN. 

Times  & 

Transcript-e  .  2,108,092  2.223,452 

NOTE:  Includes  inserts — 392,672  lines 
in  1975;  423,136  lines  in  1974. 

ST.  PAUL.  MINN. 

Ploneer-Press-mS  ..  2,567  000  2.660,000 
Dispatch-e  .  2,332,000  2,588,000 

Grand  Total  ....  4.899,000  5,248,000 
NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

Part-run  advertising  included:  358  000 
lines  in  1975;  415,000  lines  in  1974. 

SALINAS.  CALIF. 

Californian-e  1,826.524  1,760.388 

NOTE:  Incl'des  inserts — 431,032  lines 
in  1975;  317,856  lines  in  1974. 

SANTA  BARBARA.  CALIF. 
News-Press-e.S  .  1,922,508  2,034,802 
NOTE:  Parade  linage  not  included. 

SEATTLE.  WASH. 

Post-m  .  1,469,748  1,583  314 

Post-S  .  412,328  419.300 

Grand  Total  ....  1.882,076  2  002,614 
Times-eS  .  3,421,908  3,260,054 

SIOUX  FALLS.  S.D. 

Argus-Leader-e.S  1,898  316  1,882.188 

NOTE:  Includes  Inserts — 413.952  lines  in 
1975;  394,240  lines  in  1974. 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Bay 

Breeie-e  .  2,?2I,520  2,827,370 

SPOKANE.  WASH. 

Spokesman- 

Review-m  .  1,282,523  1,293,530 

Chronicle-e  . 1,525,283  1,481,550 

Spokesman- 

Review-S  .  681,870  606,900 

Grand  Total  ....  3,489,676  3,381,980 


1975  1974 

NOTE:  Sunday  and  Grand  Total  in¬ 
cludes  Parade  Linage. 

STOCKTON.  CALIF. 

Record-e.S  .  2,207,268  2,315,138 

NOTE:  Includes  inserts — 503,272  lines  in 
1975;  703,136  lines  in  1974. 

TACOMA.  WASH. 

News  Tribune  and 
Tribune  & 

Ledger-S  .  2,588,194  2,659,076 

TOLEDO,  OHIO 

Times-m  .  512,347  560,825 

Blade-e  .  2,133,225  2,090,570 

Blale-S  .  1,051,781  1,089,746 

Grand  Total  ....  3,697,353  3.741,141 
NOTE:  Parade  included  in  Sunday  and 
Grand  Totals. 

TOPEKA,  KANS. 

Daily  Capital-m  ..  1,684,095  1,628,753 
State  Journal-e  ....  1,450,666  1,276,338 
Capital-Journal-S  .  560,266  448,000 

Grand  Total  ....  3,695,027  3,353,091 

TORONTO,  ONT. 

Sun-m,S  .  1.028,606  942,000 

Star-e  .  4,791,853  4,495,374 

TUCSON.  ARIZ. 

Star-m  .  2,643,704  2,839, ■?28 

Citiien-e  .  2,703,596  2,889,138 

Star-S  .  813,120  807,562 

Grand  Total  ....  6,160,420  6,535,928 
NOTE:  Sunday  includes  "Parade"  lin¬ 
age. 

TULSA,  OKLA. 

World-m  .  1,951,291  2,171,733 

Tribune-e  .  2,039,390  2,183,388 

World-S  .  713,955  697,337 

Grand  Total  ....  4,704,636  5,052,458 

VANCOUVER.  B.C. 

Sun-e  .  4,531,603  4,020,391 

NOTE:  Includes  Weekend  Magazine. 

VISALIA.  CALIF. 

Times-Delta-e  .  1,660,904  1,316,420 

NOTE:  Includes  inserts — 527,352  lines 
in  1975;  305,816  lines  in  1974. 

WAUKEGAN,  ILL. 

News-Sun-e .  1,958,880  1,925,336 

WICHITA.  KANS. 

Eagle-mS .  2,741,000  2,733,000 

Beacon-e  .  850,000  1,099,000 

Grand  Total  .  ..  3,591,000  3,832,000 

Part-run  advertising  included:  20,000 
lines  in  1975;  none  in  1974. 

WILKES-BARRE.  PA. 

Times-  Leader-News- 

Record-All  Day  .  1,578,539  1,411,568 
Times- Leader- 

News-Record-5  ..  —  133,142 

Independent-S  _  563,894  594,916 

Grand  Total  ....  2,142,433  2,139,626 

NOTE:  Independent-S  includes  Parade: 
56,364  lines  in  1974;  47,242  lines  in 
1975.  Times-Leader-S  includes  60,408 
lines  Family  Weekly  in  1974;  none  in 
1975.  No  Sunday  Tlmes-Leader  fig¬ 
ures  for  1974  (Discontinued  July  14, 
1974).  Times-Leader-Record  (d)  on 
Strike  Nov.  4,  1974  to  Jan.  6.  1975. 
Measured  by  George  Neustadt,  Inc. 

WILMINGTON.  N.C. 

Star-News-m&e  ....  1,170,554  1,418  480 
Star-News-S .  418,810  473,704 

Grand  Total  ....  1,589,364  1,892,184 

WINDSOR,  ONT. 

Star-e  .  2,330,588  2,197,677 

WINSTON-SALEM.  N.C. 

Journal-m  .  1,456,714  1,758,736 

Twin  City 

Sentinel-e  .  1,317,456  1,476,608 

Journal- 

Sentinel-S  .  610,582  728,938 

Grand  Total  . .  3,384,752  3,964,282 

NOTE:  Part-run  and  comics  not  in¬ 
cluded. 

WORCESTER.  MASS. 

Telegram-m  .  1,003,208  1,105,444 

Gazette-e  . 1,136,156  1,244,393 

Telegram-S .  1,000,535  984,578 

Grand  Total  ....  3,139,899  3,334,415 
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4,701,185  5,209,837 


Plateless  printing  press 
displayed  in  operation 


Cutler-Hanuner 
to  manufacture 
hi-speed  inserter 

Cutler-Hammer,  Inc.  and  the  Ameri¬ 
can  Newspaper  Publishers’  Associa¬ 
tion,  Research  Institute  (ANPA/RI) 
have  signed  an  agreement  whereby 
Cutler-Hammer's  Denver,  Colo,  based 
newspaper  eciuipment  operation  will 
develop,  manufacture  and  market  an 
ANPA/ Rl-designed  high  speed  news¬ 
paper  inserting  machine. 

The  machine  will  allow  newspapers 
to  insert  pre-printed  special  sections 
automatically  into  late-breaking  news 
sections  as  they  come  off  the  press. 

A  joint  statement  by  Carel  Abresch, 
general  manager  of  Cutler-Hammer 
Denver,  and  Erwin  Jaffe,  ANPA/RI 
research  center  director,  at  the  annual 
ANPA/RI  conference  being  held  at  the 
Houston  Astrohall  this  week,  said  that 
the  new  concept  was  developed  by  the 
.\NPAHH  from  requirements  sub¬ 
mitted  from  among  its  more  than  1,100 
members. 

Although  the  maximum  operating 
rate  has  not  been  firmly  established, 
the  equipment  will  operate  at  consid¬ 
erably  higher  rates  than  present  ma¬ 
chines,  the  statement  said. 

Design  requirements  specify  both 
“in-line”  and  “off-line”  inserting,  for 
daily  as  well  as  weekend  operations, 
and  for  small,  medium  and  large  jdants. 

The  concept  has  an  in-line  modular 
design  whereby  inserting  heads  may  be 
added  as  production  requires.  To  re¬ 
duce  shutdown  time  to  a  minimum, 
automatic  sensing  either  will  reject  in¬ 
complete  inserts  or  silence  inserting 
heads  if  a  newspaper  jacket  is  unavail¬ 
able.  Loading  of  the  insert  hopper  will 
be  accomplished  from  either  side,  and 
several  choices  in  the  location  of  the 
output  conveyor  will  allow  maximum 
utilization  of  floor  space. 

While  Cutler-Hammer  Denver  will 
assume  complete  responsibility  for  the 
development,  manufacturing  and  mar¬ 
keting  of  this  new  paper-inserting  ma¬ 
chine,  the  ANPA/RI  resources  will  be 
available,  and  Cutler-Hammer  will 
maintain  communications  with  ANPA/ 
RI  regarding  design  concepts,  proto¬ 
type  testing,  and  overall  progress  of 
the  project. 

• 

New  wrapper  keeps 
newspaper  dry 

National  Bundle  Tyer  Co.,  Blissfield, 
Michigan,  has  developed  a  single-copy 
newspajier  packaging  machine,  called 
the  “Fold-R  Wrap-R”. 

The  machine,  according  to  1).  C. 
Mills,  president,  has  the  capability  to 
double  fold  and  single  tie  newspapers 
in  dry  weather  and  on  wet  days,  to 
completely  encapsulate  the  papers  in  a 
coated  polyethylene  bag  at  the  rate  of 
GO  per  minute. 


Microscopic,  electrically  -  charged 
droi)lets  of  ink,  millions  of  them,  capa¬ 
ble  of  forming  images  at  speeds  faster 
than  the  latest  generation  computers 
can  match.  That’s  the  heart  of  a  tech¬ 
nological  breakthrough  from  The  Mead 
Corporation  designed  to  give  a  more 
I)recise,  more  flexible  way  to  produce 
high  quality  communications  at  high 
speeds,  up  to  48,000  characters  per  sec¬ 
ond,  l.'3,000  lines  of  digital  information 
per  minute. 

Mead  Dijit,  a  subsidiary  of  The  Mead 
Corporation,  disi)laycd  a  plateless 
))rinting  i)ress  in  actual  operation  at 
the  annual  ANP.A  Rl  Production  Man¬ 
agement  Conference  which  is  being  held 
at  the  Astrohall  in  Houston. 

The  Dijit  device  is  a  computer-con¬ 
trolled  ink-jet  printer  whose  forte  is 
variable  i)rinting.  ANPA  i)articipants 
viewed  a  simulation  of  Dijit  operating 
in  a  typical  newspaper  pressroom. 

Mead  Dijit  was  developed  to  satisfy 
the  needs  of  the  business  forms  indus¬ 
try  for  high-speed  variable  printing. 
The  device,  however,  has  i)otcntially 
exciting  aiiplications  in  the  newspaper 
industry. 

Conference  i)articipants  were  shown 
how  Dijit  i)orsonalized  geographic  edi¬ 
tions  daring  a  press  ran.  Three  loca¬ 
tions  of  one  column  of  a  front  page 
were  i)rinted  by  the  device.  The  first 
location  contained  the  name  of  the  tar¬ 
get  geographic  area.  The  second  loca¬ 
tion  contained  an  index  of  news  and 
feature  stories  of  si)ecial  interest  to 
readers  in  that  geographic  area.  The 
third  location  contained  an  inde.x  of 
advertisers  convenient  to  residents  of 
the  area. 

Without  stopping  the  press  or  slow- 


NEWS  AND  FEATURE 
INDEX 

SOUTHSIDE 


Murder  trial  of 
Lee  Roy  Hari^rave  con¬ 
tinues-  A-2' 


Petersburg  faces 
shortage  of  medical 
care.  C-1 

This  is  the  way  type  looks  on  paper  using 
the  plateless  printing  method. 

ing  the  paper  transport,  printing 
shifted  from  one  zoned  edition  to  an¬ 
other.  With  press  runs  co-ordinated 
with  circulation  data.  Dijit  can  be  pro¬ 
grammed  to  print  the  exact  number  of 
zoned  editions  required  for  a  press  run. 

The  demonstration  was  intended  to 
establish  the  feasibility  of  providing 
area  readers  and  retailers  with  custom 
editions.  Dijit  ])rovides  this  capability 
with  virtually  no  added  production 
costs.  In  addition.  Dijit  allows  these 
tailored  editions  to  be  produced  with 
normal  jnessroom  manning  and  with¬ 
out  rcplating. 


<3  prociuc:erf 

NEW  from  MSC  Features,  Inc.  See  Page  35  for  details. 
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Minority  news  intern  program 
resumed  at  Univ.  of  California 


An  intensive  summer  program  to 
train  more  minority  journalists  for  the 
nation’s  newspapers  is  being  established 
in  the  School  of  Journalism  at  the 
University  of  California  in  Berkeley. 

The  program  is  unusual  for  having 
a  faculty  of  top-flight  professionals  on 
leave  from  their  regular  jobs. 

Also,  its  nationwide  recruitment  seeks 
promising  non-white  students  with  lit- 
tel  or  no  previous  exposure  to  journal¬ 
ism. 

The  course  itself  is  a  demanding 
“real  world”  experience  from  which  the 
students  move  directly  into  guaranteed 
news  media  jobs. 

Called  the  Summer  Program  for  Mi¬ 
nority  Journalists,  the  effort  stems 
from  a  previous  New  York-based  pro¬ 
gram  and  will  Ije  supported  by  private 
funds,  including  a  numl)er  of  gifts  al¬ 
ready  pledged  by  foundations  and  news 
publishing  corporations. 

“This  has  already  become  the  best 
program  of  its  kind  in  the  country,” 
said  Dean  Edwin  R.  Rayley  of  the 
Berkeley  school.  “It  is  meeting  a  real 
need,  and  we  are  glad  to  be  able  to 
help  keep  it  going.” 

Plans  now  call  for  opening  a  pro¬ 
gram  office  this  summer  to  begin  re¬ 
cruiting  students,  lining  up  jobs,  and 
raising  funds  in  preparation  for  the 
first  class  in  the  summer  of  1976. 

Aided  by  a  development  grant  of 
.‘525,000  from  the  Gannett  Newspaper 
Foundation,  the  planning  effort  will 
lie  guided  by  a  committee  headed  by 
Robert  C.  Maynard,  a  member  of  the 
editorial  board  of  the  Waslihigton  Post. 

Other  committee  memliers  are  John 
L.  Dotson,  Jr.,  Los  Angeles  bureau 
chief  of  S'etvsiveek  magazine;  Leroy  F. 
Aarons,  West  Coast  bureau  chief  of 
the  Washington  Post;  Walter  Stovall, 
general  desk  editor  of  the  Associated 
Press  in  New  York;  and  Frank  Soto- 
mayor,  foreign  desk  copy  editor  of  the 
Los  Angeles  Times. 

Nationwide  fund-raising  efforts  for 
the  jirogram  are  headed  by  Earl  Cald¬ 
well,  author  and  former  prize-winning 
national  correspondent  for  the  New 
York  Times. 

All  of  the  committee  members,  and 
Caldwell  in  addition,  were  associated 
with  the  former  Michele  Clark  summer 
minority  program  that  operated  with 
striking  success  at  Columbia  Univer¬ 
sity  from  1968  to  1974.  The  new  Berke¬ 
ley  program  will  resume  concepts  of  the 
Clark  program,  which  was  discontinued 
at  the  end  of  last  year  as  funds  were 
diverted  to  other  uses. 

Maynard,  who  directed  the  print  fac¬ 
ulty  in  the  Clark  program  in  1972  and 
1974,  has  pointed  out  that  the  previous 
seven-year  effort  placed  some  225  mi¬ 
nority  journalists  in  the  nation’s  broad¬ 
casting  and  print  media  newsrooms — 
roughly  one-fifth  of  all  non-whites 
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working  in  the  field  today. 

“Despite  these  and  other  efforts,  non¬ 
whites  still  constitute  only  one  percent 
of  those  now  working  on  daily  news¬ 
papers,”  Maynard  said.  “Obviously,  the 
need  is  still  there.  We  intend  to  try  to 
continue  to  fill  it.” 

Said  John  Quinn,  vicepresident-news 
of  the  46-newspaper  Gannett  Co.,  Inc., 
and  past  president  of  the  Associated 
Press  Managing  Editors: 

“This  program  has  demonstrated  a 
special  ability  to  develop  beat-ready  tal¬ 
ent,  which  has  been  so  badly  needed  to 
cover  urban  areas  adequately. 

“This  special  need  still  exists,  quite 
apart  from  the  impressive  progress  in 
bringing  minority  students  into  conven¬ 
tional  journalism  education.” 

The  concept  for  rapid  entry-level 
training  to  help  desegregate  the  na¬ 
tion’s  newsrooms  grew  out  of  the  urban 
disturbances  of  the  late  196()’s,  when 
editors  found  themselves  without  ethnic 
manpower  to  enter  the  exploding  ghet¬ 
tos  and  interpret  what  was  happening 
there. 

Aided  by  the  Ford  Foundation  and 
other  sources,  the  program  at  Columbia 
was  eventually  named  for  Michele 
Clark,  one  of  its  graduates  who  l>ecame 
a  national  CBS  correspondent  and  later 
died  in  a  plane  crash. 

At  Berkeley,  the  program  will  ini¬ 
tially  be  limited  to  print  media  train¬ 
ing. 

The  program  will  make  use  of  School 
of  Journalism  space  and  facilities  that 
are  not  in  use  by  Berkeley  students 
during  the  summer.  The  minority  stu¬ 
dents  will  also  be  invited  to  attend 
summer  session  journalism  courses. 

After  applicants  are  recruited 
through  a  variety  of  organizations  and 
the  ethnic  press,  the  program  will  con¬ 
duct  a  vigorous  screening  to  select  the 
final  15  apprentice  students. 

Those  eligible  will  be  Blacks,  Chi¬ 
canes,  and  others  from  ethnic  minori¬ 
ties  who  show  promise  but  lack  experi¬ 
ence  and  previous  journalism  training. 

Before  the  course  begins,  each  stu¬ 
dent  must  be  hired  and  be  ready  to 
work  full  time  after  graduation  at  a 
sponsoring  newspaper. 

Supported  by  stipends  during  the  11- 
week  course,  the  students  will  work  in¬ 
tensively  days  and  evenings  in  classes 
and  seminars,  on  reporting  assign¬ 
ments,  and  on  reading  and  homework. 

The  professional  journalist  faculty, 
including  the  committee  members,  will 
be  supplemented  by  members  of  the 
School  of  Journalism  faculty  and  other 
media  experts  in  teaching  a  variety  of 
specialized  skills. 

A  vital  part  of  the  experience  will 
focus  on  producing  10  issues  of  a 
weekly  newspaper  under  strict  profes¬ 
sional  standards,  drawing  on  news  re¬ 
sources  and  events  in  Berkeley  and  the 
San  Francisco  Bay  Area. 


Postal  rate 
hike  effect  on 
newspapers  told 

In  criticizing  postal  rate  changes 
recommended  May  28  by  Postal  Rate 
Commission  Administrative  Law  Judge 
Seymour  Wenner,  Chairman  McGee  of 
the  Senate  Post  Office  and  Civil  Service 
Committee  recently  cited  its  effects  on 
newspapers  on  the  floor  of  the  Senate. 

If  the  recommendation  were  adopted. 
Senator  McGee  said,  a  South  Carolina 
newspaper  now  paying  $121,700  a  year 
in  second  class  postage  costs  would  see 
the  costs  climb  to  $377,812.  He  also  said 
that  a  popular  weekly  published  in 
Pennsylvania  would  see  its  postage 
costs  soar  from  $1.3  million  in  1974  to 
about  $3.8  million  in  three  years’  time. 

McGee  also  said :  “Not  only  would  the 
wholesale  redistribution  of  postal  costs 
among  the  classes  of  mail,  as  proposed 
in  the  examiner’s  decision,  not  benefit 
the  typical  citizen  as  a  postal  customer, 
it  would  cost  him  as  a  taxpayer.” 

Taxpayer  suffers 

McGee  explained  by  saying  that  by 
“shifting  a  much  greater  burden  to 
those  classes  traditionally  subsidized 
and  which  still  benefit  from  provisions 
of  the  Postal  Reorganization  Act  in¬ 
tended  to  phase-in  full  rates  over  a 
period  of  years,  the  decision  would 
have  the  effect  of  transferring  a  good¬ 
ly  portion  of  the  revenue  burden  from 
mail  users  to  the  taxpayer.  The  best 
current  estimate,  based  on  a  fiscal  1975 
test  year,  is  that  the  payment  out  of 
the  Treasury  for  revenue  foregone 
would  be  increased  by  at  least  $370  mil¬ 
lion.” 

The  proposed  rates  were  also  de¬ 
nounced  last  week  (June  11)  by  Post¬ 
master  General  Benjamin  F.  Bailar  in 
a  speech  to  the  New'  York  Customer 
Council. 

Bailar  said  that  the  recommendations, 
“if  implemented,  would  result  not  as  a 
reduction,  but  as  a  substantial  redistri¬ 
bution  of  costs  of  postal  services.  The 
total  bill  for  postal  services  will  still 
have  to  be  paid  by  the  more  than  200 
million  Americans.” 

He  went  on:  “The  recommendation 
would  represent  major  new'  costs  to 
second,  third  and  fourth  class  mailers, 
the  people  who  generate  more  than  40 
per  cent  of  the  mail  volume  in  this 
country.  It  would  also  apply  a  wreck¬ 
ing  ball  to  much  of  the  legislation  de¬ 
signed  by  the  Congress  and  the  Admin¬ 
istration  to  soften  the  blow'  of  rate 
increases.” 

Even  if  the  Wenner  recommendation 
is  implemented  and  a  rollback  in  first 
class  postal  rates  is  ordered,  the  Postal 
Service  plans  an  immediate  application 
for  a  new  rate  increase  w'hich  w'ould 
make  a  reduction  moot  because  the  new' 
and  higher  rates  w'ould  take  effect,  at 
least  temporarily,  90  days  later. 
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Suggestions  made 
on  S-1  bill  rewrite 

SupRostions  made  by  a  media  proup 
meetinp  June  4  in  Washington  will  be 
incorporated  into  a  rewriting  of  press 
restrictive  sections  of  the  S-1  bill,  which 
revises  the  federal  criminal  code. 

Major  emphasis  focuses  on  portions 
which  would  greatly  hamper  the  press 
in  learning  about  and  reporting  on 
espionage,  national  defense  and  classi¬ 
fied  information.  The  rewrite  will  be 
made  available  soon  for  further  study 
and  action. 

The  June  4  meeting  was  called  and 
conducted  by  counsel  .\rthur  B.  Hanson 
of  the  American  Newspaper  Publishers 
.Association.  Those  attending  included 
representatives  of  ANP.A,  the  .Ameri¬ 
can  Society  of  Newspaper  Editors,  the 
Reporters  Committee  for  Freedom  of 
the  Press,  National  Newspaper  Associ¬ 
ation,  New  York  Timen,  the  Gannett 
Co.,  the  Ilearst  Corporation,  Scripps- 
Howard  Newspapers,  the  .Association 
of  .American  Publishers,  Neirsweek,  the 
Radio-Television  News  Directors  As¬ 
sociation,  CBS  and  NBC. 

-Also  attending  were  staff  counsel  for 
Senators  Bayh  (Ind.l,  Hart  (Mich.) 
Muskie  (Maine)  and  Cranston  (Calif.) 
After  analyzing  the  bill,  a  media  dele¬ 
gation  and  the  staff  counsel  met  with 
Senators  Muskie,  Hart  and  Bayh. 

The  bill,  comprising  753  pages,  is  be¬ 
fore  the  Senate  Judiciary  Subcommittee 
on  Criminal  Laws  and  Procedures.  It  is 
expected  to  go  to  the  full  Judiciary 
Committee  before  July  but  probably 
will  not  be  reported  out  of  committee 
until  fall. 


Little  change  seen 
in  newshole  policies 

A  survey  released  by  the  American 
Newspaper  Publishers  Association  sug¬ 
gests  little  change  has  emerged  in  basic 
newshole  policy  since  1957. 

According  to  the  survey,  the  meth¬ 
ods  of  determining  the  amount  of  space 
given  to  news  also  appears  to  have 
changed  little  during  the  last  18  years 
but  the  greater  the  news  potential  of 
the  newspaper,  the  likelier  the  paper 
is  to  have  a  standardized  (fixed  mini¬ 
mum)  newshole.  Although  this  is  the 
most  popular  method  of  determining 
newshole  size,  the  number  of  newspa¬ 
pers  using  the  fixed-minimum  system 
has  slightly  declined  in  recent  years. 

The  proportion  of  space  set  aside  for 
non-advertising  content  in  today’s 
typical  newspaper  is  slightly  less  than 
45%.  Larger  newspapers  tend  to  have 
a  larger  newshole  in  terms  of  column 
inches,  but  the  percentage  of  the  news¬ 
papers  containing  news  is  smaller  than 
that  for  smaller  circulation  newspa¬ 
pers.  Managing  editors  said  more  of 
their  newspaper’s  newsholes  are  allo¬ 
cated  to  local  news  than  to  news  from 
other  places.  They  also  said  they  were 
satisfied  with  present  newshole  policy. 


ANPA  files  amicus  brief 
in  West  Virginia  libel  case 


ANPA  has  filed  wdth  the  U.S.  Su¬ 
preme  Court  an  amicus  curiae  brief  in 
su])port  of  a  petition  for  a  writ  of 
certiorari  by  Clay  Communications,  Inc. 
Case  is  Cluy  Communications,  Inc.  r. 
,/amcs  M.  Spi'ousc. 

The  West  Virginia  Supreme  Court 
earlier  this  year  ruled  that  where  a 
candidate  for  |)ublic  office  who  is  the 
plaintiff  in  a  libel  action  can  demon¬ 
strate  a  jilan  or  scheme  to  injure  the 
candidate  through  publication  of  de¬ 
famatory  material,  then  a  deviation  l>e- 
tween  the  purport  of  false  and  defama¬ 
tory  headlines  and  the  accompanying 
factual  story  is  evidence  of  reckless  and 
willful  disregard  for  truth  which  may 
be  considered  by  a  jury.  The  court 
ruled  such  evidence  may  sufficiently 
demonstrate  actual  malice  to  support 
the  candidate’s  recovery  of  damages 
for  libel. 

In  its  U.S.  Supreme  Court  brief, 
ANP.A  states: 

“The  primary  purpose  of  headlines  is 
to  attract  attention,  and  to  that  end 
they  may  often  lie  sensationalized  and 
abound  in  hyperbole.  Neither  of  these 
attributes  is  sufficient  to  demonstrate 
actual  malice.  .  .  .  Had  the  headlines, 
which  the  West  Virginia  court  found 
objectionable,  been  entirely  discon¬ 
nected  from  their  accompanying  stories 
and,'  accordingly,  represented  false 
statements  of  fact,  then  a  different  case 
might  have  l)een  presented.  Here,  how¬ 
ever,  where  the  headlines  did  reflect 
the  content  of  the  stories  and  did  rep¬ 
resent  opinions,  there  is  no  constitu¬ 
tionally  i)ormissible  method  by  which 
an  actionable  libel  can  be  found  to  have 
existed.  If  newspapers  were  required 
to  print  headlines,  and  even  articles,  in 
such  a  way  that  all  readers  must  nec¬ 


essarily  draw  nondefamatory  conclu¬ 
sions,  the  presses  would  Ihj  forced  to  a 
standstill.  Such  is  not  the  law.  This 
nation  and  this  Court  are  committed 
to  the  principle  that  ‘‘debate  on  public 
issues  should  be  uninhibited,  robust, 
and  wide-open,  and  that  it  may  well 
include  vehement,  caustic,  and  some¬ 
times  unpleasantly  sharp  attacks  on 
government  and  public  officials.’’ 

• 

ANPA  officers  meet 
with  President  Ford 

The  officers  and  board  of  directors  of 
the  .American  Newspaper  Publishers 
.Association  were  briefed  on  domestic 
and  foreign  affairs  before  being  enter¬ 
tained  at  luncheon  last  week  (June  11) 
by  President  Ford. 

Before  lunch,  the  group  gathered  in 
the  Roosevelt  Room  to  be  brought  up  to 
date  by  four  of  the  President’s  chief 
advisors:  Frank  Zarb,  Federal  Energy 
.Administrator;  .Alan  Greenspan,  chair¬ 
man  of  the  President’s  Council  of  Eco¬ 
nomic  .Advisors;  Secretary  of  State 
Kissinger;  and  William  Seidman,  assis¬ 
tant  to  the  President  on  economic 
affairs. 

Luncheon  was  served  in  the  Lincoln 
State  Dining  Room.  .Afterwards,  Presi¬ 
dent  Ford  made  a  five-minute  speech 
touching  on  both  his  recent  trip  to 
Europe  and  what’s  happening  in  the 
world  generally.  He  then  invited  mem¬ 
bers  of  the  group  to  ask  questions. 

The  occasion  was  one  of  the  series 
for  special  groups  arranged  by  Deputy 
Press  Secretary  Gerald  L.  Warren  and 
his  assistant,  Margita  White. 


say  ih  hajpfcned 
in  kara-he  c-lass 


NEW  from  MSC  Features,  Inc,  See  Page  35  for  details. 
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In  summer,  New  England  shows  her  finest  wares, 
and  vacationers  from  everywhere  buy  and  buy 


Sunny  beaches,  cool  lakes,  historic  towns  and  villages — peace  and  quiet, 
sports  and  excitement,  places  to  go  and  things  to  do — New  England 
offers  something  for  everyone  when  it  comes  to  vacations.  That’s  why 
summer  is  the  busiest  time  for  thousands  who  make  their  living  from 
one  of  New  England's  biggest  industries,  tourism.  In  many  a  popular 
vacation  spot,  residents  work  day  and  night  all  summer  long,  just  keeping 

visitors  fed,  lodged,  amused  and  mobile. 


New  England’s  hard-working  hosts  are  the  people  who  spend  15% 
more  per  household  on  food,  and  buy  10%  more  in  retail  stores  than  any 
other  region  in  the  country.  They  read  more  newspapers,  too.  Household 
coverage  here  exceeds  the  rest  of  the  U.S.  by  over  13%.  It  pays  to  sell 
the  people  who  sell  vacationers,  and  newspapers  do  it  best. 


Advertising  gets  results  in  these  ieading  New  Engiand  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (M&E)  Bridgeport  Post-Telegram  (M&E)  Pawtucket  Times  (E) 

Maine  Sunday  Telegram  (S)  Boston  Globe  (S)  Bridgeport  Post  (S)  Providence  Bulletin  (E) 

Portland  Press  Herald  (M)  Brockton  Enterprise  &  Times  (E)  Bristol  Press  (E)  Providence  Journal  (M&S) 

Portland  Express  (E)  Fall  River  Herald  News  (E)  Hartford  Courant  (M)  Woonsocket  Call  (E) 

Gardner  News  (E)  Hartford  Courant  (S) 

NEW  HAMPSHIRE  Lynn  item  (E)  Hartford  Times  (E)  c"W  P 

Manchester  Union  Leader  (AD)  New  Bedford  Standard-Times  (E&S)  Hartford  Times  (S) 

Nashua  Telegraph  (E)  North  Adams  Transcript  (E)  Meriden  Record  &  Journal  (M&E)  V 

New  Hampshire  Sunday  News  (S)  Pittsfield  Berkshire  Eagle  (E)  Middletown  Press  (E) 

Springfield  Daily  News  (E)  New  Britain  Herald  (E) 

VERMONT  Springfield  Union  (M)  New  Haven  Journal-Courier  (M) 

Barre-Montpelier  Times-Argus  (E)  Springfield  Republican  (S)  New  Haven  Register  (E&S) 

Burlington  Free  Press  (M)  Waltham  News  Tribune  (D)  New  London  Day  (E) 

Rutland  Herald  (M)  Worcester  Telegram  (M-S)  Norwich  Bulletin  (M&S) 

St.  Albans  Messenger  (E)  Worcester  Gazette  (E)  Torrington  Register  (E) 

Vermont  Sunday  News  (S)  Waterbury  American  (E) 

Waterbury  Republican  (M&S) 


ANCAM 

(Continued  from  page  9) 


both  April  and  May.  He  cited  a  group 
of  builders  planning  a  “Parade  of 
Homes”  special  who  sold  out  most  of 
their  homes,  thanks  to  the  tax  incentive 
and  the  tapering  off  of  recession  fears, 
before  the  program  got  under  way. 

Classified  advertising  sections  are  a 
youth-oriented  market  place  where 
shoppers  look  for  a  broad  range  of  mer¬ 
chandise  needs  as  well  as  for  jobs,  or 
cars  or  places  to  live. 

Newspaper  classified  advertising 
sales  people  will  make  these  points  in 
a  campaign  to  build  greater  use  of  clas¬ 
sified  ad  sections  by  retail  advertisers. 

The  drive  is  a  joint  undertaking  of 
the  Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers,  Inc. 
(ANCAM)  and  the  New'spaper  Adver¬ 
tising  Bureau,  Inc.  A  new  presentation 
was  introduced  to  ANCAM’s  annual 
convention. 

The  presentation,  “A  Touch  of 
Class,”  includes  data  supplied  by  the 
female  household  heads  of  more  than 
15,000  families,  and  is  being  made 
available  to  member  newspapers  of  the 
Newspaper  Advertising  Bureau  for  use 
with  individual  accounts  in  their  local 
markets. 

Among  the  research  findings  high¬ 
lighted  in  the  presentation  are  the  fol¬ 
lowing: 

— Classified  has  youth  appeal.  Eight 
out  of  ten  families  (78%)  in  which  the 
female  head  is  under  30  reported  that 
one  or  more  of  their  members  read  the 
classified  ads  during  the  course  of  a 
week.  Where  the  female  household  head 
was  between  30  and  40,  the  figure  was 
76% .  Generally,  the  younger  the  family, 
the  greater  the  readership  of  the  classi¬ 
fied  sections. 

— Within  the  classified  advertising 
section,  the  greatest  readership  is  re¬ 
ported  for  ads  offering  general  mer¬ 
chandise  for  sale;  and  more  than  half 
the  households  (53%;)  reported  that 
one  or  more  of  their  members  read 
these  ads  during  the  course  of  a  week. 

— Four  out  of  ten  (40%)  purchasers 
of  the  kinds  of  general  merchandise 
items  and  leisure  goods  frequently  ad¬ 
vertised  in  classified  sections  reported 
that  they  had  shopped  classified  ads 
before  buying.  For  a  travel  trailer  or 
a  camper,  the  figure  was  73% ;  for  a 
motorcycle,  63%3,  and  for  a  boat,  56%. 
Other  items  for  which  purchasers  pre¬ 
shopped  the  classified  ads  before  buy¬ 
ing  included:  used  furniture,  59%; 
new  furniture,  41%;  air  conditioner, 
40% ;  bicycle,  40%; ;  power  mower, 
39%;  major  appliance,  38%,  and  camp¬ 
ing  equipment,  37%. 

— Eight  out  of  ten  purchasers  (81%;) 
had  definitely  planned  to  buy  the  items 
they  had  purchased  through  the  classi¬ 
fied  ads.  The  other  two  purchasers  had 
bought  after  they  came  across  the  item. 
And  more  than  six  out  of  ten  (61%)) 
general  merchandise  items  lx)ught 
through  classified  were  sold  by  stores 
or  dealers  rather  than  by  individuals. 


When  Dick  MacDonald,  Harrison  C. 
MacDonald  and  Sons,  Inc.,  kicked  off  his 
talk,  “The  Changing  Complexion  of 
Competition”  before  some  200  CAMS 
at  their  5.5th  annual  confab  at  the 
Chateau  Frontenac,  Quebec  City  with 
the  statement,  “the  good  old  days  are 
gone”  he  was  sounding  a  theme  that 
was  threaded  through  virtually  all  the 
prepared  speeches  and  even  the  cor¬ 
ridor  bull  sessions. 

When  a  so-called  monopoly  newspa¬ 
per  with  over  100,000  circulation,  re- 
centlv  called  the  MacDonald  Co.,  a  clas¬ 
sified  promotion  and  consulting  firm, 
asking  how  to  combat  the  inroads  a  free 
shopper  was  making  in  its  family  want 
ad  volume,  MacDonald  said  that  epito¬ 
mized  the  concept  of  a  monopoly  news¬ 
paper  situation  as  a  myth.  He  pointed 
to  one  upstate  New  York  newspaper 
who  had  tabulated  its  print  competi¬ 
tion  for  family  want  ads  and  found,  in 
its  circulation  area,  58  other  newspa¬ 
pers  and  28  shoppers. 

To  meet  the  changing  pattern  of 
competition  MacDonald  said  CAMS 
must  get  on  the  other  side  of  the  ad 
counter  and  really  look  at  their  prod¬ 
uct  from  the  adverti.sers  viewpoint  to 
determine  what  he  was  willing  to  pay 
for  the  advertising  service  he  was  buy¬ 
ing.  One  possibility  might  include 
“guaranteeing”  results  as  some  papers 
already  do  or  even  offering  a  “pay  what 
you  please  system”. 

“Change”  was  also  the  key  to  a  pres¬ 
entation  by  Fred  Rasmussen,  CAM  the 


Miami  Herald  on  telephone  usage.  “The 
classified  phone  room  of  today,”  Rass- 
mussen  said,  “will  undoubtedly  be  the 
‘advertising’  phone  room  of  tomorrow 
with  a  large  part  of  the  phone  room 
handling  retail  as  well  as  classified  ad¬ 
vertising. 

“Right  now”,  he  said,  50  percent  of 
retail  ads  could  be  handle<l  more  ef¬ 
ficiently  by  pbone. 

Rasmussen  sees  the  possibility  where 
a  telephone  “marketer”  will  be  able  to 
show  a  proof  to  an  advertiser  on  a 
screen  in  his  office  and  make  changes 
as  they  read  it  together. 


Sabine  resigns  as 
j -school  director 

Gordon  A.  Sabine,  director  of  the 
University  of  Iowa  School  of  .lournal- 
ism  since  1972,  will  return  to  full-time 
teaching  and  newspaper  work  in  his 
home  state  of  Virginia  this  fall.  His 
resignation  will  be  effective  July  1.  In 
September,  he  will  become  a  professor 
of  iournalism  in  a  new  program  at  Vir¬ 
ginia  Polytechnic  Institute  and  State 
University,  in  Blacksburg,  Va. 

Dean  Dewey  B.  Stuit  of  the  U  of  I 
college  of  liberal  arts  noted  that  in  re¬ 
cent  months  the  administrators  of  some 
half-dozen  major  journalism  schools 
have  announced  that  they  are  returning 
to  full-time  teaching. 


MSC  Features  introduces  a  new  and 
entertaining  feature  series; 

A  somewhat  different  approach 
to  images  and  words. 


Ultimate  simplicity. 
Provocatively  funny. 
Cartoon  images  that 
stir  the  imagination. 

Your  reader  adds  his  own 
remembrances  and  experiences. 
A  guaranteed  chuckle. 
Panel  five  times  weekly. 
Repro  proofs  or  mats  available. 
STARTS  JULY  7, 1975 


, "'’Write  or  call  collect:  MSC  Features,  Inc.,  750  Third  Avenue, 
i  New  York,  N.Y.  10017  /  212-867-1 1 12.  Another  innovative 
feature  from  the  syndicators  of  The  Mini  Page,  America's 
largest  children's  newspaper. 
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Reduced  size  of  comics  gets 
blamed  in  “Pogo”  demise 


By  Lenora  Wiliiamaon 

“Pogo”,  the  popular  possum  of  Oke- 
fenokee  Swamp,  and  all  his  pals  will 
disappear  from  the  comic  jiages  after 
Sunday,  July  20,  with  the  blame  laid 
directly  on  the  newsprint  crunch. 

The  widow  of  “Pogo”  creator  Walt 
Kelly  has  l)een  doing  the  strip  since 
the  cartoonist’s  death  in  1973,  and  she 
has  announced  the  withdrawal.  Selby 
Kelly,  whose  own  art  career  has  been 
as  a  film  animator,  told  E&P  her  rea¬ 
son  for  ending  the  strip  was  that  space 
allotted  to  comic  strips  these  days  is  so 
small  that  it  is  not  possible  to  do  jus¬ 
tice  to  a  complicated  strip  like  “Pogo.” 

Mrs.  Kelly  .said  she  talked  with  other 
cartoonists  at  the  recent  Comics  Coun¬ 
cil  meeting  in  San  h’rancisco,  includ¬ 
ing  some  who  feel  their  strips  have 
suffered  because  of  space  reductions, 
and  then  made  her  decision.  The  strip 
is  distributed  by  Field  Newspaper  Syn¬ 
dicate. 

In  ending  the  27-year  newspaper  run 
of  “Pogo”,  Mrs.  Kelly  said  she  had 
tried  to  go  along  with  the  reduced  size 
by  leaving  out  backgrounds  and  cutting 
words  but  feels  the  flavor  has  suffered. 
She  hopes  to  keep  “Pogo”  alive  in  other 
mediums.  There  were  a  number  of 
“Pogo”  books  published  by  Kelly  over 
the  years. 

Richard  Sherry,  president  of  Field 
New.si)aper  Syndicate,  Chicago,  told 
E&P  that  he  had  nothing  to  say:  “All 


Newspaper  Enterprise  Association  of 
New  York  and  Cleveland  has  announced 
acquisition  of  Publishing  Services,  an 
Atlanta-based  firm  which  has  been  pro¬ 
viding  television  logs  and  listings  in 
the  Southeast. 

According  to  Robert  Roy  Metz,  presi¬ 
dent  and  editor  of  NEA,  the  former  re¬ 
gional  service  will  be  expanded  nation¬ 
wide  under  the  name  “Tele-Log.”  Hal 
Butts,  Jr.,  who  founded  Publishing 
Services  in  1971,  will  remain  with  the 
new  NEA  division  as  manager. 

Tele-Log  jirovides  daily  logs,  local¬ 
ized  and  photo-printed  by  computer  for 
newspaper  reproduction.  The  listings 
include  program  and  movie  highlights 
and  all  stations  and  cable  TV  outlets 
in  a  client  newspaper’s  viewing  area 
are  covered. 

The  camera-ready  Tele-Log  is  of  high 
quality  that  can  be  enlarged  or  reduced 
to  fit  various  newspaper  formats.  Pro¬ 
gram  and  movie  highlights  also  are 
available  through  the  system  with 
choice  of  typeface  and  size  and  choice 
of  column  width  and  leading  to  meet 
requirements  of  the  individual  news¬ 
paper. 


I  do  is  refer  the  calls  to  Selby.  It’s  too 
bad  and  we’re  unhappy,  but  it  was  her 
decision  completely.” 

Both  Walt  and  Selby  Kelly  worked 
in  California  for  Walt  Disney  studios, 
and  she  has  worked  for  major  studios 
and  a  number  of  small  ones  since  then. 
She  began  to  help  out  with  the  produc¬ 
tion  of  “Pogo”  during  her  husband’s 
illness  and  after  his  death  was  assisted 
for  a  time  by  son  Steve,  who  has  since 
moved  to  Maine. 

Mr.s.  Kelly  said  she  loved  working  on 
“Pogo”  and  commented  that  some 
other  strips  that  have  “simplified”  for 
reduced  format  don’t  suffer  but  she 
thinks  the  reduction  makes  it  impossible 
to  read  strips  like  “Pogo.” 

.\greeing  with  Mrs.  Kelly’s  comment 
that  the  small  size  is  a  problem  for 
story  strips,  Alfred  Andriola,  creator 
of  “Kerry  Drake”  and  chairman  of  the 
Newspaper  Comics  Council,  said  that 
reduced  sizes  make  it  difficult  to  retain 
the  “ffavor”  of  story  strips.  He  said 
that  the  comics  have  been  shrinking 
gradually  in  size  for  a  decade,  but  ac¬ 
celerated  with  the  real  rise  in  news¬ 
print  costs. 

Some  papers,  Andriola  lamented, 
have  even  been  cutting  above  the  by-line 
and  the  regular  “cut-off”  allowance  at 
the  bottom  of  .strips.  “And  three  col¬ 
umns  wide  and  that  shallow  does  make 
for  difficult  reading,”  he  said. 


NEA  was  a  pioneer  in  newspaper 
coverage  of  television  programming 
with  its  development  18  years  ago  of 
“TV  Scout”,  a  daily  preview  service 
with  illustrated  personality  stories  and 
other  features,  and  “ShowTime”,  offer¬ 
ing  an  illustrated  feature  story  on  each 
week’s  top  TV  program  plus  a  comic 
panel  for  weekend  sections  and  TV 
magazines. 

• 

Man  of  the  year 

The  winner  of  the  annual  man  of 
the  year  award  for  the  National  As¬ 
sociation  of  Advertising  Publishers 
(NA.\P)  is  Victor  (1.  lanno,  publisher 
of  the  Scotsman  Press,  Syracuse,  N.  Y. 
The  award  is  the  highest  honor  given 
by  the  association  whose  over  300  mem¬ 
bers  publish  weekly  shopping  guides 
and  free  newspapers  across  the  United 
States  and  Canada.  The  award  was 
pre.^ented  to  lanno  at  the  NA.\P  26th 
annual  convention  by  John  S.  Morgan, 
the  first  president  of  NAAP. 


Seib  column 
on  new8  media 
goes  national 

Charles  B.  Seib,  “ombudsman”  of 
the  Washington  Post,  will  begin  a 
syndicated  column  to  monitor  national 
news  media  performance  on  August  10. 

Titled  “The  News  Business”,  the 
column  will  average  about  850  words, 
once  a  week,  for  Sunday  release  and 
will  l)e  offered  to  newspapers  by  the 
Washington  Post  Writers  Group,  syn¬ 
dicate  arm  of  the  Post. 

Last  November,  the  Post  appointed 
Seib,  5.5,  managing  editor  of  its  rival 
newspaper,  the  Washington  Star-Neu's, 
to  serve  as  an  independent  critic  of  its 
own  performance  and  of  the  national 
press.  One  recent  column  on  press  mis¬ 
interpretation  of  Alabama  Gov.  George 
Wallace’s  remarks  drew  a  Wall  Street 
Journal  editorial  congratulating  Seib 
for  trying  to  set  the  record  straight. 

William  B.  Dickinson  Jr.,  Writers 
Group  editorial  director,  said  of  Seib 
syndication:  “Newspaper  readers  will 
welcome  this  effort  by  the  press,  so 
often  charged  with  arrogance,  to  criti¬ 
cize  and  correct  itself.  And  they  will  be 
fascinatecl  by  the  view  through  this 
window  on  the  inner  workings  of  the 
news  media.” 

• 

Dick  Tracy  is  back 
in  rival  D.C.  paper 

“Dick  Tracy”,  the  famous  comic  strip 
crimefighter,  has  been  picked  up  by  the 
Washington  Star  after  being  released 
by  the  Washington  Post.  The  Chicago 
Tribune-New  York  News  Syndicate  has 
announced  the  strip  will  begin  June  23 
in  the  Star  comic  section. 

Tracy  was  dropped  from  the  Post 
comic  section  April  6  but  not  cancelled 
by  the  paper  at  that  time.  The  Post 
received  400  phone  calls  objecting  to 
Tracy’s  being  dropped. 

The  Star,  in  deciding  to  capitalize 
on  Tracy’s  continuing  popularity,  cited 
reaction  to  the  Post’s  action  and  also 
favorable  response  to  “Li’l  Abner,” 
which  was  also  dropped  by  the  Post 
and  subsequently  picked  up  by  the  Star. 


Edward  Kennedy  dies 

Edward  Ridgway  Kennedy,  52,  pub¬ 
lisher  of  The  World  Almanac  and  vice- 
president  of  publications  for  Newspaper 
Enterprise  Association,  died  June  16  of 
a  heart  attack.  Kennedy  was  named 
publisher  of  The  World  Almanac  in 
1972.  Prior  to  that  he  was  vicepresident 
and  director  of  client  services  from 
1967.  Kennedy,  a  retire<l  army  captain, 
was  decorated  with  the  Silver  Star,  the 
Bronze  Star  and  two  Purple  Hearts  in 
World  War  II. 


NEA  acquires  Atlanta  firm, 
launches  new  ‘Tele-log’ 
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Geometric  humor  feature  is 
created  by  Pittsburgh  team 


MSC  Features,  Inc.,  which  syndi¬ 
cates  “The  Mini  Page”  children’s  news¬ 
paper  published  in  over  155  news¬ 
papers,  is  moving  further  into  the  fea¬ 
ture  field  with  a  new  cartoon  panel 
called  “Gee-Oh-Metriks.” 

The  images  in  the  panels  created  by 
Tom  Morgan  and  Gus  Carlgren  assume 
geometric  shapes  with  only  stick  legs 
and  minor  breaks  disturbing  their 
linear  continuity.  The  intent,  say  the 
two  creators,  is  humor  but  also  involve¬ 
ment  of  the  viewer  in  the  graphics. 
“They  are  non-specific  images  that  per¬ 
mit  viewer  involvement  in  a  personal 
and  therefore  more  rewarding  way 
than  most  humor  panels,”  Morgan  and 
Carlgren  say. 

Morgan,  a  former  newspaper  man, 
heads  his  own  advertising  and  public 
relations  company  serving  industrial, 
consumer  and  civic  clients.  Among  Mor¬ 
gan’s  credits  noted  at  a  “man  of  the 
year”  banquet  were  creator  and  found¬ 
er  of  the  Pittsburgh  History  and  Land¬ 
marks  Foundation,  Golden  Quill,  Pitts¬ 
burgh  Communications  Foundation, 
and  a  local  television  program.  “Legal¬ 
ly  Speaking.” 


VKK-M-iUmtlKS 
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Morgan’s  partner,  Carlgren,  is  a 
native  of  Sweden  who  has  desigpied 
many  industrial  and  commercial  prod¬ 
uct  brochures,  annual  reports  and  other 
business  literature.  His  work  has  been 
on  view  at  art  galleries  in  Chicago  and 
Washington  and  one  of  his  water 
colors,  “Good  Shepherd”,  is  in  the  per¬ 
manent  collection  of  the  Cleveland  Mu¬ 
seum  of  Art. 

“Gee-Oh-Metriks”  will  be  available 
in  repro  proof  or  mat  form  starting 
July  1  on  a  5-day  basis. 


Business  reporting 
fellowships  offered 

A  new  professional  fellowship  pro¬ 
gram,  designed  to  help  the  news  media 
improve  the  quality  of  their  economic 
and  business  reporting,  has  been  an¬ 
nounced  by  Elie  Abel,  dean  of  the 
Graduate  School  of  Journalism  at  Co¬ 
lumbia  University. 

Called  the  Walter  Bagehot  Fellow¬ 
ship  Program  in  Economics  and  Busi¬ 
ness  Journalism,  it  will  bring  60  ex¬ 
perienced  reporters  to  the  Columbia 
campus  over  the  next  six  academic 
years.  The  Bagehot  Fellows,  attending 
at  the  rate  of  10  a  year,  will  take 
courses  in  the  University’s  Graduate 
School  of  Business,  the  department  of 
economics  and  other  departments. 

Each  will  receive  a  nine-month  stip¬ 
end  of  $1:5,500  and  free  tuition. 

Bagehot  (pronounced  BADGE-et), 
was  editor  of  the  London  Economist 
from  1860  to  1877. 

The  Bagehot  program  will  cost  ap¬ 
proximately  $250,000  a  year.  Support 
for  it  is  being  organized  among  several 
major  corporations  and  foundations. 

Applications  are  now  being  received 
for  the  1975-76  academic  year.  Appli¬ 
cants  (deadline  is  July  10)  should  be 
full-time  editorial  employees  of  wire 
services,  newspapers,  magazines  or 
broadcast  stations,  with  at  least  four 
years  of  experience. 

Information  can  be  obtained  from: 
The  Walter  Bagehot  Fellowship  Pro¬ 
gram,  Graduate  School  of  Journalism, 
Columbia  University,  New  York,  N.  Y. 
10027;  telephone  (212)  280-3828, 


New  NEA  columns 
for  young,  old 

Newspaper  Enterprise  Association 
has  introduced  two  new  features  aimed 
at  opposite  ends  of  newspaper  reader- 
ship,  young  and  old. 

“Sounds”  is  a  weekly  column  of  gos¬ 
sip,  brief  interviews  and  inside  informa¬ 
tion  on  the  record  business  by  Stephen 
Ford,  who  has  written  record  reviews 
and  interviews  for  magazines. 

The  other  feature  is  titled  “Growing 
Older”  and  will  be  written  on  alternate 
weeks  by  Harold  Blumenfeld  and  Lou 
Cottin.  Blumenfeld  is  a  veteran  photo¬ 
journalist  and  when  he  retired  several 
years  ago  was  executive  newspictures 
editor  of  United  Press  International. 
Cottin,  a  freelance  business  writer  in 
recent  years,  before  that  wrote  adver¬ 
tising  and  sales  promotion. 

• 

‘Psychic  World’ 

Psychic  phenomena  is  the  subject  of 
a  new  feature  being  syndicated  by 
Texas  journalist  Frank  Taggart.  The 
weekly  column  “Psychic  World”  ex¬ 
amines  strange  and  unusual  occur¬ 
rences  in  question  and  answer  format. 

“Psychic  phenomena  has  captured 
the  interest  of  millions  of  Americans 
in  recent  years,”  said  Taggart,  who 
made  an  extensive  study  of  psychic 
sciences  while  religion  editor  of  the 
Dallas  Times  Herald.  A  month’s  trial 
is  offered  at  no  cost  or  obligation  by 
Taggart  Feature  Syndicate,  P.0,  Box 
50361,  Dallas,  Texas  75250. 
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Handicapper 
contest  won 
by  astrologer 

The  sun  went  into  Gemini  and  the 
Guru  won  the  four-week  contest  in  its 
final  week.  It  happened  not  in  New 
Delhi,  but  at  the  Washington  Post. 

It  was  all  part  of  a  continuing  story 
in  the  sports  department  which  w'as 
just  plain  fun.  Elements  of  the  story 
consisted  of  a  guru-astrologer,  a  handi- 
capi)er  contest  and  trotting  horses  at 
Ro.secroft  track,  Oxon  Hill,  Maryland. 

It  started  when  the  Post  needed  a 
new  harne.ss-hor.se  handicapper.  Bob 
Levey,  assistant  sports  editor,  wrote  a 
one-inch  display  ad  that  ran  18  inches 
down  the  racing  page  in  column  one. 

Seventy-one  replies  came  in — 50  ob¬ 
viously  unsuitable.  From  the  remaining 
21  Levey  picked  three  possible  handi- 
cappers.  .All  three  were  white  collar 
workers.  .■Ml  three  made  enough  money 
to  be  considered  prosperous.  .-Ml  three 
were  harness  horse  addicts.  All  three 
insisted  on  p.seudonyms.  Two  are  in 
their  40’s;  the  Guru  is  in  his  early  30’s. 

How  from  this  fine  trio,  does  a  sports 
editor  pick  one  handicapper?  Levey  de¬ 
cided  to  run  a  contest  among  the  three 
and  the  winner  would  become  the  Post’s 
trotting  handicapper,  a  i)art-time  job. 

The  editors  devised  rules.  Each  hand¬ 
icapper  was  given  a  mythical  $1,000  to 
bet  over  a  four-week  period — .April  28 
to  May  21.  The  handicapper  showing 
the  biggest  paper  profit  (or  the  small¬ 
est  loss)  at  the  end  of  four  weeks  would 
get  the  job. 

Each  man  was  given  a  fictitious 
name  and  each  day  his  picks  for  Rose- 
croft  ran  on  the  simrts  page  after  he 
called  them  in.  The  man  fictitiously 
named  A1  Gordan  has  a  degree  in  com¬ 
puter  science.  His  system  for  picking 
winners  naturally  was  based  on  the  use 
jf  computers.  Using  ten  factors  he  de¬ 
vised  a  “winning  horse  profile.”  The 
factors  included  such  things  as  the 
horse’s  si)eed,  post  position,  breeding, 
and  details  on  the  driver. 

Andy  Sax  is  a  certified  public  ac¬ 
countant.  A  brief  case,  always  with 
him,  holds  a  tape  recorder  and  more 
than  20  cassettes.  Everj’  day  he  called 
a  Chicago  telephone  number  which  gave 
taped  nation-wide  results  of  all  harness 
racing.  He  would  record  the  winners  on 
one  of  his  many  cassettes,  wait  for 
these  horses  to  come  to  Rosecroft,  then 
bet  on  them.  Using  this  system  Sax  led 
in  the  contest  almost  consistently  until 
the  last  two  days. 

The  Guru’s  system  was  both  more 
and  less  complicated.  He  said  he  picked 
his  horses  using  astrological  signs, 
based  on  the  driver’s  horoscope  as  well 
as  conventional  handicapping  tech¬ 
niques.  However,  the  system  didn’t 
seem  to  work  too  well  until  near  the  end 
of  the  contest  when  the  sun  went  into 
Gemini.  To  quote  Levey,  “The  Guru 
went  wild.  He  knew  this  was  his 
chance.” 


Horse  race  contest 
draws  500,000  entries 

Officials  at  Vernon  Downs  harness 
track  have  been  “snowed  under”  by 
the  number  of  entries  in  a  contest  co¬ 
sponsored  by  the  Syracuse  (N.Y.)  Her¬ 
ald-Journal  and  Herald-American. 

Nearly  500,000  entries  w-ere  received 
in  the  contest  to  pinpoint  the  day  and 
race  of  the  nearby  harness  track’s  500th 
“Miracle  Mile” — a  race  run  in  two 
minutes  or  less. 

The  approaching  500th  event  gave 
sports  editor  .Arnold  Burdick  the  idea 
for  the  contest. 

William  D.  Cotter,  editor  of  the  tw'o 
newspajiers,  said  the  number  of  entries 
“again  demonstrates  the  enormous  pull¬ 
ing  power  of  the  daily  newspaper.” 

Rules  of  the  contest  placed  a  limit  of 
a  mythical  $50  l)ct  on  any  one  race, 
with  a  minimum  of  $2.  Handicappers 
had  to  bet  at  least  one  race  a  day. 
While  the  Guru  was  a  plunger,  betting 
usually  nine  races  a  day,  the  other  two 
men  were  consenative,  usually  betting 
one  or  two  races  a  day. 

The  last  three  days  of  the  contest, 
the  Guru  picked  five  winners  a  day  out 
of  nine.  Because  of  previous  winnings 
he  now  had  a  mythical  $1,367  or  more 
to  bet. 

Final  figures  showed  that  he  had  a 
36V^9f  paper  profit  for  the  four  weeks. 
His  total  profits  were  $200  greater  than 
those  of  Sax;  Gordon  showed  a  loss  of 
almost  $100. 

Other  than  listing  daily  picks  for 
each  of  the  three  handicappers,  the 
Post  did  not  promote  the  contest  hard 
on  its  own  pages.  The  race  track,  how¬ 
ever,  did  j)romote  it  every  night  for  24 
nights  on  a  large,  lighted  bulletin  board. 

The  Post’s  promotion  department  ran 
house  ads  when  the  paper’s  space  per¬ 
mitted.  Radio  spots  and  cards  on  street 
racks  holding  papers  also  promoted 
reader  interest  in  the  contest. 

Evidence  of  reader  interest  poured 
in.  Mail  and  sports  dejiartment  tele¬ 
phones  gave  testimony  to  this.  Some 
readers  wanted  to  become  contest  hand¬ 
icappers  themselves.  One  man  called  in 
his  wife’s  picks  three  days  in  a  row. 
When  they  weren’t  published,  he 
stopped  calling. 

• 

Chicago  Defender 
SDX  historic  site 

Ceremonies  commemorating  the  selec¬ 
tion  of  the  daily  Chicago  Defender  by 
the  Society  of  Professional  Journalists 
(SDX)  as  an  historic  site  in  journalism 
were  conducted  at  the  newspaper’s 
headquarters  May  5.  Selection  of  the 
newspaper,  the  first  black  publication 
to  be  honored  in  this  manner,  was  made 
and  voted  upon  at  the  society’s  conven¬ 
tion.  Presentation  of  a  plaque  com¬ 
memorating  the  honor  was  made  by 
William  Small,  president  of  the  inter¬ 
national  journalism  society,  to  John  H. 
Sengstacke,  Defender  publisher. 
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Connecticut  gets 
open  meeting  law 

Connecticut  Gov.  Ella  T.  Grasso  has 
signed  into  law  a  state  legislative- 
passed  measure  opening  most  meetings 
and  records  of  public  agencies  to  citi¬ 
zens  and  news  reporters. 

A  three-meml)er  commission  is  to  be 
named  for  deciding  disputes  of  whether 
specific  documents  and  meetings  should 
be  open. 

Criminal  penalties  of  up  to  a  year  in 
jail  and  $1,000  fine  for  destruction  of 
records  are  provided. 

Under  the  bill,  certain  records  will 
continue  to  lx>  classified  as  confidential 
— among  them  labor,  financial  and  real 
estate  negotiations,  law  enforcement 
and  security  records. 

Al.so,  information  involving  attorney- 
client  relationship,  arrest  records  and 
records  applicable  to  pending  court 
cases. 

Still  continuing  confidential  will  be 
political  party  caucu.ses. 

Agencies  will  be  allowed  to  withhold 
information  if  they  determine  such  ac¬ 
tion  is  in  the  public  interest,  a  chal¬ 
lenge  to  such  determinations  to  be  re¬ 
solved  by  the  three-member  Freedom  of 
Information  Commission  within  20  days 
after  a  filed  complaint. 

The  commission’s  effective  date  is 
July  1,  with  other  components  of  the 
measure  earmarked  for  October  1. 

The  governor  is  to  appoint  the  three 
meml>ers.  They  will  serve  for  six  years. 
The  governor’s  appointments  are  sub¬ 
ject  to  approval  of  one  chamber  of  the 
State  Legislature. 

And  the  bill  specifically  notes  that 
no  more  than  two  members  can  belong 
to  the  same  political  party. 

Under  the  bill,  a  meeting  could  be 
conducted  behind  closed  doors,  pro¬ 
vided  two  thirds  of  the  members  pres¬ 
ent  vote  for  such  action. 

The  measure  allows  jniblic  scrutiny 
of  interoffice  memos  and  letters — i.e., 
correspondence  between  the  State  Leg¬ 
islature  and  the  governor’s  office; 
communiques  l>etween  executive  branch 
agencies  of  the  Connecticut  state  gov¬ 
ernment. 

• 

NASA-NY  elects 
Harold  W.  Hull 

Harold  W.  Hull,  general  advertising 
manager  of  the  New  York  offices  of 
Newhouse  Newspapers,  was  elected 
president  of  the  Newspaper  Advertis¬ 
ing  Sales  Association,  New  York 
chapter.  He  succeeds  Robert  Bair,  New 
A'ork  sales  manager  for  Mathews, 
Shannon  &  Cullen  Inc.  .Also  elected 
were  Daniel  S.  Tomlinson  of  Sawyer, 
Ferguson  &  Walker,  vicepresident;  Jo¬ 
seph  R.  Buell  Jr.,  Million  Markets 
Newspapers,  treasurer;  O.  T.  Watkins, 
Story  &  Kelly-Smith,  secretary,  and 
Charles  McNally,  CWO&O,  director. 

PUBLISHER  for  June  21,  1975 


38 


Editor  &  Publisher's 

INFORMATION  PLEASE'  POSTCARD 


Own  your  own 
headline  factoiY 

^  ill  a  m  a  a  a^  m  a  aa  a^^  a 


Tremendous  rrroney-saver!  All  the  headlines  you  need  - 

when  you  need  them  -  for  just  pennies  a  word.  Over  1500  type  styles. 

2800  variations(irx;luding  enlargements  and  reductbns)  possible 

from  a  single  ecorx)mical  film  font.  Simple  daylight  operation,  no  plumbing. 

Ask  tor  a  free  demonstration! 


TITLE 


COMPANY 


STREEl 


^  Photo  Typositor^ 3000 


fELEPMONE  no" 


Save  up  to  80% 
on  stats.  A 


One-step  repros  as  big  as12"x18",on  paper  or  film, 
in  minutes- for  just  a  few  cents  apiece! 

Simple  daylight  operation,  no  plumbing.  Unique 
camera  automatic  processor  produces  pos  or  neg 
line  stats,  position  prints,  enlargements,  reductions, 
transparencies,  screened  halftones,' Color  Keys  , 
special  effect  screens -even  offset  plates. 

Ask  for  a  free  demonstration! 


NAME 


COMPANY 


STREET 


STATE 


Pos  One  System 


POSTAGE  WILL  BE  PAID  BY 


Visual  Graphics  Corporation 
VGC  Park 

5701  N.W.  94  th  Avenue 
Tamarac,  Florida  33321 


POSTAGE  WILL  BE  PAID  BY 


Visual  Graphics  Corporation 
VGC  Park 

5701  N.W.  94  th  Avenue 
Tamarac,  Florida  33321 


FIRST  CLASS 
PERMIT  N0.4856 
FT.  LAUD.,  FLA 


BUSINESS  REPLY  MAIL 

No  Postage  Necessary  If  Mailed  in  the  United  States 


First  Class 
Permit  No. 

90 

Springfield,  Va. 


Att.:  Marketing  Director 


YOXjr 


F^ASTESTjrps 


iriNiD  OXJT  KO'W  TO  CXJT  YOXJR 

I3-A.STB:XJI»  TTIwIE]  costs  IN’  H-A.LI*’ 

SEND  FOR  THE  PASTEUP  FACTS  ^ 

ON  THE  NEW,  1975  rr?\/7\n/^  R 

n  ^  I  L£/L-x\U'^Ls_s/=»eEoco7-e:*  ••isfs' 


ADHESIVE  WAX  COATER 


We  will  be  happy  to  send  you  a  fact  filled 
envelope  showing  you  how  others  have  in¬ 
creased  their  pasteup  production  over  50% 
with  the  new  Oaige  Waxer.  Find  out  how 
the  Daige  can  automate  your  pasteup  .... 
Give  you  more  work  .  .  .  Better  work  ...  in 
less  time  and  with  less  effort. 

Oaige  100%  surface  coating  guarantees 
smooth,  flat,  tight  hold  down  over  the 
entire  surface  without  air  bubbles,  curling 
or  popping.  Only  the  Oaige  gives  you  fast, 
automatic  15  minute  warmup  .  .  .  Accurate 


operating  temperatures  that  completely  pre¬ 
vent  bleed  even  on  news  stock  or  color-aid 
papers.  Only  the  new  Oaige  Waxer  complete¬ 
ly  eliminates  "people  didding”  trial  and 
error.  There  are  no  more  dial  settings,  roller 
adjustments,  maintenance  problems,  oiling, 
greasing.  Built  in  controls  do  all  the  thinking 
and  automatically  guarantee  perfect  results 
every  time. 

Mail  this  card  and  get  all  the  facts  on  how 
to  get  better  pasteups,  faster  and  at  half 
the  cost. 


Please  send  me: 

•  EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 

**  □  one  year,  $12.50  □  two  years,  $20.00  □  three  years,  $27.00 

•  *E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

□  1975  edition,  $20.00  per  copy.  □  Bulk  orders  (5  or  more)  $18.00  ea. 

No.  of  Copies 

•  *E&P  MARKET  GUIDE  —  Exclusive  Data  on  Newspaper  Markets 

□  1975  edition,  $20.00  per  copy.  □  Bulk  orders  (5  or  more)  $18.00  ea. 

No.  of  Copies 


Company 


HOME  ADDRESS  OFFICE  ADDRESS 

BILL  ME  BILL  MY  COMPANY  PAYMENT  ENCLOSED 

•Payment  with  order  saves  mailing  charge 
**U.S.  and  Canada  Only.  All  other  countries  $35.00  a  year.  -1-21 


Editor  &  Publisher  Book  Dept. 

850  Third  Ave.,  New  York,  N.  Y.  10022 

Please  send  me  the  following  E&P  publications: 

□  copies  of  "Stop  the  Presses”  —  a  hard  cover  110-page  laugh-filled  collec¬ 

tion  of  "Short  Takes”  from  E&P’s  pages,  at  $2.95  per  copy. 


□  . copies  of  E&P's  1975  Directory  of  Journalism  Awards.  48-pages.  At  $3.00 


□  copies  of  Glossary  of  The  New  Newspaper  Technology,  terms  used  in  new 

newspaper  prod,  rraethods.  $1. 


(Payment  must  accompany  order) 


NO  postage 

NECESSARY 

IF  MAILED  IN  THE 

UNITED  STATES 

BUSINESS  REPLY  MAIL 

First  Class  Permit  No.  163,  New  Hyde  Park,  L.I.,  N.Y.,  1 1040 

DAIGE  PRODUCTS  INC. 

160  DENTON  AVENUE 

NEW  HYDE  PARK.  L.I.,  N.Y.  11040 


EP4(75 


FIRST  CLASS 

Permit  No.  172 

New  York,  N.  Y. 

BUSINESS  REPLY  MAIL 

No  Postage  Stamp  Necessary  If  Mailed  in  the  United  States 

Postage  will  be  paid  by 

Editor  &  Publisher 
850  Third  Avenue 
New  York,  N.Y.  10022 


FIRST  CLASS 

Permit  No.  172 
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Postage  will  be  paid  by  — —  i 
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Want  direct  response  from  E€rP  readers 

^nfe  to  the  advertising  manager,  Editor  &  Publisher, 
850  Third  Avenue,  New  York,  N.Y.  10022  for  more 
Information  on  this  responsive  advertising  medium. 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOBILES 


YOUR  AUTO  AND  YOU.  Established 
weekly  column  of  authoritative  answers 
to  readers'  questions  on  their  car  prob¬ 
lems,  Especially  t  mely  now.  Write  for 
samples,  rates.  Automotive  Features, 
814  E.  Manor  Or.,  Milwaukee,  Wis. 
53217. 

SPECIAL  BICENTENNIAL  SERIES!  800- 
word  '"living"  profiles,  ?5  members 
Hall  of  Fame  of  Great  Americans — 
once  or  twice  per  week,  starts  8/6/75 
$1.50-5.00  per  profile.  4  sample  profiles 
plus  prospectus  when  requested  on 
your  paper's  letterhead.  Don't  phone. 
Contact  Hamilton  Pitt,  129  Spencer, 
Winsted,  Conn.  06098. 

BILINGUAL 

BILINGUAL — Bicultural  features  Span¬ 
ish  and  English.  Weekly.  Box  646,  Edi¬ 
tor  &  Publisher. 

BXJAi^^^oMmm^r^ 

COMMENTARY  on  current  national  is¬ 
sues  affecting  blacks.  Weekly;  varied 
viewpoints.  Samples.  Free  Press,  HOI 
Desiard,  Monroe,  La.  71201. 

RURAL  FAMILY  CARTOON  PANELS: 
Funnyl  Exclusive  area  rights.  Ask  for 
new  releases.  DENNIS.  1831  Magnolia 
Way,  Walnut  Creek,  Calif.  94595. 


LARRY  EVANS  ON  CHESS.  A  camera 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune,  Washington  Post, 
many  leading  papers.  Five  samples. 
Box  IIB2,  Reno,  Nev.  89504. 

COMMENTARY^^ 

ANARCHY?  Incisive  commentary  on 
headline  issues:  drugs,  school  violence, 
unionized  doctors  and  teachers,  rock 
music,  militance.  Crisp  analysis  for  gen¬ 
eral  audiences  who  ask  why,  from  a 
writer  who  gives  the  answers.  Box  BOB, 
Editor  &  Publisher. 


ENTERTAINMENT 


BRIGHT,  TIMELY  TV  and  movie  reviews. 
Two  reviews  weekly,  $5.  Samples.  Box 
837,  Editor  &  Publisher. 

BOOK/MOVIE  REV|EWS-$2  each;  one 
or  two  weekly-  information  and  sam¬ 
ples,  Box  917,  Editor  &  Publisher. 

generaTInterHt 

"YOUR  WORLD"  400-word  general  in¬ 
terest  column  of  fascinating  world  wide 
facts  about  people,  places,  customs, 
events,  personalities,  travel,  resorts, 
cities,  food,  space,  oceans,  history, 
archeology,  oddities,  many  other 
areas.  Lively,  informative  and  educa¬ 
tional  reading  for  all  age  groups, 
dailies  and  weeklies.  Samples. 
VANCE  FEATURES 
207  Gold  St.,  Park  Forest,  III.  60466 
(312)  748-7642 


GENERAL  INTEREST 


QUALITY  COLUMNS 
DRAW  READERS.  ADS 
Frisco's  Kitchen  by  San  Francisco  gour¬ 
met  exWaordinaire  Anna  Frisco.  Secrets 
of  The  City's  famed  ethnic  cookery 
recipe  origins  commentary.  Animal 
world's  'Dear  Abby'  wildlife  authority 
Gary  Bogue  raises  orphaned  wild  crea¬ 
tures.  It's  A  Wild  Life  delights,  informs 
inquiring  readers.  Samples,  TTS,  cam¬ 
era-  or  scanner-ready.  Box  B59,  Editor 
&  Publisher. 

MEDICAL  ^ 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from 
Doctor  Polk.  300  Half  Mile  Rd.,  Red 
Bank,  N.J.  07701. 


COMPLETE  TV  LOG 
And  TV  Information  Services 
Local  listings,  feature  material  pro¬ 
gram  highlights  and  half  tone  photo¬ 
graphs.  High  quality  camera  ready 
copy  each  week.  TV  Log,  P.O.  Box  i 
7266,  Monroe.  La.  71201.  { 

UNIQUE  TV  LOG  SERVICE 
We  can  supply  you  with  a  complete  TV  ! 
Program  Log  each  week  that  offers  list-  I 
ings  for  stations  in  your  area  plus  story-  | 
lines  and  movie  highlights.  Material  ; 
comes  to  you  already  typeset  in  cam-  I 
era-ready  veloxes.  9  to  9'/2  or  12-pica  i 
column  measures  available.  Write  for  : 
samples  and  additional  information. 

:  Box  887,  Editor  &  Publisher.  I 


'  ADD  AN  EXPERT  travel  writer  to  your 
staff  with  a  weekly  800  word  question 
and  answer  travel  column,  tips,  tours, 
news.  No  fluff.  "Ethel  Blum  for  THE 
TOTAL  TRAVELER"  current  circulation 
'  1.5  million.  Low  rates,  exclusive  in  your 
;  area.  Write  Travel  Publications,  I  Lin- 
:  coin  Rd.  #214,  Miami  Beach,  Fla.  33139 
:  or  call  collect  (305)  S3I-BI 16. 

vi^KrTFEATURES^^ 

:  SPORTS  FANS  LOVE  ELMER  STOON. 
Cartoon  for  family  reading.  FREE 
SAMPLES.  SIERRA  FEATURES.  P.O. 
Box  740,  Grass  Valley,  Calif.  95945. 


,  WEEKLY  COLUMN.  800-1000  words,  in- 
I  eludes  reviews,  author  interviews,  com¬ 
ments  and  gossip  about  current  paper¬ 
back  releases^  both  reprints  and  ori¬ 
ginals.  A  service  to  readers,  an  attrac¬ 
tion  for  advertisers.  For  informat’on, 
samples  write  JACEY  PUBLICATIONS. 
Box  672.  Paoli,  PA  19301. 

AUTO  INDUSTRY  IS  CRUMBLING. 
Canada  Grows  Fat,  Lazy  in  Unearned 
Security:  Welfare  State  Fairs  III;  Labor 
Ruins  Britain;  See  Europe  on  $10  a 
Day?  Forget  It!  (How  to  Plan  and); 
Chinese  in  the  Major  League?  Your 
Credit  Cards  Stolen?  Will  Mao  Invade 
Taiwan?  All  in  one  issue.  A  weekly 
feature  service  to  dailies,  weeklies, 
magazines.  Ed'tors:  Charles  C.  Clayton, 
Dr.  George  Chu. 

Continental  feature,  16070  Kinross, 
Bi-minqham,  Mich.  48009,  ph.  (313) 
I  647-7629. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 

i 

City 

State 

Zip 

1 

®  Phono 

i 

--  Authorized  by 

1 

=  Claoolflcatlon 

1 

_  Copy  _ 

1 

EDITOR  &  PUBLISHER  Classified  Ads  produce  results  like  no  other  publication 
in  the  newspaper  field!  Whether  you  have  machinery,  supplies  or  newspapers 
to  sell  (or  buy)— need  a  top  qualified  person  to  till  an  opening — or  are  looking 
for  just  the  right  spot  to  advance  your  career — put  an  Editor  &  Publisher 
Classified  to  work  for  you. 

EDITOR  6C  PUBLISHER  for  June  21,  1975 


h  □  Assign  a  box  number  and  mail  my  replies  daily  | 
3  To  Run:  _ _ Weeks _ Till  Forbidden  | 

"  Please  indicate  exact  classification  in  which  ad  is  to  appear  | 

Mail  to:  EDITOR  li  PUBLISHER  •  ISO  Third  Ave.  •  Mw  York,  N.Y.  10022  | 


IMPORTANT 

NOTICE 

EfltctUi  July  7,  1975,  Classified 
Advertising  Rates  will  be  as  follows; 

POSITIONS  WANTED 

4- weeki  —  $1.35  per  line,  per  issue 

5- weeks  —  $1.45  per  line,  per  issue 

2-weeks  —  $1.55  per  line,  per  issue 

1-week  —  $1.65  per  line 

Add  $1.00  per  Insertion  for  box  service 
and  count  as  an  additional  line  In  your 
copy. 

Air-mail  service  on  box  numbers 
$1.00  extra 


ALL  OTHER  CLASSIFICATIONS 
4-weeks  —  $2.00  per  line,  per  issue 

3-weeks  —  $2.10  per  line,  per  Issue 

2-weeks  —  $2.20  per  line,  per  issue 

1-week  —  $2.30  per  line 

Add  $1.00  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 

Air-mall  service  on  box  numbers 
$1.00  extra. 


DISPLAY  CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for 
display-classified  is  $4.35  per  agate 
line— $60.90  per  column  inch  mini¬ 
mum  space. 


Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7050 


CLASSIFIED 
ADVERTISING  RATES 

POSITIONS  WANTED 
I  Payable  wifh  order) 

4-weeks  . $1.25  per  line,  per  issue 

3  weeks  . $1.35  per  line,  per  Issue 

2- weeks  . $1.45  per  line,  per  Issue 

1- week  . $1.55  per  line 

OTHER  CLASSIFICATIONS 
I  Remittance  with  copy  unless 
credit  hat  been  ettabllshed.l 

4-weeks  . $1.80  per  line,  per  Issue 

3- weeks  . $1.90  per  line,  per  Issue 

2- weeks  . $2.00  per  line,  per  Issue 

1-wcek  . $2.10  per  line 

Count  5  overage  words  per  line 
or  36  characters  and/or  spaces 
3  lines  minimum  (tk>  abbreviations) 

Add  50c  per  Insertion  for  box  serv¬ 
ice  and  count  as  an  additional  line. 

Alr-mall  service  on  box  numbers 
also  available  at  $1.00  extra 


DISPLAY  CLASSIFIED 

Display  classified  Is  $3.95  per 
agate  line — $55.30  per  co  umn  Inch 
minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM 
New  York  Time 

Box  numbers,  mailed  each  day,  aie 
valid  for  1-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7050 


WE  LOST 

ANOTHER  ADVERTISER! 

Here's  a  letter  we  received 
recently; 

"I  can’t  begin  to  describe  how  hap¬ 
py  I  am  witii  the  results  of  my  Posi¬ 
tions  Wanted  ad.  I  received  over  20 
responses  and  5  papers  wanted  to 
hire  me.  I  finally  settled  on  (name 
of  paper).  It's  quite  a  great  job! 
You’re  right — E&P  ads  do  work!" 

M.  R.,  Massachusetts 
The  ad  referred  to  ran  4  times,  was 
8  lines  long,  and,  under  the  new  rate 
schedule  came  to  a  total  cost  of 
$42.00  (including  the  box  service 
fee). 

E&P  is  the  fastest,  surest  and  most 
economical  means  to  present  your¬ 
self  to  the  newspaper  community! 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

FINANCIAL  NEWSLETTER,  top  sub- 
'  scribers.  Seek  equity  interests  or  par- 
'  ficipaflon.  Box  890,  Editor  &  Publisher. 

!  ^IvEWSPAI^R^ipPRAIsiRS^ 

!  APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.,  P.  O.  Dr. 
12428.  Panama  City,  Fla,  32401. 


APPRAISALS  FOR  ESTATE  TAX.  part¬ 
nership,  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88, 
Norton.  Kans.  67654.  or  Robert  N. 
1  Bolitho,  Box  7133,  Shawnee  Mission, 

:  Kans.  66207. 


NEWSPAPER  BROKERS 

I  Negotiations  for  sslei.  purchasing,  ap* 
,  praising  of  newspapers  our  business. 

!  CLARENCE  W.  TABB  8  ASSOC.. 

I  6614  Rutgers  Street 

i  Houston,  Texas  7700S 

I  Ph.  (713)  664-9414 


i  IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper  —  it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
>  is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
^  strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  O.  Box  490.  Gadsden,  Ala.  3S902 
Ph.  (205)  546-3356 

JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
vou  should  call  (613)  446-0871  day¬ 
time;  (813  )  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 


SOMEONE'S  EAGER  TO  BUY 
YOUR  NEWSPAPER  .  .  . 

AT  TOP  DOLLAR 

Doubleday  Media  will  put  you  In 
touch  with  substantial  investors  anx¬ 
ious  to  buy  or  marge  with  respon¬ 
sible  groups  or  owners  of  newspa¬ 
per  properties  of  any  size.  Evalua¬ 
tions  and  appraisals.  Don  Malcolm, 
1224  Tranquilla  Dr.,  Dallas,  Texas 
75218— (214)  324-4231  or  (213)  233- 
4334.  Conway  Craig,  3114  Knight 
Robin,  San  Antonio,  Texas  78209 — 
(512)  824-5528. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  WANTED  ' 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 

Daily  NEWSPAPERS  Weakly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

READY  TO  RETIRE?  The  publishar  of 
a  group  of  quality  newspapers  is  seek¬ 
ing  to  purchase  1  or  2  additional 
exclusive  weeklies  with  ad-circulation 
revenues  between  $90,000  and  $400,000. 
Replies  kept  strictly  confidential. 
Please  give  full  details  about  your 
newspaper.  Include  recent  editions. 
Box  440,  Editor  &  Publisher. 

KREHBIEL-BOLITHO 

Newspaper  Service,  Inc. 
Newspaper  Salas,  Appraisals, 

EQUIPMENT  &  SUPPLIES 

(IVf  handle  different  properties,  all 
types,  from  our  two  offices.) 
MARION  R.  KREHBIEL,  "Norton  Of¬ 
fice,"  P.  O.  Box  88,  Norton,  Kans. 
67654,  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO,  "Kansas  City 
Office,"  P.  O.  Box  7133.  Shawnee 
Mission,  Kans.  66207.  Office  (913)  236- 

CAMERA  &  DARKROOM  ” 

KODAK  PROCESSOR.  Model  214,  com¬ 
plete  with  darkroom  hood  now  only 
$465.  Inland  Newspaper  Machinery 
Corp.,  105th  S  Santa  Fe  Drive,  Lenexa, 
Kansas  66215.  Phone  (913)  492-9050. 

5280;  Res.  (913)  38I-6SI5. 

COMPOSING  ROOM 

ALAN  G.  LEWIS 

Media  Broker 

On  file — over  300  active  qualified  buy¬ 
ers  for  your  daily,  top  weekly  or 
shopper.  Ridge  Road,  Hardwick,  Mass. 
01037.  Phone  (413)  477-6009. 

NEWSPAPERS  FOR  SALE^ 

COMPUWRITER  I,  factory  recondi¬ 
tioned  and  guaranteed — installed  on 
your  floor — your  personnel  trained. 
Typesetting  made  easy.  $4750.  Inland 
Newspaper  Machinery  Corp.,  105th  8 
Santa  Fe  Drive,  Lenexa,  Kansas  66215. 
Phone  (913)  492-9050. 

COMPUGRAPHIC  MODEL  296IH/S, 
reconditioned  at  the  Compugraphic 
factory — installed  by  factory  erector. 
Your  pe-sonnel  trained.  30  days  labor 
and  workmanship— 90  days  parts.  This 
machine  complete  with  complimentary 
type  strip.  Speeds  up  to  60  lines  per 
minute.  Increase  your  production  at 
this  low  price — $4950.  Inland  Newspaper 
Machinery  Corp..  lOSfh  8  Santa  Fe 
Drive,  Lenexa,  Kansas  66215.  Phone 
(913)  492-9050. 

5-MONTH-OLD  weekly  needs  help. 
Great  potential  in  Southwest.  $I0,0()0 
buys  halt.  (505)  882-4183. 

AWARD-WINNING  WEEKLY  offset 
newspaper  and  letterpress  job  shop  in 
Oregon's  Willamette  Valley.  Less  than 

2  hours  from  mountains,  ocean  or  large 
cities.  In  $100,000  gross  class  with  room 
for  growth.  $125,000  with  substantial 
down  payment.  Box  882,  Editor  &  Rub* 
lisher. 

FOR  SALE-IMMEDIATE  DELIVERY 
Model  496ITL.  complete  with  compli¬ 
mentary  type  strip  and  accommodates 
type  sizes  to  24  point.  Installed  on 
your  floor  by  Compugraphic  factory 
erector.  Unconditional  30  day  parts 
warranty.  $4150.  For  further  information, 
contact  Inland  Newspaper  Machinery 
Corp.,  105th  8  Santa  Fe  Drive  Lenexa, 
Kansas  66215.  Phone  (913)  492-9050. 

296ITL  COMPUGRAPHIC.  Serial  #337. 
Never  required  a  factory  service  call. 
Owned  by  Bob  Melville  at  Silver  Lake 
{  News  and  used  exclusively  to  produce 
'  his  tabloid  paper  (avg.  26  pages).  Ex- 
'  cellent  condition.  With  spare  parts  kits 
and  fonts — ^$2500.  Call  Roger  Miles 
(617)  746-5555. 

CENTRAL  NEW  ENGLAND  controlled 
circulation  weekly,  no  equipment,  no 
real  estate,  ample  profit!  Gross:  $70,- 
000;  net  after  taxes;  $30  000.  Fast 
growth  area.  $115,000.  Box  622,  Editor 
&  Publisher. 

FOR  SALE — Western  mountain  resort 
area  weekly  newspaper.  Box  896.  Editor 

4  Publisher. 

HIGHLY  REGARDED.  PROFITABLE, 
American/Jewish  newspaper  serving 
important  eastern  market.  Down  pay¬ 
ment  of  $25,000  will  swing  deal.  W  B. 
Grimes  &  Co.,  National  Press  Bldg., 
Washington,  D.C. 

COUNTRY  WEEKLY,  based  In  lovely 
village  less  than  150  miles  north  of 
New  York  City.  Circulation  of  1800  Is 
only  60%  of  realistic  potential.  No 
printing  plant.  Buyer  must  be  quali> 

1  tied,  state  experience.  Box  918,  Editor 
&  Publisher. 

COMPUSCAN  170  OPTICAL  SCAN¬ 
NER.  Very  tew  hours  operation.  Like 
new  condition.  Excellent  buy  for  Com¬ 
mercial  or  Newspaper.  PRICED  TO 
SELL.  For  full  information  contact  Com¬ 
mercial  Printing,  Inc.,  1224  N.  Atherton 
St..  State  College.  PA  16801.  Ph.  (814) 
238-3025. 

BOSTON  area  weekly,  solid  market 
share,  gross  $350,000.  comolete  equip- 

1  ment.  Prove  financial  ability.  Box  B39. 

1  Editor  &  Publisher. 

1  MONTANA  EXCLUSIVE  WEEKLY,  $90,- 
000  gross  and  growing,  good  economy, 
good  terms.  John  N.  Jepson,  broker, 
Townsend,  Montana. 

CY  EMULATOR  for  any  ECRM  5000  se- 
:  rie$  scanner.  Cost  $4500.  Used  less  than 

1  6  months,  perfect  condition.  Make  offer. 
Contact  Danny  Collins  or  Richard  Byrd, 
Times-World  Corp.,  P.  O.  Box  2491, 

1  Roanoke,  Va.  24010. 

JUSTOWRITERS  —  COMPUGRAPHIC 
i  All  models.  Service  provided  by  men- 
'  ufacturer.  FHN  Business  Products, 
Church  Rd..  Mf.  Laurel.  N.J.  08057. 

;  (609)  235-7614. 

FOR  IMMEDIATE  SALE;  Compugraphic 
;  296ITL.  Four  years  old.  Excellent  condi- 
i  tion.  Address  inquiries  to:  M.  Whitley, 

.  St.  Augustine  Record,  158  Cordova  St., 
i  St.  Augustine,  Fla.  32084. 

,  PHOTON.  PACESETTER  MARK  II.  Se- 
1  rial  No.  730-0931,  P-16  Logic.  14  Lenses, 

6  thru  72  point.  5  type  discs.  Compu- 
1  graphic — two  4961s  Serial  Nos.  00376- 
56,  00376-203.  Single  lenses  with  wira- 
strlppers.  Spare  parts  Ht.  Compuqraph- 
ic.  7200,  Serial  No.  00460.55  wifh  font 

1  strips.  Above  equipment  operating  ev¬ 
ery  day.  Contact  Jesse  Bailey,  Box  797, 

1  Florence,  Ala.  35630.  Ph:  (205  )  766-3434. 

1  TWO  ARIZONA  SUBURBAN  offset 

1  weeklies  each  serving  70.000  plus  popu¬ 
lation  with  great  expansion.  $60,000 
j  down,  buyer  should  have  amole  funds 
!  to  go  with  expansion.  No  inquiries. 

1  please  if  finances  not  adequate  for  the 
potential.  Publisher.  4048  W.  Mission 
;  Ln.,  Phoenix,  Arix.  85021. 

NEWSPAPERS  WANTED 

SUCCESSFUL  publisher  lookina  for 
North  Carolina  weekly,  plans  Tarneelia 
visit  In  late  July.  Piedmont  preferred. 
Secrecy  pledged.  Box  812.  Editor  ft 
Publisher. 

If  you  want  TOP  DOLLAR  for  your  1  JUSTOTEXT  71  TYPESETTER^  Sinqer 

I  newspaper,  contact  The  Newsmedia  !  Photodisptay  70  (headliner)  ideal  for 
^  Company,  newspaper  management  {  weekly  paper.  Cost  new  more  than  $16,- 
1  consultant  and  media  brokers,  James  i  000:  must  sacrifice  immediately.  Best 

I  E.  Hickey  Jr.,  P.  0.  Box  I2I95,  North-  |  offer.  We  will  pay  shipping.  Perfect 

I  tide  Station,  Atlanta,  Ga.  30305.  I  condition.  Box  791,  Editor  &  Publisher. 
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EQUIPMENT  &  SUPPLIES 
^ENGRAWN^ 

A-l  CONDITION— Ta$ope  MIcro-Dyn« 
System  with  Ball  Chemical  Plate  Proc¬ 
essor  and  Ball  Chemical  Anti-Pollution 
Unit.  Also  K-PREENE  18"  rolling  and 
curving  machine,  electric.  Contact 
Universal  Printing  Equipment  Co.  Inc., 
North  Arlington,  N.J.  (201)  438-3744, 

^^^EQUIPMEN^^ 

LEASE  OR  BUY?  Lease  and  you  con¬ 
serve  capital  and  credit.  Most  get 
a  tax  advantage.  Publishers  Leasing 
Inc.  is  owned  by  newspaper  execu¬ 
tives  who  offer  excellent  equipment 
advice.  Let's  discuss  leasing.  Write  or 
call  PLI,  P.  O.  Drawer  I,  Tuscaloosa, 
Ala.  35401.  (205)  345-0633. 

COMPUTER  SYSTEMS:  Advertisiiig  Lin¬ 
age  Statistics,  Accounts  Receivable, 
Disk/COBOL  system  for  newspapers 
and  magazines.  Lease  or  purchase — 
Datatek  Associates.  Inc.,  274  E.  Blue 
Heron  Blvd.,  Riviera  Beach,  Fla.  33404. 

l^isCELLANEOuf 


FOR  SALE 

COMPLETE  NEWSPAPER  plant  hot 
metal  equipment  (composing  room, 
pressroom,  stereotype,  etc.)  Now  pro¬ 
ducing  two  award-winning  dailies  with 
circulation  of  34,000.  Includes  64-page 
full  color  Goss  press,  four  Elektrons 
and  two  Blue  Streak  Comets.  All  equip¬ 
ment  now  in  use  and  in  good  condition 
and  will  be  ready  for  sale  within  a  few 
weeks.  To  be  sold  in  a  package  deal 
as  is  where  is,  at  rock-bottom  price. 
The  inventory: 

I — Model  29  Linotype,  Serial  54561,  3 
Model  31  Linotypes.  Serial  56068.  56067, 
59538;  I — Model  14  Linotype.  Serial 
39373;  I — Model  35  Linotype,  Serial 
688251;  I — Model  30  Linotype.  Serial 
60256.  Four  Elektrons  with  Linomatic 
Tape  System;  2 — Blue  Streak  Comets, 
Serial  1942  and  1907.  I  Nolan  Melte- 
vator,  Se-ial  16591  AB;  One  Nolan  Re- 
melter,  4000  lb.  capacity;  one  Elrod 
Strip  Casting  Machine;  One  Hammond 
Ben  Franklin  Trim-O-Saw.  Model  BFIOB; 
Five  Hammond  Trim-O-Saw,  Glider; 
One  Hammond  ThinType  Glider,  Model 
MTG-36;  One  Morrison  Slug  Stripper; 
One  Rouse  Vertical  Rotary;  Two  Ham¬ 
ilton  Storage  Cab'nets;  Three  Fairchild 
Teletypsetters;  One  Wesel  Rotary  Gal¬ 
ley  Proof  Press;  One  Compugraohic 
Justape  Jr.,  Serial  5123'  One  Carlton 
Flat  Router  (Finisher);  One  Nolan  Full 
Proof  Press;  One  Ludlow  Type  Storage 
Cabinet;  Two  Hammond  Ad  Storage 
Cabinets;  One  Foster  Galley  Sto'age 
Cabinet;  One — 2  Column  Galley  Stor¬ 
age  Cabinet;  Misc.  Linotype  Parts. 

One  Full  Page  Hoe  Router.  Se'ial  752, 
good  shape;  One  Full  Page  Flat  Shaver; 
One — I  Ton  Nolan  Metal  Pot,  Good 
Shape;  One  Nolan  Suoercaster.  One 
Duplex  Mat  Rolle';  One  Hammond 
EasyKaster  with  1000  lb.  Electric  Melt¬ 
ing  Pot;  One  Nolan  Flat  Mat  Sco'ch- 
er;  One  Nolan  Full  Page  Flat  Mat 
Scorcher;  One  Hammond  Plate  Trim- 
O-Saw;  One  Nolan  Flat  Router.  One 
Premier  Rotary  Shaver;  One  Kemp 
Melting  Pot;  One  Pony  Autoplate;  Two 
Sta-Hi  Mat  Scorche-s;  O-’e  Sta-Hi  Mas¬ 
ter  Finaltrim;  One  Sta-Hi  Vacuum  Dry 
Mat  Scorcher;  One  Sta-Hi  Ma'ter  Rout¬ 
er  with  Automatic  Stripner;  One  Goss 
Chipping  Block;  One  Plate  Elevator 
and  One  Goss  Prerss  with  2  folders, 
2  conveyors  5  portable  color  fountains. 
Number  1435;  Misc.  Press  Parts. 

Two  Fairchild  Scan-a-Siie-s,  Model 
F402;  One  Fairchild  Journalist.  Scan-a- 
grave'  with  line  cut  attachment  Mode 
F405-D;  One  Photo-Lathe,  Model  PLL 
AC,  Serial  766. 

One  Elliott  Addressing  Machine  with 
Storage  Cabinet,  Serial  25672.  Contact 
S.  A.  Parker  or  J.  D.  Osborn.  P  O. 
Drawes  1792  Longview,  Texas  75601, 
Ph.  (214)  757-3311. 


EQUIPMENT  &  SUPPLIES 

HewsprInT 

MOHAWK  BAY  OPAQUE  50  lb.  web 
rolls  31"  wide,  40"  diameter.  We  have 
18  rolls  and  will  sell  at  450.  per  ton, 
F.O.B.  O.reida,  N.Y,  Call  Alan  March 
(315)  363-5100. 

NARROW  WIDTH  ROLL  USERS.  If  you 
use  rolls  26"  wide  or  lass,  I  offer  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  larqe  savings. 
Also  32  lb.  colored  news  trim  at  still 
larger  savings.  Box  550,  Editor  &  Pub¬ 
lisher. 

ROLLS  ALL  SIZES— BEHRENS  Pulp 
i  Paper  Corp.,  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (213)  474-6525. 

/^rforator'tape 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write  : 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 

^^^RESSEfsTMASmER^ 

GOSS  SUBURBAN  6  units.  1968 
Goss  Urbanite  S  unit  press,  1971 
Goss  Urbanite  add-on  units 
Goss  Metro  4  units,  1968 
Goss  SU  folder  and  quarter  fold 
Cottrell  V.IS  presses  and  units 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units,  1966 
MACHINERY  WANTED— We  will  pur¬ 
chase  used  Web  machinery  and  allied 
equipment  for  cash. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Phone:  (312)  738-1200 


f4P  Classifieds — 

As  effective  in 
the  newspaper  community 
as  your  newspaper's  classifieds 
are  in  your  community! 


FOR  SALE.  Ludlow.  Working  Condi¬ 
tion.  Cabinet  with  15  galleys  of  type 
with  up  to  (0  point  Bodoni  Bold.  Set 
of  sticks.  $800.  Elrod  in  working  condi. 
tion  $300.  Leader  Newspaper  Inc.,  (201) 
438-8700,  251  Ridge  Road,  Lyndhurst, 
New  Jersey,  0701 1. 

COTTRELL  model  1650,  4  unit.  Double 
folder.  Cost  one  million  dollars.  Bar¬ 
gain  price  $140,000.  FAIRCHILD  COL¬ 
OR  KING  4  unit,  $32,000.  BEN  SLAV- 
KIN.  730  E.  Pico,  Los  Angeles,  Calif. 
90021.  (213)  749-7197. 

CUTLER-HAMMER.  Mark  III,  counter 
stacker;  CoHrell  V-I5A  l-l  folder.  2 
years  old.  with  30hp  mofor  and  con¬ 
trols.  Contact  Universal  Printing  Equip¬ 
ment  Co.  Inc.,  North  Arlington  N.J. 
(201)  438-3477. 


$3,850 


$12,500 


GOSS  2  unit  press,  reconditioned. 

beautiful  condition.  $25,000 

NEWSKING,  2  units,  ColorKing 
folder,  perforator,  paster, 
counterveyor,  1968.  $31,500 

NEWSKING,  4  units.  1964, 
beautifully  maintained  press.  $40,000 
COUNTERVEYOR  104,  excellent 
condition. 

DIDDEGLASER  stuffer,  DG-320. 

3  stations,  will  accept  quarter 
fold  sections. 

O.N.E. 

1761  Tully  Circle  N.E. 

Atlanta,  Ga.  30329 
(404)  321-3992 

4  UNIT  GOSS  COMMUNITY  press; 
quarter  folder,  oil  lube,  excellent  con¬ 
dition.  cash  deal.  (213)  737-2122. 

STAR  GRAPHICS  191  phototypesetter 
in  good  condition.  Call  John  Moser 
(217)  544-5711. 

USED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Running  condition.  Will  pay 
$500.  Mr.  Levous.  (305)  754-3233.  45  N.E. 
54  St..  Miami.  Fla.  33137. 

TWO  CoRecTerm  100  Video  terminals. 
$4000  each,  good  condition.  Yukon 
News,  211  Wood,  Whitehorse.  Yukon, 
Canada  YIA  2E4.  (403)  667-6285. 

j  MAKING  A  MARKET  in  Photon  equio- 
I  ment  and  parts.  Bill  Matthes,  Box  205, 
I  Hopewell  Jet.,  NY  12533. 


EDITOR  8C  PUBLISHER  for  June  21,  1975 


INDUSTRY  SERVICES 
COMPUTiF^ERV/CES 


For  CUSTOM  COMPUTER  PROGRAM¬ 
MING.  systems  analysis,  consulting — 
call  or  write'  Datatek  Associates  Inc., 
274  E.  Blue  Heron  Blvd.,  Riviera  Beach, 
Fla.  33404  —  Professional's  in  circula¬ 
tion,  advertising,  and  business  systems. 

desTgiTserwce^^^ 

DESIGN  SERVICE.  Experienced  design¬ 
ers  will  design  or  update  your  name¬ 
plate,  standing  heads,  etc.  Coordinate 
statiorrery,  carrier  bags,  trucks,  other 
graphics.  Write  for  information  to: 
Contemporary  Graphics,  West  427  First, 
Spokane.  Wash.  99204. 

^freelancFassignm^^ 

LOOKING  FOR  TOP  FREELANCE 
HELP?  Our  subscribers  may  list  ALL 
their  freelance  needs— NO  CHARGE! 
For  FREE  copy,  write  FREELANCER'S 
NEWSLEHER,  399  Chestnut  Ave..  P.O. 
Box  1535,  S.  Hackensack,  N.J.  07606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging  en¬ 
gineering  modifications,  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering,  Rt.  2,  Box  2285.  McAllen, 
Texas  78501.  (512)  682-7011. 


Help 

Wsnted... 


ACADEMIC 

MICHIGAN  STATE  UNIVERSITY  seeks 
instructor,  assistant  professor,  MA  or 
PhD  wifh  experience  in  broadcast  news 
and/or  reporting,  news  edit  for  Sep¬ 
tember  1975.  Send  letter,  resume  to 
Chairman.  School  of  Journalism,  Mich¬ 
igan  State  University,  East  Lansing, 
Mich.  48823. 


JOURNALISM  FACULTY  MEMBER 
Journalism  faculty  member  with  spe¬ 
cialty  in  magazine  journalism  needed 
for  Fall  Quarter,  1975  to  teach  12  hours 
of  courses  in  specialty  area  and  other 
iournalism  areas.  Must  be  available 
for  summer  employment.  Masters  de¬ 
gree  required  and  5  years  experience 
in  magazine  work.  Doctorate  preferred; 
must  complete  3  to  5  years  of  employ¬ 
ment  date  for  retenfion.  Send  resume 
to:  Dr.  Louis  Ingelhart,  Dept,  of  Jour¬ 
nalism.  Ball  State  University.  Muncie, 
Ind.  47306.  Applications  requested  by 
July  6,  1975.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


LECTURER,  one  year  position.  Teach 
film,  television,  print,  instructional 
technology.  Send  resume  to  George 
Arnovick,  Center  for  Information  and 
Communication  Studies,  California 
State  University.  Chico,  Calif.  95929. 


MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  is  seeking  an  assistant  professor 
for  its  advertising-public  relations  se¬ 
quence.  Doctorate  with  experience  _  or 
ABD  with  expe'ience  preferred.  Position 
begins  August  I,  1975.  Applicants  are 
asked  to  send  resumes  to  Dr.  Edward 
Kimbrell,  Chairman,  Department  of 
Mass  Communications  MTSU  Box  51, 
Murfreesboro,  TN  37132.  MTSU  is  an 
Equal  Opportunity/ Affirmative  Action 
Employer. 


ENGLISH/JOURNALISM  INSTRUCTOR 
—Central  New  Jersey  Community  Col¬ 
lege,  professional  newsoaoer  work, 
M  A.  or  thirty  (30)  relevant  graduate 
credits;  will  be  responsible  for  teaching 
courses  in  composition,  journalism,  ad¬ 
vise  student  newspaper,  and  supervise 
an  internship. 

One  year  appointment,  instructor's  rank 
with  salary  of  $9,759.00  fo  $15,359.00. 
Equal  opportunity  employer.  M/F. 
Send  resume  to  Box  914,  Editor  S  Pub¬ 
lisher. 


HELP  WANTED 

'”'”'adm/n/stra^^ 

ACCOUNTING 

MANAGER 

Combination  daily  over  100,000  in 
Zone  2.  Supervise  staff  of  14.  Gen¬ 
eral  accountina,  data  processing 
experience  preferred.  Salary  com¬ 
mensurate  with  ability.  Excellent 
benefits,  geographic  location  ideal. 
State  education,  work  experience 
and  salary  desired.  Box  885,  Editor 
S  Publisher.  An  Equal  Opportunity 
Employer. 


GENERAL  MANAGER.  Small  daily  in 
competitive  market.  Zone  9.  If  you  are 
degreed,  ambitious,  and  enjoy  a  chal¬ 
lenge,  we  want  to  talk  to  you.  Prefer 
individual  with  a  family,  familiar  with 
operation  of  small  newspapers,  with 
particular  strength  in  advertising  sales. 
Resumes  to  Box  876,  Editor  &  Publisher. 


ACCOUNTANT  experienced  newspaper 
bookkeeping.  Excellent  opportunity  to 
advance  to  comptroller  of  newspaper 
group.  Salary  negotiable.  Climate 
ideal.  Write  fully.  Milton  I.  Wick,  Her¬ 
ald-Dispatch,  Sierra  Vista,  Ariz.  85635. 


BUSINESS  MANAGER.  No  fee.  Im¬ 
mediate  opening  in  non-profit  educa¬ 
tional  press  in  Washington,  D.C.,  deal¬ 
ing  with  history  and  architecture.  Bud¬ 
get  and  production  responsibilities  in¬ 
clude  coordinating  the  preparation  of 
press  budgets^  overseeing  projects  by 
scheduling  assignments,  handling  busi¬ 
ness  relations  and  contracts  with  writ¬ 
ers.  printers,  designers,  etc.  8-10  years 
of  administrative  and  publications  ex¬ 
perience.  Salary  commensurate  with  ex¬ 
perience.  Box  870,  Editor  &  Publisher. 


GENERAL  MANAGER  small  Deep 
South  weekly.  $200.  Box  856,  Editor  t 
Publisher. 


PRODUCTION  MANAGER  for  30,000-f 
PM  daily.  Must  be  experienced  in  di¬ 
recting  union  personnel.  OCR,  comout- 
er  technology,  phototypesette's,  offset 
printing  presses  and  conversion  to  off¬ 
set.  Position  requires  organizational 
skills,  management  experience  and 
abili^  to  work  with  people.  Send  res¬ 
ume  and  salary  requirements  to  Box 
865,  Editor  &  Publisher. 


CONTROLLER 

Our  medium  sized  Midwestern  firm  is 
looking  for  an  outstanding  graduate 
accountant  to  take  charge  of  all  fi¬ 
nancial  functions.  Position  reports  to 
the  chief  executive  and  includes  re¬ 
sponsibility  for  budgeting,  general  ac¬ 
countina.  financial  statements  manage¬ 
ment  of  accounting  staff,  payroll  and 
related  functions. 

We  believe  the  person  who  fills  this 
position  should  be  achievement-orient¬ 
ed — and  have  strong  manager'al  lead¬ 
ership.  A  record  of  accomplishments  in 
the  accounting  profession  is  critical. 
The  salary  range  is  $15-20,000. 

To  be  considered  please  forward  a 
brief  history  of  your  background  and 
accomplishments  to  date.  All  replies 
will  be  held  confidential.  Send  to  Box 
891.  Editor  t  Publisher.  An  Equal  Op¬ 
portunity  Employer.  M/F. 


SHIRT-SLEEVES  CONTROLLER  to  han¬ 
dle  accounting,  run  b''siness  office, 
control  costs  for  a  19  000  Zone  2  daily. 
Box  892.  Editor  &  Publisher. 


PUBLISHER — small,  rapidly  expanding, 
group-owned  offset  daily.  Zone  5.  Sal¬ 
ary,  benefits,  bonus  stock  ownership 
possible.  Box  923,  Editor  &  Publisher. 


GENERAL  MANAGER;  If  you've  got 
the  know  how  and  determination  to  take 
on  a  major  rebuilding  job — including 
sales,  trimming  the  fat  O'Jt  of  overhead, 
modernizing  operations,  labor  negotia¬ 
tions.  circulation  and  promotion — 
there's  a  once  in  a  lifetime  opportu¬ 
nity  as  manager  of  our  26,000  Zone  7 
daily.  We  are  looking  for  an  oufstand- 
Ing  manager  and  expect  to  pay  ac¬ 
cordingly.  If  you  can  handle  the  job 
and  are  ready  to  sink  your  roots  in  one 
of  America's  finest  communities,  send 
your  resume  at  once.  All  Inquiries  will 
be  held  In  strict  confidence.  An  equal 
opportunity  employer.  M/F.  Box  915, 
Editor  &  Publisher. 
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HELP  WANTED 
C/RCULAT/ON 


HELP  WANTED 
'olsPLAY^ADVERTIsiNG 


HELP  WANTED 
'lEDnVRIAL^ 


HELP  WANTED 
^PRESSROoitr 


CIRCULATION  SALES  MANAGER 
Rapidly  expanding  Orange  County 
California  newspaper  is  seeking  a  qual¬ 
ified  circulation  sales  manager  with  in- 
depth  experience  in  developing  circu¬ 
lation  promotional  plans  and  imple 
menting  carrier  motivational  programs. 
Excellent  salary  and  fringe  benefits. 
Send  resume  to:  Box  877,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  DIRECTOR,  Boston 
based  weekly,  100,000+,  seeks  experi¬ 
enced  person  to  direct  its  circulation 
department.  Heavy  concentration  in 
single  copy  sales  via  newsstands  and 
street  vendors.  Must  be  energetic,  ag¬ 
gressive  and  have  proven  administra¬ 
tive  and  sales  skills.  Good  salary,  many 
benefits.  Send  resume  to  P.O.  Box  34f, 
Cambridge,  Mass.  02139. 


CIRCULATION  MANAGER— Small  dai¬ 
ly  Zone  2.  Opportunity  for  second  rnan 
to  become  No.  I  with  award-winning 
paper  in  growth  area.  Salary  to  start 
I2M  plus  commission.  Box  868.  Editor  t 
Publisher. 


WANTED:  THE  WORLD'S  BEST  CIR¬ 
CULATION  MANAGER.  We  want  a 
take  charge  person  who  can  convert  a 
28,000  twice  weekiv  paper  into  a  paid 
circulation— only  the  best  need  apply. 
Contact  Bob  Lee  in  Sandusky,  Ohio  at 
(419)  625-3141.  Position  open  today. 


COMPOSING 

COMPOSITION  FOREMAN  for  small 
Midwest  daily.  Latest  photocomposi¬ 
tion  system  with  terminals.  Job  quali¬ 
fications:  supervisory  experience,  pho¬ 
tocomposition  experience,  mature  judg¬ 
ment,  technical  aptitude,  communica¬ 
tor,  initiative,  problem  solver  and  self 
motivator.  Pay  based  on  qualifications, 
with  $15,000  minimum.  Profit  sharing. 
Will  pay  moving.  Send  resume  to  Box 
905,  Editor  i  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  SALESPERSON 
Top  salesperson  to  join  young,  creative 
staff  and  help  build  a  series  of  new 
publications  and  expand  a  well-estab¬ 
lished  weekly  newspaper.  Unlimited  op¬ 
portunity  for  experienced,  dependable 
self  starter.  Boston  area.  Town  Crier 
Publications,  83  Boston  Post  Rd.,  Sun- 
bury.  Mass.  01776. 


FULL  OR  PART  TIME  advertising  sales¬ 
person  wanted  for  New  York  City  area 
community  biweekly  newspaper.  Send 
resume  and  salary  requirements  to  Box 
821,  Editor  &  Publisher. 

ADVERTISING  MANAGER  to  head 
group  of  3  weekly  newspapers.  Excel¬ 
lent  opportunity  for  experienced  hard 
working  ad  salesman  who  would  like  to 
move  up  and  help  plan  a  conversion 
to  a  daily  operation.  Rochelle  Newspa¬ 
pers  Inc.,  401  N.  Main,  Rochelle,  III. 
61068. 


DISPLAY  ADVERTISING  MANAGER  for 
5600  circulation  offset  daily.  Must  be 
"take  charge"  person  with  experience 
and  strong  on  layout.  Only  a  shirh- 
sleeva  operator  wanted.  Call  or  write 
Jack  Slocum,  Winsted  Evening  Citizen, 
448  Main  St.,  Winsted,  Conn.  06098. 


ADVERTISING  DIRECTOR 
We  need  an  advertising  director  to 
manage  the  total  advertising  sales  ef¬ 
forts  of  two  daily  newspapers  (26,000 
combined  circulation)  and  4  weeklies, 
all  located  in  southern  New  Jersey. 
Candidates  should  have  a  strong  news¬ 
paper  advertising  background  with  sev¬ 
eral  years  ad  management  experience. 
Must  be  an  innovative,  hard  working 
leader  who  can  apply  the  latest  sales 
and  organizational  techniques.  We  of¬ 
fer  an  excellent  starting  salary,  a  full 
fringe  benefit  package  and  a  chance  to 
grow  with  an  expanding  company  that 
Is  a  subsidiary  of  the  Detroit  News. 
Please  send  a  complete  resume.  Alan 
J.  Leslie,  General  Manager,  Times 
Graphics,  Inc.,  7  South  7th  Street.  Vine- 
land,  N.J.  08360.  All  replies  will  be  held 
in  strict  confidence. 


MANAGER— If  you  can  sell  effectively, 
create  attractive  ads  that  pull,  lead 
your  troops  and  cooperate  with  col¬ 
leagues  and  management,  and  live  in 
a  pressure  cooker,  we  may  have  that 
job  with  a  future  you  are  looking  for. 
Start  at  $13,000,  work  like  a  beaver  to 
approach  $20,000  potential  soon.  Shirt 
sleeve  job,  no  frills.  Not  for  amateurs. 
Near  New  York.  Box  881,  Editor  &  Pub¬ 
lisher. 


AD  SALES  MANAGER  with  some  gen¬ 
eral  management  responsibilities — Uni¬ 
versity  of  Oregon  independent  student 
newspaper — 5-day  offset  AM  19,500  cir¬ 
culation-needs  a  take-charge  person 
to  create  a  growth  situation  in  ad  de¬ 
partment.  Must  be  able  to  motivate 
and  train  sales  staff.  Will  Involve  co¬ 
ordination  of  classified  and  display  de¬ 
partments,  promotions  and  some  sales. 
Send  resume,  salary  requirements  to 
James  Link,  Oregon  Daily  Emerald, 
P.  O.  Box  3159,  Eugene  Ore.  97403.  The 
Emerald  is  an  Equal  Opportunity  Em¬ 
ployer. 

RETAIL  ADVERTISING  MANAGER  for 
Western  PA.  daily.  Must  have  retail 
management  experience.  Top  benefits, 
salary  $18  000  plus.  Write  Box  906,  Edi¬ 
tor  &  Publisher. 

SEVERAL  OUTSTANDING  OPPORTU¬ 
NITIES  are  available  for  capable,  ag¬ 
gressive  and  ambitious  retail  and  clas¬ 
sified  salespeople  in  various  Zones  by 
a  nationwide  group  of  medium  sized 
daily  newspapers  If  you  are  a  self 
starter  and  have  the  ability  to  advance 
In  responsibilities  quickly,  write  Box 
906.  Editor  &  Publisher  and  sell  us. 
Include  resume. 

INNOVATIVE,  AGGRESSIVE  ADMINIS 
TRATOR  to  run  ad  department  of  small 
New  England  daily.  Challenging  and 
rewarding  opportunity.  Box  924,  Editor 
&  Publisher. 


EDITORIAL 


THE  LOUISVILLE  TIMES  Is  taking  ap¬ 
plications  for  future  openings.  We  are 
interested  In  seasoned  copy  editors  and 
experienced  reporters  familiar  with  In¬ 
vestigative  methods.  Send  resume  to 
Bob  Grumpier,  Asst.  Managing  Editor, 
The  Louisville  Times,  Louisville,  Ky. 
40202. 

. EDITOR 

67,000  DAILY 

We  seek  an  editor  with  a  record 
of  accomplishment  as  an  ad¬ 
ministrator,  supervisor  and 
newsman  to  direct  the  cdllo- 
rlal  staff  of  the  Decatur  (III.) 
Herald  and  Review.  Ability  to 
develop  local  news  coverage 
and  write  editorials  is  essen¬ 
tial.  Sand  complete  resume  in 
confidence  to:  George  B.  Irish, 
Lindsay-Schaub  Newspapers, 

P.O.  Box  789,  Decatur,  III,  62525. 

FREE  PLACEMENT  SERVICE 

Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate 
and  refer  it  on  current  job  openings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Dally  Newspaper  Assn. 

340  Main  St.,  Room  527 
I  Worcester.  Mass.  01608 


MEDICAL  WRITER 

One  of  the  nation's  largest  and  best 
newspapers  wants  an  experienced,  ag¬ 
gressive  reporter  who  writes  with  flair, 
to  cover  the  fields  of  medicine,  mental 
health  and  local  health  care.  The  po- 
ition  requires  a  specialist  who,  with 
equal  ease,  should  be  able  to  identify 
medical  trends  that  will  affect  our 
readers'  lives,  explain  why  a  local  hos 
pital  suffered  financial  collapse  or  in¬ 
terview  the  Nobel  laureate  delivering 
a  paper  at  a  medical  convention.  The 
position  is  demanding.  But  the  salary 
and  fringe  benefits  are  attractive. 
Please  send  resume  and  several  of  your 
best  clippings  to  Box  880,  Editor  & 
Publisher. 


BUSINESS  EDITOR/REPORTER  for  Zone 
2  city  weekly.  Lively  business  writer 
snoutd  send  resume,  clips  and  compen¬ 
sation  requirement  to  Box  642,  Editor 
&  Publisher. 

ZONE  3  60M  PM  DAILY  with  prize 
winning  tradition  wants  a  skillful  writer 
of  editorials,  columns  and  reportage. 
The  job  offers  unusual  room  and  varie¬ 
ty,  also  comes  with  unusual  demands 
for  top  quality  performance.  Send  res¬ 
ume  and  work  samples  to:  Stuart 
Spencer.  Charlotte  News,  Box  360, 
Charlotte.  N.C.  28230. 

GENERAL 

ASSIGNMENT 

REPORTER 

If  you  have  some  faily  newspaper  ex¬ 
perience  and  are  ready  to  meet  the 
challenge  only  a  competitive  market¬ 
place  offers,  you  may  qualify  for  an  ! 
exciting  opportunity  now  available  on 
our  rapidly  growing  Zone  5  7-day  pub¬ 
lication.  We  seek  a  prolific,  hard-hit¬ 
ting  newsperson.  Send  complete  res¬ 
ume  including  salary  requirements  to 
Box  768,  Editor  &  Publisher. 


FOR  WOULD-BE  REPORTERS 
WITH  LinLE  EXPERIENCE 
HERE  IS  AN  OPPORTUNITY 
The  Company  of  the  Cross,  an  Epis¬ 
copal  religious  order  which  publishes 
a  general  news  magazine  in  western 
Canada,  is  recruiting  new  members, 
men  and  women,  to  train  as  reporters 
and  writers.  Company  members  re¬ 
ceive  as  income  $1  a  day  plus  all 
living  essentials.  For  a  person  of  deci¬ 
sive  religious  conviction  who  wants 
to  serve  In  the  media,  this  Is  an  unusual 
opportunity  to  learn,  on  a  highly  ef¬ 
fective  and  tiohtly  edited  magazine. 
Write  the  Minister,  Company  of  the 
Cross.  11224  142  Street.  Edmonton, 

Canada,  T5M-IT9,  (403)  452-8442. 

NEWS  EDITOR  for  small  town  Zone  5 
daily,  seeks  recent  graduate  with  some 
experience.  Must  be  a  writer,  energetic 
wits  sense  of  humor.  Enjoy  small  town 
near  large  metro  area.  Box  898.  Editor 
S  Publisher. 


BUSINESS  PUBLICATION  EDITOR.  We 
are  a  leading  regional  business  publi¬ 
cation  headquartered  in  metropolitan  i 
Boston.  We  are  seeking  experienced 
hard  working  editor  capable  of  han¬ 
dling  and  balancing  many  functions  In 
a  fast  paced  job  ranging  from  report¬ 
ing  to  make  up.  Very  good  salary.  Send 
resume  with  vour  salary  requirements  ' 
to  Box  921,  Editor  &  Publisher.  ' 

TAKE  CHARGE  NEWSPAPERMAN  Edi-  j 
tor-Reporfer-Phofograoher  for  8.000  cir-  ’ 
cutalion  northern  Illinois  bi-weekiv. 
Preferred  experienced  J-school  qrad. 
Send  resume  with  salary  requirements  ; 
to  Box  920,  Editor  &  Publisher. 

SAVE  A  STAMP  unless  you're  a  sea¬ 
soned  pro  or  classy  beginning  cooy  edi¬ 
tor.  If  you  can  edit  copy  and  write 
heads  to  our  hiah  standards  we'll  plug 
vou  into  our  VDP  System.  Resumes  to  | 
Ralph  Langer,  Managino  Editor,  Day- 
ton  Journal  Herald  Dayton  Ohio  I 
45401. 

EDITOR;  I  need  an  editor  with  the 
knowhow  and  moxie  to  push  our  me^ 

,  dium  sized  daily  ahead  of  tough  com- 
I  petition.  If  you  can  write,  edit,  inspire 
j  staff,  keep  expenses  under  control,  rel- 
'  ish  working  the  long  hours  It  will  take 
i  to  make  us  number  one  and  believe  in 
a  responsible  conservative  editorial 
policy  send  me  your  resume  in  strict 
confidence.  I  am  prepared  to  oay  what 
it  takes  to  attract  a  great  editor  and 
offer  a  lot  of  challenge  and  satisfac- 
t  tion  in  one  of  the  most  desirable  Zone 
7  communities.  Equal  Opoortunity  Em- 
oloyer.  M/F.  Box  916.  Editor  &  Pub¬ 
lisher. 


PRESSROOM 


FOREMAN,  Urbanite  modern  air  con¬ 
ditioned  pressroom.  Full  benefits,  m'd- 
I  teens.  Zone  2.  Box  919.  Editor  &  Pub- 
I  Usher. 


EXPERIENCED  web  offset  pressman 
wanted,  able  to  produce  clean,  sharp, 
quality  work,  on  time,  minimum  waste, 
keep  press  in  shape.  Must  be  good. 
Night  shift,  non-union,  New  York  sub¬ 
urban.  References  must  stand  test. 
Name  realistic  price  first  letter.  Box 
894.  Editor  &  Publisher. 

WEB  OFFSET 
PRESSMAN 

If  you  have  some  experience  on  a  single 
width  or  double  width  newspaper  press 
and  are  looking  to  advance  with  a  mod¬ 
ern  operation  on  a  brand  new  Cottrell 
double  width  1650,  you  may  be  the  per¬ 
son  we  are  looking  Tor.  Ambitious,  hard 
working  individual  with  a  desire  to  suc¬ 
ceed  and  master  a  new  challenge  will 
be  the  person  we  hire.  Send  complete 
resume  and  salary  requirements  to  Mrs. 
Amato,  Box  845,  Editor  &  Publisher. 

PRESSMAN,  Goss  Community,  must  be 
cornpetent  on  fine  work.  Camera  ex¬ 
perience  or  willingness  to  learn  cam¬ 
era  essential.  Lindsay  Gazette  P.O. 
Box  308,  Lindsay,  Calif.  993247. 


PRODUCTION 


MAINTENANCE  TECHNICIAN  for 
technically  advanced  cold-type  com¬ 
posing  room,  18,000-cIrculatIon  evening 
and  Sunday  daily  In  Zone  8.  Experience 
with  all  Compugraphic  equipment  pre¬ 
ferred.  Potential  for  advancement-  be¬ 
ginning  salary  in  mid-teens.  Reply  in 
confidence.  Box  853.  Editor  S  Publisher. 

^^^'l^UBUc^REumor^^ 


REPORTER-CORRESPONDENT -Stringer 
wanted  for  22m  Idaho  PM  daily.  Cover 
2-county  area  with  35,000  population. 
Expected  to  prevail  in  head-to-head 
competition  with  local  daily.  Must  be 
self-starter,  hard  worker.  Quality  work 
expected.  Paid  well  for  work  produced. 
Send  resume  with  references  to  man¬ 
aging  editor.  TImes-News,  Box  548, 
Twin  Falls,  Idaho  83301. 


PUBLIC  RELATIONS 
SPECIALIST 

to  $14,000 

Midtown  NYC  insurance  co. 
seeks  qualified  indiv.  for  writing 
&  coordinating  corporate  pub¬ 
licity  efforts.  Needs  editorial 
&  photography  exp.  &  skills. 
Oppty.  for  writer  expd.  in  cor¬ 
porate.  fin’l  and  house  organ 
work.  Co.  offers  attractive  bene¬ 
fits  incl.  3  weeks  vacation. 
Lunches  provided. 

Send  resume  to: 

6-11  PRS,  Box  353 
Radio  City  Post  Office 
New  York,  N.Y.  10019 

Alt  F.qital  O/’/’ortiiiiity 
l.mploycr  MIF 


Positions 
Wonted ... 


ADMINISTRATIVE 

SEEKING  POSITION  in  management 
of  small  to  medium  size  daily.  Strong 
background  in  accounting,  budgeting 
and  business  functions.  Experience  In 
{  production  management  including  all 
new  technology.  Good  knowledge  ot 
sales,  promotion  and  circulation.  Please 
call  (313)  261-5557. 

SUPERVISING  SALES  MANAGER  with 
10  years  experience  with  top  metro. 
:  Seeking  challenging  position  In  any 
;  Zone.  Very  strong  on  sales  and  promo- 
1  tion.  Complete  circulation  background. 
I  Box  895,  Editor  &  Publisher. 


EDITOR  &:  PUBLISHER  for  June  21,  1975 


46 


Positions  Wsnted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 

PROBLEM  SOLVER  AND  IMPLEMENT- 
ER  wishes  to  return  to  rewards  of  hard 
work  in  newspaper  business.  Any  loca¬ 
tion.  Box  901,  Editor  &  Publisher. 


LABOR  RELATIONS.  Attorney  with  7 
years  experience  negotiating  with 
Guild,  Teamsters  and  ITU  would  like 
to  connect  as  Labor  Director.  Box  874, 
Editor  &  Publisher. 


ATTORNEY  with  13  years  experience 
as  Department  Head  seeks  spot  as  Bus¬ 
iness  Manager  or  General  Manager. 
Strong  on  labor  negotiations,  cost  con¬ 
scious,  good  promoter.  Age  39,  mar¬ 
ried.  Box  871,  Editor  S  Publisher. 


GENERAL  MANAGER  or  Ad  Director. 
Quality  background  with  competitive 
experience  in  major  and  minor  markets. 
Strong  in  administration^  sales,  market¬ 
ing,  P.R.  and  personal  image.  Experi¬ 
enced  team  man  and  profit  producer 
with  over  20  good  working  years  ahead 
seeking  executive  post  with  good  firm. 
Box  830,  Editor  S  Publisher. 


ARTISTS  /  CARTOONISTS 


EXCEPTIONAL  EDITORIAL  CARTOON. 
1ST,  young,  experienced,  ded'cated, 
seeks  work  with  daily.  Portfolio  avail¬ 
able.  Box  8S7,  Editor  &  Publisher. 

"^C/RCULAT/ON^^^^ 


CIRCULATOR  AVAILABLE.  10  years  ex¬ 
perience  daily,  2  years  weekly.  Volun¬ 
tary  pay,  double  last  paper's  collec¬ 
tions  in  6  months.  Any  Zone.  Box  805, 
Editor  &  Publisher. 


30  YEARS  EXPERIENCE.  Circulation 
manager  and  promotion  manager  on 
PM  metro.  Now  circulation  manager 
on  22,000  PM  daily.  Familiar  with  all 
circulation  systems.  Promotion  minded. 
Excellent  references.  Zone  9.  Box  859, 
Editor  &  Publisher. 


ASSISTANT  DEPARTMENT  HEAD  seeks 
circulation  manager  or  assistant  circu¬ 
lation  manager  job.  Hard  worker  that 
gets  results.  College  grad.  10  years  ex¬ 
perience.  Strong  both  home  delivery 
and  single  copy.  Married,  early  30's. 
Now  earning  $18,000.  Box  875,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  seeks  chal¬ 
lenge  and  opportunity  with  small  to 
medium  daily.  Expe'ienced  all  areas. 
A  producer.  Box  858,  Editor  &  Publisher. 


ATTORNEY 

CIRCULATION  MANAGER 
If  you're  having  labor  problems  or 
"Independent  Contractor"  troubles.  I 
might  be  the  answer.  12  years  as  circu¬ 
lation  director,  good  promoter,  compe¬ 
titive  morning,  evening.  Sunday  experi¬ 
ence.  Under  40,  married.  Seek  perma¬ 
nent  position.  If  you've  got  problems  or 
your  circulation  director  is  about  to  re¬ 
tire,  write  Box  873,  Editor  i  Publisher. 

GROWTH  ORIENTED  ORGANIZER 
Zone  I  Manager  seeks  district,  or  as¬ 
sistant  position  with  progressive  Florida 
daily  or  weekly  group.  Strong  carrier 
and  motor  route  guidance.  Box  900, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 

EXPERIENCED  AD  MANAGER  and 
salesman  with  an  excellent  record  as 
a  producer  and  motivator  of  others  in 
increasing  sales.  Good  in  promotions, 
service,  layout,  copy.  Small  daily/met- 
ro  experience.  Desires  position  with 
opportunity.  College  graduate.  Zone  3. 
4,5.  Box  912,  Editor  &  Publisher. 


COMPETITIVE  BIG-CITY  experience 
can  br.ng  new  direction  to  medium 
daily  nortnern  Zone  9.  Mature^  success¬ 
ful  ad  manager  welcomes  ingu'ries. 
Box  897,  Editor  &  Publisher. 

AD  DIRECTOR-AD  MANAGER  small- 
medium  siie  daily  or  weekly  in  West  or 
Southwest.  9  years  experience  on  dailies 
including  metro  in  competitive  market. 
Retail,  classified,  promotion,  market 
analysis.  Creative,  Innovative  self  start¬ 
er.  and  more.  Lifestyle  as  important  as 
position.  Box  655,  Editor  S  Publisher. 


EDITORIAL 

WIRE  EDITOR,  desk,  bureau.  Recession 
victim.  Editor  doing  my  job.  South, 
Southwest.  M.  C.  Cagle,  Box  744,  R. 
Pierce,  Fla.  33450.  (305)  455-7167. 


COPY  EDITOR— 17  years  news,  A-Z.  Ac¬ 
curate,  fast.  Publisher  went  under.  Re¬ 
locate.  Box  816,  Editor  &  Publisher. 


EDITOR -REPORTER-PHOTOGRAPHER. 
Managing  editor  for  2  weeklies  seeks 
position  with  daily  or  magazine. 
Young,  creative,  strong  underpressure; 
firm  ethics.  Box  607,  Editor  &  Publisher. 


MR.  PUBLISHER — Can  you  use  a  first 
class  editor  who  can  do  it  all  and 
doesn't  mind  hard  work?  Relocate  any¬ 
where  immediately.  Box  864,  Editor  & 
Publisher. 


SPORTS  EDITOR  or  major  sports  beat 
metro  daily  for  seasoned  pro.  44.  will¬ 
ing  to  sacrifice  high  salary  for  position 
of  real  opportunity.  World  Series,  Rose 
Bowl  bylines,  major  college  football, 
j  basketball,  baseball,  track,  tennis  to 
Little  League,  columns.  Imaginative 
makeup.  Box  633,  Editor  &  Publisher. 


I'VE  DONE  IT  ALL:  News  editor,  wire, 
slot,  rim,  Sunday.  Looking  to  relocate 
I  in  Mid-Hudson  area.  42,  married  Com- 
'  munity  news  experience.  Box  829,  Edi¬ 
tor  &  Publisher. 

i  AWARD-WINNING  female  journalist 
i  seeks  challenging  post.  Zone  4  daily. 

Experience  In  general  assignment,  ur- 
I  ban  affairs,  environmental,  investiga¬ 
tive  reoorting  on  3  Southern  metropoli- 
I  tan  dailies.  Box  851.  Editor  S  Publisher. 


i  SPORTS  EDITOR  26,  2  years  editing,  2 
I  others  reporting.  Pac-8  J-School,  col¬ 
umnist,  photographer,  reporter;  best  lo- 
I  cal  sports  around,  national  credentials; 

!  eneroet'C,  se^se  of  humor,  flair  for  at- 
I  tracting  equally  hate  mail  and  love  let- 
j  ters;  seeks  mostly  writing  spot  on  any 
I  Zone  daily  In/near  metro  area.  Box  835, 
Editor  &  Publisher. 

EDITOR  PRIZE-WINNING  WEEKLY 
seeks  reporting  job  on  daily.  23  BA 
political  science.  Experienced  writing, 
editing,  photo,  layout  all  chases. 
M.  J.  Meyer,  Convoy.  Ohio  45832. 


20  YEARS  CIRCULATION  EXPERIENCE, 
4  dailies.  Need  help,  let's  talk.  Age 
48.  Box  907,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

ADVERTISING  DIRECTOR— Promotion¬ 
al  tabloids,  award-winning  ideas,  years 
of  linage  gains,  linage  reports,  new 
successful  bonus  and  record  plans,  A-l  | 
record,  may  cost  vou  but  well  worth 
it.  Box  909,  Editor  i  Publisher.  ' 

POSITION  WITH  MEDIUM  size  paper  I 
In  Zone  3.  5  or  6  is  sought  by  young  I 
(30).  ambitious  ad  manager.  Experi¬ 
enced  In  training  salesmen,  efficient 
production,  special  promotions  and  In¬ 
creased  linage.  Minimum  salary  $20,- 
000.  Box  794,  Editor  &  Publisher. 


EDUCATION  AND  EXPERIENCE  are 
not  substitutes  for  employment.  Aspir¬ 
ing  J-chool  grad  (BA.  MS),  22.  seeks 
reporting,  copy  editing  or  photography 
position  In  any  Zone.  Daily  newspaper 
wire  service,  academic  journal  exoeri- 
ence.  Contact  Carole  Feldman  219-73 
74th  Ave.,  Bayside,  N.Y.  11364.  (212) 
776-7499. 


REPORTER — 3'/2  years  experience  week¬ 
ly.  daily  papers.  J-Degree,  photo  work. 
Zona  9,  Box  883,  Editor  S  Publisher. 

SPORTS  SATURATED,  Air  Force  Infro- 
mation  veteran  (Europe),  '70  Missouri 
University  J-school  grad;  seeks  work 
with  daily  sports  department.  Joseph 
D.  Kyle,  1926  Dagmar  Place  Decatur, 
III.  62521,  ph.  (217)  428-1572. 
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EDITORIAL  I 

ENERGETIC  BUT  UN-SPORTY  sports  I 
editor.  26^  4  years  with  pros,  seeks  re¬ 
ligion,  entertainment  or  education  writ¬ 
ing  spot  any  zone  meiro  area  daily; 
seminary  dropout,  dues-paying  musi¬ 
cian/actor,  ex-teacher,  sharp  opinions  | 
and  style,  sense  of  humor.  Box  838,  Edi-  ' 
tor  &  Publisher.  ' 

REPORTER.  28.  MAJ.  with  daily,  news-  | 
letter  and  government  PR  experience  | 
seeks  writing  |ob  in  Washington,  D.C.  j 
area.  Have  covered  Congress  and  the  ; 
agencies.  Call  524-0248  in  Arlington,  ’ 
Va..  or  write  Box  872,  Editor  &  Pub-  ' 
lisher. 


GOOD  REPORTER.  25,  with  2  years  ex¬ 
perience  on  small  daily  seeks  medium 
to  large  daily.  English  degree.  If  your 
paper  doesn't  like  controversy  don't 
reply.  Box  861,  Editor  &  Publisher. 


YOUNG.  ENERGETIC  individual  seeks 
position  on  newspaper  or  public  rela- 
fons  staff  in  Wahmgton.  D.t./ Northern 
Virginia  area.  Experienced  in  writing, 
layout,  photography,  videotape.  Box 
854,  Editor  &  Publisher. 


CAN  ANY  NEWSPAPER  USE  an  ener¬ 
getic.  hard-working  reporter  with  fresh 
and  unique  ideas?  Wire  editor  (I  year) 
on  30,000  PM.  Writing  experience,  BA. 
Want  a  chance  to  write  fulltime.  Will 
consider  all  offers.  Box  863,  Editor  & 
Publisher. 


IMAGINATIVE  EDITOR  has  turned  so- 
so  lOK  daily  into  offset  prize-w  nner. 
Ready  for  new  challenge  here  or 
abroad.  Strong  news  sense,  oraohics, 
and  know  new  technology.  Box  904, 
Editor  &  Publisher. 


BUSINESS  WRITER  wants  to  helo  read¬ 
ers  understand  and  deal  with  business/ 

■  economic  problems.  Box  902,  Editor  & 
!  Publisher. 

VERSATILE  DESKMAN — Editor  of  qual¬ 
ity  Eastern  Seaboard  weekly  w  ‘h  five 
years  daily  experience  seeks  growth  op¬ 
portunity  on  small  to  medium  daily. 
Box  893.  Editor  &  Publisher. 

REPORTER  I  yea-  weekly  experience 
(oeneral  assignment,  features,  some  ed¬ 
iting),  Master's  in  urban  affairs  U  S. 
Government  experience;  seeks  position 
small  weekly  or  daily,  any  Zone.  Mark 
Weinbera  1318  Forest  St.,  Bellingham, 
Wash.  98225. 

FORMER  TEACHER  NEWS  EDITOR  of 
semi-weekly  newspaper,  seeks  news/ 
editorial  position.  Zones  2,3.  Special 
interest;  education.  Honest  aggressive, 
age  29.  MA  n  journalism-UNC.  Box  913, 
Editor  Publisher. 


IF  YOU  WANT  shirt  sleeve  "show  me" 
news  executive  who  can  dig  out  local 
news  and  depend  little  on  wire,  con¬ 
tact  Box  910,  Editor  &  Publisher. 


EDITORIAL 


CURIOUS,  hard-working  reporter  seeks 
work  on  small  daily  or  weekly.  Will  re¬ 
locate.  Eager  for  features,  obits — any¬ 
thing!  Experience:  small  weekly,  '75 
history  &  J-degrees.  Will  give  thought¬ 
ful  consideration  to  any  offer,  any 
Zone!  8ox  899,  Editor  &  Publisher. 


RECENT  J-GRAD  seeks  reporting  po¬ 
sition  on  weekly  or  small  daily  in  Zone 
3,4.  Will  work  for  low  wages  in  ex¬ 
change  for  top  experience.  Strong 
background  from  internship  and  cam¬ 
pus  experience.  Own  35mm  camera. 
Resume,  clips,  professional  recommen¬ 
dations  and  pe'sonal  interviews  avail¬ 
able.  Box  903,  Editor  &  Publisher. 

SPORTS  WRITER,  25,  with  3  years  ex¬ 
perience  seeking  new  position.  Strong 
featu-e  writer,  hard  worke-  with  excel¬ 
lent  references.  Box  911,  Editor  &  Pub- 

BIG-CITY  NEWSMAN  who  qu't  job  on 
principles  seeks  position  with  gutsy 
small  town  or  alternative  paper.  Broad 
experience  in  editing,  re-write  and  ori¬ 
ginal  reporting.  Superbly  talented. 
Writing  is  the  best.  Box  922,  Editor  S 
Publisher. 

POSITION  WANTED  on  daily  paper, 
magazine,  or  would  consider  public 
relations  position.  Male,  36,  married; 
II  years  daily  news  and  wire  service  ex¬ 
perience.  small  to  metro,  reporter  to 
ME;  write  Apt.  "D"  9743  East  12th 
St-eet  Tulsa,  Okla.  74128,  or  call  (918) 
838-9568. 


LIBRARIANS 


MASTERS  IN  LIBRARY  SCIENCE,  un¬ 
dergraduate  In  Journalism,  reporting 
experience.  Internship  in  large  newspa¬ 
per  library.  Available  in  September. 
Gaetha  Lloyd,  1514  18th  St.,  Huntsville, 
Texas  77340. 


PHOTOJOURNALISM 


GOOD  PHOTOJOURNALIST  eager  to 
work.  MA  from  Missouri,  solid  maga¬ 
zine  and  newspaper  experience.  Mala, 
26  will  relocate  for  right  job.  Box  826, 
Editor  &  Publisher. 


AM8ITIOUS  PHOTOGRAPHER.  5  years 
;  doing  feature,  sports  and  spot  news 
I  photos  for  small  town  paper.  Resume 
and  portfolio  on  request.  Edwin  W. 
Landrock,  242  S.  Madison  St.,  Allen¬ 
town,  Pa.  18102. 

PUBUC^ELATIO^ 


PRODUCT  PUBLICIST  with  major  com¬ 
pany,  recession  vict'm  seeks  similar 
post.  Any  Zone.  Solid  newspaper  back¬ 
ground.  Charles  McGahan,  137  Holiday 
Hbr.,  Canandaigua.  NY  14424.  (315) 
394-8551. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


Geo.  Polk 
awards  are 
presented 

An  unprecedented  Special  George 
Polk  Memorial  Award  for  outstanding 
international  reporting,  citing  New 
York  Times  correspondent  Sydney  H. 
Schanberg’s  coverage  of  the  arrival  of 
Communist-led  troops  in  Phnom  Phen, 
was  presented  June  3  climaxing  annual 
Polk  award  ceremonies  in  New  York 
City. 

For  the  first  time,  a  Polk  award  was 
voted  for  journalistic  achievement  wdth- 
in  a  current  year.  Other  awards  in 
eight  classifications  were  for  1974 
work. 

The  citation,  read  by  Professor  Jacob 
H.  JaflFee,  Polk  curator  for  the  awards 
given  by  the  Journalism  Department, 
Long  Island  University’s  Brooklyn 
Center,  honored  Schanberg  for  serving 
readers  “as  no  other  historian  ever 
could  or  will.  In  world  journalism  he  is 
now  one  of  the  giants.” 

Schanberg  stayed  in  Phnom  Phen  de¬ 
spite  orders  from  his  editors  to  leave 
on  the  last  evacuation  plane  and  finally 
got  to  Thailand  May  3  after  a  land 
journey  with  other  foreign  newsmen 
and  refugees.  He  did  not  release  his 
stories,  keeping  an  agreement  with  fel¬ 
low  journalists,  until  other  foreigners 
remaining  at  the  French  Embassy,  like 
himself,  reached  safety  five  days  later. 

Jaflfee  read  a  cable  from  Schanberg 
at  the  Pierre  Hotel  ceremonies  saying 
he  had  not  learned  of  the  award  until 
May  23  since  he  was  “incognito”  to 
have  time  with  his  family  but  expected 
to  be  in  New  York  within  a  month.  His 
citation  was  accepted  by  James  L. 
Greenfield,  foreign  editor  of  the  Times, 
who  smilingly  told  the  journalism  stu¬ 
dents  in  the  audience  that  the  occasion 
was  “proof  of  what  a  strange  business 
this  is.  I  ordered  Syd  out.  He  stayed. 
I  got  his  award.” 

Other  winners  in  the  27th  annual 
citations  attended  and  received  plaques 
and  citations  with  the  exception  of 
Werner  Baum,  Deutsche  Press-Agen- 
tur.  He  w'on  the  news  photography 
aw'ard  for  his  photo  of  a  Hamburg 
policeman  firing  at  and  killing  a  bank 
robber  who  had  been  holding  a  knife 
to  the  throat  of  a  hostage.  The  picture 
was  distributed  in  the  United  States 
by  UPI,  which  entered  it  in  the  com¬ 
petition. 

Two  other  New  York  Times  men 
were  winners,  Seymour  M.  Hersh  for 
national  reporting  and  Richard  Severo, 
for  metropolitan  reporting. 

Other  winners  were:  Foreign  report¬ 
ing,  Donald  Kirk,  Chicago  Tribune; 
community  service — William  E.  Ander¬ 
son,  Harley  R.  Bierce  and  Richard  E. 
Cady,  of  the  Indianapolis  Star;  maga¬ 
zine  reporting,  Edward  M.  Brecher  and 
Robert  H.  Harris,  Consumer  Reports; 
television  documentary,  NBC  News  for 
“And  Who  Shall  Feed  the  World?”; 
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book  award,  “Tender  Loving  Greed” 
by  Mary  Adelaide  Mendelson  of  Cleve¬ 
land. 

Kirk’s  foreign  reporting  award  was 
for  stories  on  the  personal  and  finan¬ 
cial  corruption  of  the  South  Vietnamese 
military,  business  and  governmental 
establishments. 

Hersh,  Washington-based  correspond¬ 
ent  of  the  New  York  Times,  won  for 
stories  revealing  the  illegal  domestic 
surveillance  operation  of  the  Central 
Intelligence  Agency  during  the  Nixon 
administration.  Serevo’s  metropolitan 
award  was  for  stories  on  watering- 
down  of  milk  by  the  Dairylea  Coopera¬ 
tive. 

The  trio  of  Indianapolis  Star  investi¬ 
gative  reporters  won  for  exposure  of 
widespread  corruption  in  the  city’s  po¬ 
lice  force.  The  six-month  investigation 
by  the  Star  won  the  1975  Pulitzer  Prize 
for  special  local  reporting. 

The  Consumer  Reports  articles  by 
Brecher  and  Harris  titled  “Is  the 
Water  Safe  to  Drink?”  ran  for  three 
months,  leading  to  Federal  moves  to 
upgrade  water  quality.  The  book  by 
Mrs.  Mendelson  exposed  horrors  of 
nursing  homes  and  how  the  industry 
became  a  profit  magnet  for  financial 
manipulators  and  hustlers. 

• 

Special  section 
on  space  feats 

A  special  mailaway  edition  titled 
APOLLO-SOYUZ.  RENDEZVOUS  IN 
SPACE  will  be  published  on  July  15 
by  TODAY,  (Cocoa,  Fla.),  a  member 
of  the  Gannett  Group.  The  edition  will 
provide  a  recap  of  the  space  program 
up  to  and  including  the  July  Apollo- 
Soyuz  mission.  Its  extensive  coverage 
will  also  look  ahead  to  the  Space  Shut¬ 
tle  as  well  as  other  space  programs. 

• 

Nashua  renames  rep 

The  Nashua  (N.H.)  Telegraph  has 
re-appointed  Mathews,  Shannon  &  Cul¬ 
len,  Inc.  as  its  representative  for  the 
sale  of  national  advertising  after  a 
period  of  self-representation. 


Scholarships  awarded 
by  New  Jersey  Press 

Twelve  winners  of  $500  journalism 
scholarships  under  the  New  Jersey 
Press  Association  Scholarship  Award 
Program  were  announced  by  Joseph  S. 
Jennings,  Scholarship  Awards  Commit¬ 
tee  Chairman. 

Jennings,  executive  editor  of  the 
Daily  Journal,  Elizabeth,  said  the  num¬ 
ber  of  scholarships  awarded  this  year 
represents  an  all-time  high  in  the  50 
year-old  scholarship  program. 

This  year’s  competitions  for  the 
awards  attracted  31  applicants  from  16 
colleges  and  universities  from  through¬ 
out  the  country.  Jennings  said  the  de¬ 
cision  was  “one  of  the  hardest  we  have 
ever  made  since  all  the  applicants  were 
extremely  well  qualified.” 

NJPA’s  Scholarship  program  is  made 
up  of  five  dedicated  trust  funds  and  the 
remainder  from  the  annual  scholarship 
drive — the  $25-A  Year  Club  and  two 
special  fund  raising  events  conducted 
by  the  Associate  Membership  Division 
of  the  association. 

C.  Palmer  Bateman,  president  of 
NJPA  noted  that  this  year  two  new 
dedicated  scholarships  were  founded  in 
honor  of  the  late  Wayne  D.  McMurrary, 
president  and  editor  of  the  Asbury 
Park  Press  and  the  late  Richard  Druk- 
ker,  publisher  of  Passaic-Clifton  Her¬ 
ald-News. 

The  remaining  dedicated  scholarships 
are  the  Bennett  H.  Fishier  Memorial 
Scholar.ship  established  by  the  Ridge¬ 
wood  Newspapers,  Bennett  H.  Fishier, 
Jr.  publisher,  the  Walter  M.  Dear  Mem¬ 
orial  Scholarship  established  by  the 
Dear  family  in  honor  of  the  late  pub¬ 
lisher  of  the  Jersey  Journal,  Jersey 
City,  and  the  Fred  W.  Burgner  Honor¬ 
ary  Scholarship,  established  by  James 
Kemey,  former  publisher  of  the  Eve¬ 
ning  Times,  Trenton.  Burgner  was  the 
former  editor  of  the  Times. 

All  the  dedicated  scholarships  are  in 
honor  of  former  presidents  of  NJPA. 

Rudolph  E.  Lent,  former  president  of 
NJPA  in  1925-26  and  founder  of  the 
scholarship  program  will  be  at  the 
Summer  Conference  to  present  some  of 
the  awards  to  the  winners  on  June  27. 


Brokers  of  Newspaper, 
Radio, 

CATV  properties 


Selling 

is  our  business. 


WASHINGTON,  D  C. 

1730  K  Street,  N  W  20006 
(202)  393-3456 

CHICAGO: 

1 429  Tribune  Tower,  6061 1 
(312)  337  2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206 
(214)691-2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392  5671 
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The  Harris  1100. 

Unmatched  flexibility  in  a  stand  alone 

The  Harris  1100  p]diting  and  Proofing  Terminal  has  a  lot  of’  features 
that  assure  high  productivity.  And  ea.sy  operation.  Proved  in  more 
than  a  million  hours  of  operation  in  newspaper  plants. 

h]asy  to  read  11  X  l.'j  element  character  matrix.  Blight  and  clear 
green  phosphor  images.  Easy  to  locate,  bright  .solid  cursor. 

Fast  and  flexible.  12  editing  control  keys  do  it  all.  Fifty  line,  one  or 
two  column  display.  Custom  characters.  Wire  stripping.  Eight  multi¬ 
code  keys. 

As  a  stand  alone,  the  Harris  1 100  can  pay  for  itself  in  any  newspaper. 

When  you  are  ready  for  full  electronic  input,  it  can  he  integrated  into 
an  on-line  Harris  2000  System. 

Write  Harris  Corporation,  Harris  Composition  Systems  Division, 

P.O.  Box  2080,  Melbourne,  Florida  .12901. 


COMMUNICATIONS  AND 
INR3RMATION  HANOUNG 


I 


Kids  today  no  longer  know  the  fun  of  snitching  a  piece  of  ice 
or  hitching  a  ride  on  the  ice  truck.  That  joy  has  been  replaced 
with  “store-bought”  popsicles. 

But  kids  today  do  have  a  lot  of  fun  in  the  good  ol’  summertime. 
Especially  the  hundreds  of  thousands  of  Cleveland  boys  and 
girls  who  participate  in  summer  fun  programs  sponsored  by  The 
Cleveland  Press. 

Like  learn-to-swim  classes,  free  tennis  lessons,  baseball,  and 
summer-long  craft  courses. 

The  Press  also  sponsors  a  day  of  fun,  games  and  prizes  at  two 
county  fairs;  plus  a  traveling  zoo  and  boat  rides  on  Lake  Erie. 
Another  attraction  is  an  amateur  talent  show  featuring  kids  who 
sing  and  dance. 

Where  kids  are  concerned.  The  Press  is  the  summer  fun  news¬ 
paper  in  Cleveland.  (We  make  adults  happy,  too.) 


OLD 

SUMMEDTIME... 


